i. 


Editor  &  Publisher 
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Seeing  is  believing. 


Since  1979,  our  daily  circulation  has  jumped  by  26.5%. 

On  Sunday,  we're  up  25.5'!'o.  Our  daily  lead  over  our  closest 
competitor,  the  Los  Angeles  Times,  has  increased  to  nearly 
IKMIOO  in  Orange  County  circulation.  And  we  reach  more 
households  with  ^50, ()()()  f  income.  It  you  want  to  see  and 
believe  tor  yourself,  write  to  us.  We'll  send  you  a  copy. 
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GREATER  CHICAGO  NEWSPAPERS 


“A  MARKET  APART” 

In  the  Chicago  market,  Greater  Chicago  Newspapers  have  always  been  a 
“market  apart,”  reaching  households  NOT  reached  by  the  Chicago  Tribune 
and  the  Chicago  Sun-Times.  To  complete  your  Chicago  buy,  you  need  GCN! 


MCHENRY 


Cofllcif  NtattpOftM 


Represented  Nationally 
By 

Sawyer,  Ferguson,  Walker  Co.,  Inc. 


CHICAGO’S  AFFLUENT  OUTER  LOOP 


I  here  is  a  dynamic  and  growing 
kind  of  public  service  activity  on  tele¬ 
vision  these  days.  Network  series 
programs  and  made-for-television 
movies  are  discussing  serious  social 
issues,  such  as  alcoholism,  drug 
abuse  and  teenage  suicide.  Now,  high- 
quality  dramas,  like  ABC’s  “Something 
About  Amelia,”  on  incest,  or  NBC’s 
“The  Burning  Bed,”  about  domestic 
violence,  raise  consciousness  about 
problems.  A  few  years  ago,  these  sub¬ 
jects  would 
have  been 
considered 
too  sensitive 
for  televi¬ 
sion’s  spot¬ 
light.  Today 
these  dramas 
provide  a  fo¬ 
cal  point  for 
community 
outreach 
and  social 
service  pro¬ 
grams,  often 
in  conjunc¬ 
tion  with  lo¬ 
cal  stations. 

An  exciting  example  of  public 
service  occurs  on  the  local  level 
when  a  station  mobilizes  an  intensive 
campaign  concentrated  on  a  specific 
community  problem.  Not  often  recog¬ 
nized  nationally— because  they  are 
local— these  campaigns  yield  measur¬ 
able  results.  Here  are  just  a  few 
examples: 

In  Little  Rock,  Arkansas, 
KATV-TV’s  campaign,  “The  Cancer 
No  One  Talks  About,”  alerted  viewers 
to  the  danger  of  colo-rectal  cancer 
before  President  Reagan’s  recent 
illness  drew  national  attention  to 
the  problem.  Over  125,000  free,  in- 
home  medical  test  kits  were  distri¬ 
buted  by  the  station  in  conjunction 
with  a  local  hospital.  As  a  result, 
nearly  1,200  Little  Rock  residents  saw 
their  doctors,  and  to  date  17  have 
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had  cancerous  growths  removed. 

In  Birmingham,  Alabama, 
WBRC-TV  waged  an  all-out  campaign 
against  drunk  driving,  with  news  pro¬ 
grams,  talk  shows,  and  public  service 
announcements  carrying  the  message 
every  day.  There  has  been  a  substan¬ 
tial  drop  in  traffic  fatalities  due  to 
drunk  driving  in  the  area,  with  no 
deaths  last  New  Year’s  Eve  for  the 
first  time  in  memory.  WBRC  earned  a 
citation  from  the  Alabama  Depart- 
-  ment  of  High¬ 
way  and  Traf¬ 
fic  Safety  for 
its  efforts. 

In  Seattle, 
Washington, 
KOMO-TV 
has  been 
airing  public 
service  an¬ 
nouncements 
on  children 
missing  from 
home  in  the 
Seattle  area, 
along  with  a 
telephone 
hotline  num¬ 
ber.  To  date,  “Missing  Kids”  has  helped 
to  locate  26  children. 

We  often  hear  about  the  power 
of  television,  sometimes  exaggerated, 
sometimes  underplayed.  But  there  is 
one  aspect  of  television  often  over¬ 
looked:  the  power  to  help,  to  be  part 
of  the  solution. 

American  Television 
and  You 
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OCTOBER 

20-22— Inland  Daily  Press  Association,  Westin  Hotei,  Chicago. 
20-23— Intemationai  Newspaper  Financiai  Executives,  Annual 

Meeting,  Loews  Anatole,  Dallas. 

20- 23— Intemationai  Newspaper  Promotion  Association, 

Southern  Region  Conference,  Seelbach  Hotel,  Louisville. 

21- 25— Advertising  Media  Credit  Executive  Association, 

Intemationai,  Annual  Conference,  Sir  Francis  Drake  Hotel, 
San  Francisco. 

23- 25— National  Association  of  Advertising  Publishers, 

Fall  Conference,  Royal  Sonesta  Hotel,  Cambridge,  Mass. 

24- 25— Intemationai  Federation  of  Newspaper  Publishers  (FIEJ), 

Annual  Management  and  Marketing  Symposum,  Hilton  Hotel, 
Brussels,  Belgium. 

24-25 — New  Engtemd  Newspaper  Advertising  Executives  Association, 
Marriott  Hotel,  Worcester,  Mass. 

26- 29— Texas  Circulation  Managers  Association,  Dallas. 

27- 30— Newspaper  Research  Council,  General  Conference,  Alameda 

Plaza  Hotel,  Kansas  City,  Mo. 

28- 31— Associated  Press  Managing  Editors,  St.  Francis  Hotel, 

San  Francisco. 

30-11/1— Audit  Bureau  of  Circulations,  Westin  Hotel,  Chigago. 

30- 11/1— Catholic  Press  Association,  Western  Regional  Conference, 

Ramada  Resort  Hlotel,  Palm  Springs,  Calif. 

31- 1 1/2 — Missouri  Press  Association,  1 19th  Annual  Convention  and  Trade  Show, 

Hilton  Plaza  Inn,  Kansas  City,  Mo. 

NOVEMBER 

1- 3— Foundation  for  American  Communications,  Advanced  Economics 

Conference  for  Journalists,  Cosponsored  with  the  Gannett  Foundation, 
L'enfant  Plaza,  Washington,  D.C. 

2- 6 — New  Jersey  Press  Association,  Annual  Meeting  and  Convention 

Seaview  Country  Club,  Absecon.,  Washington,  D.C. 

Seminars/Workshops/Clinics 

OCTOBER 

23- 25— Intemationai  Circulation  Managers  Association,  Single 

Workshop,  Omni  Hotel,  St.  Louis,  Mo. 

24- 25 — New  England  Newspaper  Advertising  Executives  Association, 

Fall  Convention,  Marriott  Hotel,  Worcester,  Mass. 

24-26— Newspaper  Research  Council,  Workshop  for  Newcomers  to  Newspaper 
Research,  Alameda  Plaza  Hotel,  Kansas  City,  Mo. 

27- 11/2— American  Press  Institute,  Classified  Advertising  Managers 

Reston,  Va. 

28- 11/1 — ANPA  Seminar,  Management  Introduction  to  Newspaper  Technology, 

The  Newspaper  Center,  Reston,  Va. 

31-11/1— ANPA  Newspaper  Health  and  Safety  Symposium, 

Marriott,  New  Orleans. 

NOVEMBER 

1-2— California  Polytechnic  State  University,  Prepress  Color  Workshop, 
San  Luis  Obispo,  Calif. 

3 — Fashion  Editors  and  Reporters  Association, 

Fashion  Writers  Workshop, 

Fashion  Institute  of  Technology,  New  York  City. 

3-13— American  Press  Institute,  Circulation  Managers 

(under  50,000  circulation),  Reston,  Va. 

6-9 — The  Poynter  Institute  for  Media  Studies,  Color  Symposium, 

St.  Petersburg,  Fla. 

10-16— The  Poynter  Institute  for  Media  Studies,  Spanish  Language  Seminar 
for  Publishers  and  Editors-in-chief,  St.  Petersburg,  Fla. 

13-15— Intemationai  Circulation  Managers  Association/University 

of  South  Carolina  Circulation  Management  Seminar,  Columbia. 

15-16— California  Polytechnic  State  University,  Litho  Press  Workshop, 
San  Luis  Obispo,  Calif. 

15-17 — Inland  Daily  Press  Association,  Seminar,  Writing  for  Readers, 
Pfister  Hotel,  Milwaukee. 

17-20 — SNPA  Foundation  Seminar,  "The  First  Amendment  After  193 
Years,"  College  of  William  and  Mary,  Williamsburg,  Va. 

17- 22— The  Poynter  Institute  for  Media  Studies,  Ethics  for  Reporters 

and  Editors,  St.  Petersburg,  Fla. 

18- 20— INPA/ANPA,  Management  Skills  for  Newspaper  Promotion,  Seminar, 

Cathedral  Hill  Hotel,  San  Francisco. 
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By  Doug  Borgstodt 


About  Awards 


Mencken  winner.  Tim  Giago,  editor  of  the  Lakota  (S.D.) 
Times,  has  won  the  Baltimore  Sun’s  fifth  annual  H.L. 
Mencken  Writing  Award  contest.  Giago,  a  member  of  the 
Oglala  Sioux  tribe,  won  the  $2,500  cash  prize  and  plague 
for  his  syndicated  weekly  column,  “Notes  from  Indian 
Country.” 

Florida  honors  Sentinel.  The  Florida  cabinet  and  Gov. 
Bob  Graham  honored  the  Orlando  Sentinel  for  participa¬ 
tion  in  a  challenge  grant  program  to  raise  money  for  the 
Arts  United  Fund  annual  campaign.  The  fund  distributes 
money  to  14  arts  groups  in  central  Florida. 

Real  Estate  winners.  The  National  Association  of  Real 
Estate  Editors  announcetTthe  winners  of  its  1985  journal¬ 
ism  contest.  The  first  place  newspaper  winners  were: 
Raymond  J.  Teurs,  deputy  managing  editor,  Asbury  Park 
(N.J.)  Press,  for  investigative  reporting;  and  syndicated 
columnist  Lew  Sichelman  for  a  piece  on  paying  premiums 
for  terminated  insurance. 

Ghiglione  honored.  Loren  F.  Ghiglione,  publisher  of  the 
Bristol  (Conn.)  Press  and  the  Southbridge  (Mass.)  News, 
is  the  1985  winner  of  the  Horace  Greeley  Award.  Ghig¬ 
lione  received  the  Greeley  award  from  the  New  England 
Press  Association  for  his  efforts  to  “stir  the  conscience  of 
our  industry”  in  ethical  matters  and  minority  hiring. 

Outstanding  Greek  American.  The  AHEPA  Educational 
Foundation  has  given  one  of  its  1985  Academy  of  Achieve¬ 
ment  Awards  to  James  S.  Scofield,  who  helped  pioneer 
newspaper  libraries  in  the  computer  age.  AHEPA’s 
awards  recognize  the  achievements  of  North  Americans  of 
Hellenic  descent. 

Scofield  is  news  research  coordinator  of  the  St.  Peters¬ 
burg  (Fla.)  Times  and  Independent. 

Golden  Medallion  awards.  The  State  Bar  of  California 
announced  the  winners  of  its  1985  Golden  Medallion 
Media  Awards  for  outstanding  coverage  of  the  law  and 
administrative  justice.  The  first  place  newspaper  winners 
were  Claire  Cooper,  Sacramento  Bee,  in  the  over  I(X),0(K) 
circulation  category;  and  Daniel  Borenstein  of  the 
Pleasanton  Valley  Times  in  the  under  I00,(X)0  circulation 
category. 
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"tribune  TV  l^ilikt^bealable  fef  ebCUP^^ 
free  lisltn^  avaMIe  anywhere. 
your  readers  know  rt!  ^ 

Wrth  Tribune  TV  Log  you  get  more  then  em 
chace.  Choose  roiling  logs  or  mutt-line  grids;  i 
i^es  and  editoriat  content  to  sutt  your  needtfc 
And,  with  Tribune  TV  Log  you  get 
work  directly  with  your  newspaper.  For 
choice.  Call  Tom  Beatty  at  1-800-3^ 
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14th  ANNUAL 
JOURNALISM 
AWARDS 
DIRECTORY 

A  special  pullout  supplement  list¬ 
ing  awards,  prizes  and  fellowships 
offered  to  editors,  reporters,  pho¬ 
tographers,  columnists,  cartoon¬ 
ists  and  students  with  all  the  need¬ 
ed  entry  Information. 


Awards  Directory  advertising  is  read  by  thousands 
of  people  at  daily  and  weekly  newspapers,  wire  ser¬ 
vices,  syndicates  and  news  magazines — and  bene¬ 
fits  by  bonus  circulation  because  the  supplement  has 
year-round  sales  as  a  separate  publication. 

Tell  this  focused  and  motivated  audience  the  infor¬ 
mation  they  need  to  submit  nominations  for  your 
awards.  You’ll  attract  more  and  better  entries,  as  well 
as  saving  on  postage  and  list  maintenance  costs. 

NEWSPAPERS— highlight  and  spotlight  the  ac¬ 
complishments  of  your  staff  with  their  peers.  Your 
ad  in  this  Awards  Directory  provides  a  unique  op¬ 
portunity  to  position  and  strengthen  your  image  with 
fellow  communicators.  It  is  a  fact  that  a  strong  im¬ 
age  in  all  areas  of  your  operation  is  beneficial  to  all 
areas  of  your  operation! 

Deadlines: 

Space:  December  10 
Copy:  December  16 

Issue  Date:  December  28 
Call  your  E&P  representative 
or  Donald  L.  Parvin,  Ad  Manager. 

Editor  &  Publisher 

11  West  19th  Street 
New  York,  N.Y.  10011 
212  675>4380 


Briefs 


U.S.  reporter  killed  abroad 

Charles  Thornton,  an  Arizona  Republic  correspondent, 
was  killed  in  Afghanistan  Sept.  19  by  fire  from  a  Soviet- 
made  helicopter,  the  newspaper  reported. 

A  Republic  photographer,  Peter  Schlueter,  29,  who  was 
also  in  a  jeep  when  it  was  hit,  survived  and  was  reported 
safe  in  Pakistan,  city  desk  spokesman  Larry  Levy  of  the 
Phoenix  newspaper  told  E&P. 

Two  American  medical  personnel,  Judd  Jensen  and 
John  Maugnum,  were  wounded  in  the  attack. 

Levy  said  reporter  John  Winters  has  been  sent  to  Paki¬ 
stan  to  replace  Thornton  and  that  both  Winters  and 
Schlueter  were  filing  stories  and  pictures  from  there. 

Thornton,  50,  the  Republic's  medical  writer,  had  volun¬ 
teered  to  write  about  medical  volunteers  in  the  war  be¬ 
tween  government  and  rebel  forces  in  Afghanistan,  Levy 
said. 

Soviet  troops  are  fighting  on  the  side  of  the  government 
in  the  prolonged  conflict. 

USPS  postpones  rate  Increases 

The  United  States  Postal  Service  has  postponed  non¬ 
profit  mail  rates  that  were  scheduled  to  take  effect  on 
October  1. 

Non-profit  rates  include  second  class  in-county  and  li¬ 
mited  (under  5,0(X))  out-of-county  rates. 

USPS  said  President  Reagan  signed  a  continuing  resolu¬ 
tion  that  will  provide  sufilcient  subsidies  through  Novem¬ 
ber  14,  1985. 

USPS  said  that  “it  is  not  clear”  what  the  amount  of  the 
subsidy  will  be  for  the  full  fiscal  year  that  began  on  Octo¬ 
ber  1. 

USPS  needs  an  annual  subsidy  of  $785  million  to  hold 
the  line  on  rates. 

In  announcing  the  postponement  of  the  rate  increases, 
USPS  said  the  subsidies  for  non-profit  mail  “is  a  subsidy 
for  senders  of  those  types  of  mail  and  not  the  Postal 
Service.” 

ANPA  changes 
officers’  terms 

In  a  move  to  “bring  more  newspaper  executives  into 
leadership  roles,”  the  board  of  directors  of  the  American 
Newspaper  Publishers  Association  changed  the  terms  of 
its  officers  from  two  years  to  one  year. 

The  president/chairman,  vice  chairman,  treasurer  and 
secretary  will  each  serve  one  year  in  their  posts  beginning 
with  the  election  of  officers  in  April  at  ANPA’s  convention 
in  San  Francisco. 

The  board  also  established  a  succession  ladder  of 
treasurer  to  secretary  to  vice  chairman  to  president/ 
chairman. 

Under  the  old  rules,  only  the  vice  chairman  was  slated 
for  succession  to  the  president/chairman. 

The  change  in  terms  for  officers  “will  allow  the  lead¬ 
ership  to  be  spread  across  a  wider  range  of  (board)  mem¬ 
bers,”  said  Richard  J.  V.  Johnson,  president  of  the  Hous¬ 
ton  Chronicle  and  president  and  chairman  of  ANPA. 

He  said  establishing  a  “ladder  of  succession”  was 
essential  to  make  the  change  in  terms  work.  “Those 
elected  treasurer  are  into  it  all  the  way  now.  They  know 
they’ll  be  chairman  in  four  years.” 

The  president/chairman  will  now  also  serve  simul¬ 
taneously  for  one  year  as  chairman  of  the  executive. 

EDITOR  &  PUBLISHER  for  October  12,  1985 


1985  Champion- 

lUck 

A\ii^rds 


The  Chaiiq>k>ii-lbck  Awards  are  given  to 
media  professionals  for  outstanding  re- 
reporting  that  inq>roves  the  public’s  under¬ 
standing  of  business  and  economic  issues. 

The  program  embraces  five  areas:  news- 
pjmers;  magazines;  local  or  syndicated 
columnists  (including  news  and  wire 
services);  television;  and  radio.  Entries 
may  include  documentaries,  mult^Kirt 
series,  regulaily  scheduled  broadcasts,  — 
Investigafive  reporting,  short  articles, 
and  special  programs. 


A  total  of  $105,000  in  cash  prizes  will  be 
awarded.  All  entries  mustbe  acconmanied 
by  an  official  entry  form  and  thnaiia  ha 
postmarked  no  later  than  January  15, 1986. 
Winners  will  be  announced  in 

The  Champion-lbck  Awards,  now  in  its 
ninth  year,  is  administered  by  Hie  Amos 

Dartmouth  College, 

Champion  International  Corporation. 


Director 

Chan^ion-lbck  Awards 
The  Amos  Hick  School  of 
Business  Administration 
Dartmouth  College 
Hanovei;  New  Hampshire  03755 
(603)643-5596 


ElieAbel 

Harry  and  Norman  Chandler 
ProRssor  of  Communication 
Stanford  University 

Elizabeth  E.  Bailey 
Dean,  Graduate  School  of 
Industrial  Administration 
Camegie-Mellon  University 

Julian  Goodman 

Former  Chairman  and  President 

NBC  ijk. 

“WfforGstbaum  ' 

Executive  Director 
District  Council  37 
_AmeriCan  Federation  of  State, 
CSuHtyiOlimidpal  Ern^^ojces 

Norman  E.  Isaacs 
Editor/Educator 

"pCtjvii^on  . 

Economics  Columnist  :  '■ 

The  Philade^Jhia  Inquirer . 

&BeT4,ower  * 

Former  President 
ABCNews 

hayMarahail 

Barnard  Rapoport  Professor  of 
Ecoaon^  and  PubUc  Af&irs 
Lyndon  B.  Johnson  Sdmol  of 
^PubUcASdrs 
University  of  Hncas  at  Austin 


Peter  Bird  Martin 

EditOT-in-Chief 

South  North  News  Service 

Robert  C  Maynard 
President,  Pimlisher  &  Editor 
Oakland  IHbune 

AncilH.  Payne 

.  tfirarirnr  . . . 

King  Broadcasting  Co. 

Jme  Bryant  Quinn 
Financial  Columnist 
New-sttedr""*’"' "  ' 

Rkhard  S.  Salant 

Former  Preadent 

CBS  1 

S.  William  Scott 
EaecutheMce  President  j 
Grotn  W  Televiaon 
Wcsttnghouse  ^  "  sJ 

Broadcasting  atid^Cable,  Ini^ 

Joseph  ShoqfiMst  ^ 

Maiuging  Editor 
The  luiwwicee  Journal 

JmiesD.  Squires  V 
Edhor 

CliiQtBo  IHbune 

Leon  H.  Sullivan 
Minister 

Zion  Brotist  Church 
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Security  overkill 

The  House  judiciary  subcommittee  on  criminal  justice  opened  its 
hearings  Oct.  3  on  ways  to  respond  to  recent  disclosures  of  Soviet 
spying  in  the  U.S.  and,  like  the  proverbial  wheel  of  fortune,  where  it 
will  end  nobody  knows. 

For  an  issue  that  sparked  some  threatening  talk  about  using  the 
espionage  laws  to  punish  journalists  as  well  as  spies,  it  does  not  seem 
to  have  a  high  priority  now  on  the  agendas  of  most  Congressmen. 
According  to  E&P's  reporter,  the  subcommittee  has  been  unable  to 
schedule  any  more  hearings  because  Congress  is  so  busy  preparing 
for  adjournment  this  fall. 

The  press,  however,  can  take  some  solace  from  comments  at  the 
opening  session  which  indicate  this  will  not  become  a  run-away 
committee  with  radical  ideas,  if  and  when  it  does  renew  hearings. 

Chairman  John  Conyers,  Jr.,  (D-Mich.)  declared  he  is  not  setting 
out  solely  to  catch  spies:  “The  protection  of  national  secrets  is  not  the 
only  issue  at  stake:  rights  and  freedoms  which  are  hallmarks  of  our 
free  society  could  easily  and  inexcusably  be  damaged  if  an  over- 
zealous  program  of  secrecy-at-any-cost  is  pursued.  A  closed,  totalita¬ 
rian  system  like  that  of  the  Soviets  is  too  high  a  price  for  keeping 
them  out  of  our  secrets,”  he  said. 

Members  of  the  press  will  agree  with  that  as  they  will  with  Con¬ 
yers’  analysis  of  the  magnitude  of  the  problem  caused  by  the  misuse 
and  abuse  of  security  classification  for  many  years  by  government 
officials,  departments  and  agencies. 

“The  federal  government  made  19.6  million  document  classifica¬ 
tion  decisions  in  1984,  a  60%  increase  over  1973,”  Conyers  said. 
“Documents  are  not  always  classified  to  protect  national  security; 
classification  also  has  been  used  to  hide  politically  embarrassing 
information,  mistakes  and  misconduct. 

“Unnecessary  classified  information  contributes  to  the  complexity 
and  subsequent  uncertainty  of  protection;  reducing  the  amount  of 
classified  information  would  simplify  and  facilitate  the  protection  of 
information  that  is  necessarily  and  justifiably  confidential.” 

In  addition  to  this,  over  four  million  military,  civilian  and  contrac¬ 
tor  personnerhave  security  clearance  with  requests  for  new  clear¬ 
ances  running  at  the  rate  of  300,000  per  year.  With  that  much  access 
to  information  having  a  security  stamp,  it  seems  the  only  people 
being  denied  knowledge  of  what  is  going  on  are  members  of  the 
general  public. 

President  Jimmy  Carter  tried  to  whittle  down  the  amount  of 
mis-classification  being  done  in  the  name  of  security  but  the  practice 
has  become  so  accepted  in  Washington  that  any  official  with  any 
brains  knows  it  is  best  to  “cover  one’s  ass”  by  liberal  use  of  the  rubber 
stamp  at  all  times.  The  callous  philosphy  has  been  that  what  the 
people  don’t  know  won’t  hurt  them. 

The  fact  is  that  in  many  cases  what  the  people  don’t  know  can  hurt 
them,  and  we  hope  that  Conyers,  and  others  in  Congress  and  the 
press,  can  accomplish  the  reduction  of  misuse  and  abuse  of  security 
classifications  so  that  the  real  secrets  of  this  country  can  be  better 
protected. 
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Letters  to  the  Editor 


Wants  to  know  why  wires  don’t  pick  up  more  locai  stories 


Could  you  or  someone  tell  me  why 
so  many  stories  never  see  print  out¬ 
side  of  their  local  newspaper? 

Example:  Recently,  in  Burlington, 
Vt.,  a  couple  who  had  been  arrested 
for  climbing  a  fence  at  a  munitions 
factory  and  putting  flowers  in  the 
muzzles  of  guns  were  ordered,  in¬ 
stead  of  two  weeks  in  jail,  to  raise 
$1,500  from  others  who  believe  as 
they  do  (war  is  no  longer  a  viable  way 
to  settle  conflict)  with  no  donation  lar¬ 
ger  than  $5. 

Within  two  weeks  they  had  col¬ 
lected  over  $3,000  which  the  judge 
told  them  to  give  to  a  charity  of  their 


choice.  As  far  as  I  know,  this  story 
appeared  only  in  the  Burlington  Free 
Press  and  our  newspaper. 

In  California,  the  Tree  People  have 
planted  over  8  million  trees.  Was  this 
ever  picked  up  by  the  AP  and  UPI? 

And  why  hasn't  the  death  and  dying 
of  countless  trees  in  Europe  been 
publicized?  Could  the  reason  be  that 
some  newspapers  have  chemical, 
coal,  and  similar  companies  on  their 
boards? 

Why  haven’t  the  obscene  amounts 
of  money  poured  down  the  nuclear  rat 
hole  been  explained?  That  without 
the  power  plants  we  can't  make 


bombs?  Yet  solar  power  research  and 
development  has  been  starved  to 
death. 

Lastly,  why  haven’t  most  news¬ 
papers  educated  the  public  to  the  fact 
that  the  only  way  our  country  and  the 
world  will  ever  be  safe  and  at  peace  is 
to  have  a  relatively  stable  economy 
which  is  impossible  as  long  as  we 
spend  most  of  our  money  on  weapons 
usable  only  if  we  wish  to  commit 
suicide. 

Zell  Draz 

(Draz  is  associate  publisher,  the  War¬ 
ren  (Ohio)  Tribune  Chronicle.) 


Says  Perlik  misunderstood  him 


Charles  A.  Perlik  Jr.,  in  his  letter  to 
Editor  &  Publisher  of  September  21 , 
seems  to  have  misunderstood  entirely 
my  letter  of  August  24  in  Editor  & 
Publisher. 

If  Guild  contracts  contain  a  clause 
prohibiting  distortion  of  news  stories, 
and  if  the  same  contract  carefully 
makes  no  definition  of  “distortion,” 
then  the  Guild  and  its  locals  will  have 
the  right  to  sue  following  publication 
of  a  distorted  story. 

The  right  to  litigate  is  the  right  to 
make  case  law.  The  right  to  make  case 
law  is  the  right  to  participate  in  ex¬ 
panding  or  narrowing  the  U.S.  Con¬ 
stitution’s  promise  of  a  free  press. 

Any  competent  lawyer  can  advise 
Mr.  Perlik  that  the  First  Amend¬ 
ment’s  right  of  a  free  press  is  not  abso¬ 
lute.  The  First  Amendment  is  simply  a 
starting  place.  Almost  200  years  of 

Question  for  Perlik 

Charles  Perlik,  the  Newspaper 
Guild  president,  decries  the  fact  that 
•newspaper  chain  owners  are  unin¬ 
terested  in  buying  failing  papers. 
Newspapers,  just  like  unions,  are 
businesses  which  exist  to  make  a  prof¬ 
it.  No  one  buys  a  faltering  company  to 
“save”  it,  unless  there’s  a  sure  way  to 
make  money. 

The  Guild  president  sanctimo¬ 
niously  bemoans  the  loss  of  individual 
newspaper  voices  in  a  community. 
Chains,  he  claims,  breed  a  common 
voice.  Where  is  concern  for  the 
Guild’s  individuality  since  he  con¬ 
tinuously  WOOS  larger  unions  to  sub¬ 
sume  his  own? 

Clifford  A.  Otto 


case  law  defining  obscenity,  libel,  and 
privacy  limit  the  press. 

If  the  Guild  wishes  to  protect  the 
free  press,  let  it  spend  money  litigat¬ 
ing  and  creating  case  law  to  limit 
editorial  comment  to  the  editorial 
page,  op-ed  page,  and  identified 
analysis  pieces. 


If  juries  can  define  libel  or  obscen¬ 
ity,  then  they  can  also  recognize  dis¬ 
tortion  and  define  it. 

The  Guild,  or  any  union,  can  only 
’oe  strong  and  vital  if  it  fights  for 
values  and  principles  above  and 
beyond  a  fair  day’s  pay. 

Peter  B.  Whelpton 


Woodstock,  Vt. 


Short  takes 


Vice  Adm.  Harry  C.  Schrader  Jr., 
commander  of  surface  forces  for  the 
U.S.  Pacific  Fleet,  presented  the 
Meritorious  Service  Medal  to  the 
ship’s  previous  skipper.  .  . — Long 
Beach  (Calif.)  Press-Telegram. 


While  many  just  chatted  while  sip¬ 
ping  their  drinks  and  munching  on  de¬ 
lectable  snacks,  there  were  those  with 
dancing  feet  who  couldn’t  resist  a 
whirl  to  the  irrestible  music.  — Palm 
Desert  (Calif.)  Post. 


Speaking  of  LAT-WP  . . . 

‘  The  Times- Post  service  is  the  wire  that 
answers  the  question  ‘Why?'  LAT-WP 
gives  us  a  perspective  on  what  is 
happening.  I  also  can’t  say  enough  good 
things  about  ALL-SPORTS!  It  has  added 
a  wonderful  dimension  we  can’t  get 
anywhere  else.” 

Timothy  White,  managing  editor 
THE  CAPE  COD  TIMES 
Hyannis,  Massachusetts 


For  details,  contact:  John  W.  Payne 
lOQ  ANGELES  TIMES-WASHINGTON  POST  NEWS  SERVICE 
(202)  334-6173 


Riverside,  N.J. 
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Bigger 

isn’t  necessarily 

better. 


newspaper.  In 
/  all,  Booth  tcx)k 

/  /it  ^  firsts,  5  sec- 
a  onds,  11  thirds 
i  and  6  honorable 

vjjjj^  mentions  in  almost 
every  category  judged. 
Thirty  awards  in  all.  More 
wK  than  anybody  else  in  the  state. 
^  >Xfe’d  like  to  thank  the 

Michigan  Press  Association  for 
recc^izing  what  our  1  million  plus 
readers  find  out  every  day. 
It’s  not  how  big  you  are,  it’s  how 
good  you  are. 

Members  of  the  Newhouse  group 
of  newspapers. 


E&P 


October  12, 1985 


Every  Saturday  since  1884 


A  look  into  newspapers’  technological  future 

Peter  Romano,  ANPAs  director  of  technical  services,  talks 
about  how  newspapers  will  be  composed  and  delivered  in  1990 


By  George  Garneau 

By  1990  almost  every  newspaper 
with  a  circulation  of  more  than  50,000 
will  compose  pages  on  computer 
screens. 

Advertising  will  be  delivered  to 
newspapers  by  satellite. 

Mailrooms  will  deliver  papers  with 
special  interest  sections  and  ads  spe¬ 
cially  tailored  to  individual  readers. 

And  newsprint  will  be  made  from 
kenaf,  a  tropical  plant. 

Fantastic? 

Maybe.  But  those  predictions  come 
from  the  crystal  ball  of  Peter  Romano, 
director  of  technical  services  and 
training  for  the  American  Newspaper 
Publishers  Association. 

Romano,  speaking  recently  at  the 
46th  New  England  Newspaper  Op¬ 
erations  Association  conference  in 
Boston,  prophesied  how  accelerating 
technology  would  further  transform 
newspaper  production  by  the  end  of 
this  decade. 


Romano  emphasized 
that  technolo^  is  a 
means,  not  an  end,  and 
requires  inteiiigent 
management  by  humans 
to  be  expioited 
successfuiiy. 


But  he  warned:  “Advances  in  new 
technology  alone  will  not  guarantee 
higher  productivity,  better  service, 
nor  improved  profit.  The  technology 
must  be  carefully  managed  and  care¬ 
fully  utilized  to  be  beneficial.” 

Romano  emphasized  the  impor¬ 
tance  of  training  in  implementing  new 
automation  systems  based  on  compu¬ 
ters.  He  said  training  on  advanced 
equipment  was  available  at  AN  PA 


headquarters  in  Reston,  Va. 

Looking  at  the  newspaper  of  the 
future  —  five  to  10  years  hence  — 
Romano  sees: 

•  Pagination  will  become  a  reality. 

“By  1990,  full-page  pagination  will 

be  in  use  in  virtually  every  newspaper 
with  a  circulation  of  over  50,000.” 

Pagination — “pasting  up”  text  and 
graphics  electronically  on  a  computer 
screen  for  output  as  camera-ready 
pages  —  could  eliminate  the  entire 
composing  room. 

Coupled  with  low-cost  computer 
storage,  pagination  “will  help  pave 
the  way  for  newspapers  to  effectively 
zone  many  daily  editions,  both  in 
news  and  advertising  content.  News¬ 
papers  will  have  the  capability  to  in¬ 
crease  their  circulation  penetration 
since  each  zone  will,  in  effect,  have  its 
own  local  news  and  advertising  and 
provide  a  cost-effective  medium  for 
the  many  retail  advertisers.” 

•  The  mailroom  will  be  transformed 
—  totally  automated  and  controlled  by 
computers. 

“Virtually  all  newspapers  will  have 
computerized  listings  of  all  house¬ 
holds,  both  subscriber  and  nonsub¬ 
scriber.  Advertisers  will  have  the  fle¬ 
xibility  of  buying  full  penetration  of 
any  and  all  zones.  Computerized  list¬ 
ings,  ink  jet  labeling  and  mailroom 
automation  will  make  it  possible  to 
effectively  deliver  zoned  editions 
complete  with  advertising  for  that 
zone,  whether  it  be  ROP  or  inserts.” 

•  Advertising  will  no  longer  arrive  in 
the  mail  in  the  form  of  mechanicals  on 
paper. 

“We  firmly  believe  that  during  the 
course  of  this  decade,  newspapers 
will  be  equipped  with  low-cost  satel¬ 
lite  page  facsimile  receivers  which 
could  revolutionize  the  advertising 
business.  Display  advertising  and  re¬ 
cruiting  ads  could  be  transmitted  via 
satellite  today  for  tomorrow’s  pub¬ 
lication. 

“Advertisers  would  no  longer  be 


faced  with  preprinting  inserts  weeks 
in  advance  —  only  to  find  out  that  the 
merchandise  promoted  is  not  avail¬ 
able  at  the  retail  outlet  when  the  insert 
is  distributed.  Advertising  would  be¬ 
come  today’s  news  rather  than  copy 
prepared,  of  necessity,  months  in 
advance.” 

Such  changes  will  be  speeded  by 
the  use  of  standard  advertising  units 
(SAUs)  begun  in  1984. 


“innovative  use  of 
technoiogy  can  heip  us 
do  a  better  job  —  and  at 
a  greater  profit  —  but  in 
the  end  analysis,  we  must 
rely  on  the  human  mind. 
For  that  indeed  is  the 
greatest  computer  of 
them  aii.” 


Also  with  satellite  ad  delivery, 
mailrooms  would  be  able  to  custom¬ 
ize  an  individual  subscriber’s  news¬ 
paper  with  special  interest  sections. 

Newspapers  could  receive  by  satel¬ 
lite  press-ready,  special  interest  sec¬ 
tions  that  could  be  inserted  automati¬ 
cally  into  the  newspapers  according 
to  a  computerized  profile  of  the  sub¬ 
scriber’s  interests. 

A  car  buff  would  get  automotive 
sections,  a  coin  collector  would  get 
hobby  sections  etc.  Such  sections 
could  become  new  profit  centers  as 
they  attract  advertisers  who  want  to 
target  special  audiences. 

•  The  quality  of  newspaper  printing 
will  improve  dramatically,  particular¬ 
ly  color  printing. 

By  19W,  “virtually  every  newspa¬ 
per  in  the  country  will  have  modem 
presses  and  the  ability  required  to 
(Continued  on  page  37) 
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Espionage  laws 


Congressional  committee  opens  hearings  on  proposals  to  provide 
stiffer  penalties  for  leaking  Information  that  threatens  national  security 


By  James  E.  Roper 

Rep.  John  Conyers  Jr.  (D-Mich.) 
cautiously  opened  hearings  Oct.  3  on 
proposals  to  tighten  the  laws  against 
espionage. 

At  the  opening  session,  he  declared 
that  efforts  to  catch  spies  under  any 
program  of  secrecy-at-any-cost 
should  not  be  allowed  to  infringe  on 
“rights  and  freedoms  which  are  hall¬ 
marks  of  our  free  society.” 


“Considerations  of 
nationai  security,  access 
to  information  and  civii 
iiberties  must  be 
thoughtfuily  juxtapos^,” 
Conyers  said  in  opening 
the  hearings.  “None  of 
these  concerns  can  be 
careiessiy  subordinated 
to  the  others.’* 


Conyers  is  chairman  of  the  House 
judiciary  subcommittee  on  criminal 
justice,  which  is  studying  ways  to  re¬ 
spond  to  recent  disclosures  of  suc¬ 
cessful  Soviet  spying  in  the  United 
States. 

“Considerations  of  national  secur¬ 
ity,  access  to  information  and  civil 
liberties  must  be  thoughtfully  juxta¬ 
posed,”  Conyers  said  in  opening  the 
hearings.  “None  of  these  concerns 
can  be  carelessly  subordinated  to  the , 
others. 

“The  protection  of  national  secrets 
is  not  the  only  issue  at  stake:  rights . 
and  freedoms  which  are  hallmarks  of 
our  free  society  could  easily  and  inex¬ 
cusably  be  damaged  if  an  overzealous 
program  of  secrecy-at-any-cost  is 
pursued.  A  closed,  totalitarian  sys¬ 
tem  like  that  of  the  Soviets  is  too  high 
a  price  for  keeping  them  out  of  our 
secrets.” 

A  similar  warning  came  from  the 
first  non-Congressional  witness, 
Morton  H,  Halperin,  director  of  the 


Washington  office  of  the  American 
Civil  Liberties  Union. 

He  said  any  new  laws  against 
espionage  must  “distinguish  between 
covert  transfers  of  information  by 
government  officials  to  agents  of  for¬ 
eign  powers”  and,  on  the  other  hand, 
“activities  relating  to  ‘unauthorized 
disclosure’  ” — a  reference  to  leaks  of 
classified  information  to  the  news 
media. 

Halperin  also  said  any  new  laws 
should  “avoid  requirements  or  re¬ 
strictions  which  violate  fundamental 
rights  of  government  employees  or 
which  would  make  it  difficult  to  re¬ 
cruit  highly  competent  people.” 

The  subcommittee,  however,  is  far 
from  tackling  such  issues.  It  has  been 
unable  to  schedule  any  more  hearings 
because  Congress  is  so  busy  prepar¬ 
ing  for  adjournment  this  fall. 

Some  media  witnesses  the  subcom¬ 
mittee  wanted  to  call  have  not  been 
available  on  dates  the  subcommittee 
could  meet. 

Despite  the  delay,  Conyers  de¬ 
clared  his  subcommittee  had  jurisdic¬ 
tion  over  all  new  anti-espionage  leg¬ 
islation  in  the  House. 

He  spoke  up  when  Halperin 
lamented  that  neither  the  Senate  nor 
the  House  had  a  single  committee  to 
handle  all  espionage  problems. 

Conyers  responded  that  espionage 
prevention  was  “interesting  turf’  and 
he  would  take  over  the  field. 

One  bill  referred  to  the  subcommit¬ 
tee  is  a  measure  by  Rep.  Ike  Skelton 
(D-Mo.)  to  require  execution  or  life 
imprisonment  without  chance  of 
parole  —  if  so  demanded  by  the  pro¬ 
secution  —  for  anyone  convicted  of 
transmitting  major  defense  secrets  to 
a  foreign  power. 

Skelton,  appearing  as  a  witness, 
said  persons  convicted  of  such  crimes 
“no  longer  deserve  to  be  Amer¬ 
icans.” 

Reps.  John  W.  Bryant  (D-Tex.)  and 
George  W.  Gekas  (R-Pa.)  expressed 
sympathy  for  such  a  stern  measure 
but  Conyers  said,  “I  have  to  start  out 
a  little  bit  on  the  skeptical  side.” 

The  ACLU’s  Halperin  opposed  the 
death  penalty  as  an  ineffective  deter¬ 


rent.  He  proposed  that  the  govern¬ 
ment  reduce  the  amount  of  informa¬ 
tion  which  is  classified  and  reduce  the 
number  of  people  authorized  to  han¬ 
dle  classified  material. 

He  said  the  present  government 
practice  is  to  clear  personnel  for 
security  before  they  are  hired. 

More  emphasis,  he  said,  should  b^ 
placed  on  re-clearing  them  after  they 
are  at  work,  especially  to  detect  any 
growing  financial  needs  that  might 
pressure  them  into  selling  secrets  for 
money. 

Conyers  emphasized  the  magni¬ 
tude  of  the  problem. 


Haiperin  aiso  said  any 
new  iaws  should  “avoid 
requirements  or 
restrictions  which  violate 
fundamental  rights  of 
government  employees 
or  which  would  make  it 
difficult  to  recruit 
highly-competent 
people.” 


“At  present,”  he  said,  “over  four 
million  military,  civilian  and  contrac¬ 
tor  personnel  have  security  clear¬ 
ances.  The  number  of  requests  for 
new  clearances  is  now  approximately 
300,000  per  year,  and  is  escalating. 
Obviously  initial  and  periodic  inves¬ 
tigations  of  such  large  numbers  of 
people  are  perfunctory  at  best.  The 
federal  government  made  19.6  million 
document  classification  decisions  in 
1984,  a  60%  increase  over  1973. 

“Documents  are  not  always  classi¬ 
fied  to  protect  national  security;  clas¬ 
sification  also  has  been  used  to  hide 
politically  embarrassing  information, 
mistakes  and  misconduct. 

“Unnecessarily  classified  informa¬ 
tion  contributes  to  the  complexity  and 
subsequent  uncertainty  of  protection; 
reducing  the  amount  of  classified  in¬ 
formation  would  simplify  and  facili- 
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tate  the  protection  of  information  that 
is  necessarily  and  justifiably  con¬ 
fidential.” 

Conyers  said  his  subcommittee 


“must  determine  whether  the  nature 
and  scope  of  spying  activities  have 
changed  so  as  to  warrant  changes  in 
existing  criminal  statutes,  and,  if  so. 


what  those  changes  should  be." 

"It  may  be  that  changes  to  other 
statutes  would  be  more  effective,” 
Conyers  said. 


UPl  president  resigns 

Wechsler  will  become  special  adviser  to  UPl’s  unsecured  creditors; 
insiders  say  resignation  followed  rift  with  UPl  chairman  Nogales 


By  James  E.  Roper 

Raymond  Wechsler  has  resigned  as 
president  of  United  Press  Internation¬ 
al,  reportedly  after  a  rift  with  Luis  G. 
Nogales,  UPI's  chairman  and  chief 
executive  officer. 

The  plan  is  for  Wechsler  to  become 
a  special  adviser  to  a  committee  rep¬ 
resenting  unsecured  creditors  of  UPl. 
He  would  remain  on  the  UPl  payroll 
at  his  annual  salary  of  $142,500  be¬ 
cause  UPl  pays  all  the  committee’s 
expenses. 

The  arrangement,  however,  would 
have  to  be  approved  by  Judge  George 
F.  Bason  Jr.  of  U.S.  Bankruptcy 
Court  in  Washington,  D.C.,  who  is 
overseeing  UPI’s  operations  under 
Chapter  1 1  of  the  bankruptcy  law. 

Unofficial  sources  within  UPl  re¬ 
ported  that  Wechsler  and  Nogales  dif¬ 
fered  on  how  to  steer  UPl  profitably 
out  of  bankruptcy  and  into  the  arms  of 
a  suitable  buyer. 


Unofficial  sources 
within  UPl  reported  that 
Wechsler  and  Nogales 
differed  on  how  to  steer 
UPl  profitably  out  of 
bankruptcy  and  into  the 
arms  of  a  suitable  buyer. 


William  Adler,  official  UPl  spokes¬ 
man,  while  not  denying  reports  of  a 
Wechsler-Nogales  blow-up,  said 
only,  “Business  decisions  (such  as 
Wechsler’s  resignation)  are  not  made 
on  the  basis  of  personalities.” 

Wechsler,  who  had  advised  UPl  for 
13  months  and  served  as  its  president 
for  six  months,  concentrated  on  get¬ 
ting  the  wire  service  to  show  operat¬ 
ing  profits  —  which,  indeed,  it  has  for 
ten  consecutive  months. 

UPl  sources  described  Wechsler  as 
a  “by-the-numbers  guy”  who  empha- 


Raymond  Wechsler 


sized  cutting  costs.  They  said  other 
executives  felt  another  round  of  cost 
cutting  would  result  in  UPI’s  con¬ 
tinuing  to  lose  experienced  em¬ 
ployees  and  make  it  more  difficult  to 
retain  clients. 

Wechsler  was  also  "the  architect  of 
the  confrontation  policy  with  the  un¬ 
ion,  which  didn’t  yield  anything,” 
commented  a  UPl  official  on  the  wire 
service’s  abortive  attempt  to  cancel 
its  contract  with  the  Wire  Service 
Guild. 

"Despite  any  disagreements  that 
anyone  may  have  had,”  Wechsler 
said  upon  resigning,  "1  believe  that 
together  we  made  quite  a  lot  of  pro¬ 
gress  in  turning  UPl  around.  Luis 
(Nogales)  and  I  were  a  very  strong 
team.  I  think  now  it’s  time  to  let  peo¬ 
ple  in  the  company  operate  the  com¬ 
pany  in  the  way  that  they  want  to.” 

Recalling  how  he  joined  UPl, 
Wechsler  said:  “My  goal  was  to  put 
UPl  back  on  its  feet  because  1  be¬ 
lieved  then  and  believe  now  that  UPl 
is  a  very  important  institution  that 
must  survive  .  .  .  With  a  lot  of  people 
working  very  hard,  we  were  able  to 
put  UPl  back  in  the  black.  For  the  first 
time  in  over  20  years,  UPl  has  been 


profitable.  I  believe  that  my  efforts 
helped  prove  that  UPl  is  a  viable  in¬ 
vestment.” 

Nogales  said  in  a  prepared  state¬ 
ment:  “While  at  UPl,  Mr.  Wechsler 
has  done  an  outstanding  job,  which 
we  have  appreciated.  He  has  been  in¬ 
strumental  in  UPI’s  success  in  its 
turn  around  and  in  this  new  role  he 
will  continue  to  make  an  important 
contribution.” 

Nogales  added,  “The  recapitaliza¬ 
tion  effort  at  UPl  is  continuing  well.” 

As  the  new  arrangement  for  Wech¬ 
sler  was  being  worked  out,  potential 
buyers  were  visiting  UPl  headquar¬ 
ters. 


Wechsler  was  also  “the 
architect  of  the 
confrontation  policy  with 
the  union,  which  didn’t 
yield  anything,” 
commented  a  UPl  official 
on  the  wire  service’s 
abortive  attempt  to 
cancel  its  contract  with 
the  Wire  Service  Guild. 


“They  were  asking  about  our  fi¬ 
nances,  our  pay  scale,  our  bureaus,” 
said  one  UPl  employee.  “Sometimes 
rivals  were  sitting  side-by-side  in  our 
waiting  room.  It  did  wonders  for  staff 
morale  to  see  so  many  people  in¬ 
terested  in  continuing  UPL” 

Staff  morale  also  got  another  boost: 
On  Oct.  4,  employees  received  the 
final  phased  pay  restoration  of  their 
salaries  that  had  been  cut  25%  in 
September  1984  to  keep  the  firm 
afloat. 

UPI’s  Adler  said  the  offers  to  buy 
the  wire  service  are  being  screened 
rapidly  by  its  financial  advisers.  Bear, 
Steams  &  Co.,  and  by  representa¬ 
tives  of  major  stockholders,  £)ouglas 
(Continued  on  page  16) 
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J-schools  defended 

Publisher  asks  his  colleagues  to  support  rather  than  criticize 


By  M.  L.  Stein 

Journalism  schools  are  vital  to  the 
future  of  newspapers  and  deserve  the 
support  of  editors  and  publishers  in¬ 
stead  of  the  criticism  they  frequently 
receive,  a  publisher  and  journalism 
professor  told  a  gathering  of  newspa¬ 
per  executives  in  Seattle. 

“If  you  don’t  care  about  them  (J- 
schools),  you  don’t  care  about  build¬ 
ing  for  tomorrow,”  John  M.  Lavine 
said  in  a  speech  at  the  50th 
anniversary  meeting  of  Allied  Daily 
Newspapers. 

Lavine  is  publisher-editor  of  the 
Lavine  Newspaper  Group  in  Chippe¬ 
wa  Falls,  Wisconsin,  and  is  currently 
Cowles  Professor  in  Media  Manage¬ 
ment  and  Economics  at  the  Universi¬ 
ty  of  Minnesota’s  School  of  Journal¬ 
ism  and  Mass  Communication. 

The  speaker  expressed  concern 
over  what  he  termed  standard  com¬ 
plaints  about  journalism  education, 
terming  them  “myths  and  lies.” 

Among  them,  he  noted,  are  percep¬ 
tions  that  it’s  weak  on  libet^  arts, 
journalism  professors  are  lazy  and  out 
of  touch,  its  research  has  no  practical 
value  and  that  it’s  tainted  by  the  inclu¬ 
sion  of  public  relations  and  advertis¬ 
ing  courses. 


The  speaker  expressed 
concern  over  what  he 
termed  standard 
complaints  about 
Journalism  education, 
terming  them  “myths  and 
lies.” 


“Journalism  has  tougher  standards 
than  liberal  arts,”  Lavine  asserted. 

“And  yes,”  he  continued,  “some 
faculty  are  lazy  and  use  old  lecture 
notes,”  but  he  claimed  that  journal¬ 
ism  faculty  are  harder  working  today 
because  they  teach  more  courses  with 
an  increasing  number  of  students  and 
assign  more  homework  “because  you 
expect  it.” 

“Of  course,”  Lavine  added,  ton- 


John  Lavine 


gue  in  cheek,  you  don’t  have  lazy  em¬ 
ployees,  salesmen  who  don’t  sell,  just 
service  accounts,  reporters  who  cov¬ 
er  meetings  but  don’t  get  the  extra 
story.” 

The  publisher-teacher  also  de¬ 
fended  public  relations  and  advertis¬ 
ing  courses  and  sequences,  contend¬ 
ing  it  was  to  newspapers’  advantage 
to  have  personnel  in  public  relations 
and  ad  agencies  who  understand 
newspapers. 

“Elion’t  you  want  ad  agency  people 
to  know  about  newspapers?”  he 
asked. 

Lavine  said  some  academic  re¬ 
search  has  “tremendous  value”  for 
newspapers,  but  he  also  rapped  J- 
school  researchers  who  think  that 
only  professors  can  do  research  or 
that  “doing  any  research  which  has 
applied  value  is  somewhat  tainted  or 
biased.” 

Claiming  that  65%  to  85%  of 
newspaper  hires  are  journalism 
graduates,  Lavine  said:  “You  can  dis¬ 
parage  journalism  schools  but  your 
newspaper’s  future  is  there.” 

Editors  and  publishers  should  not 
criticize  J-schools  unless  they  have 
spent  time  there  familiarizing  them¬ 
selves  with  curriculum  and  other 
aspects,  he  remarked. 

“Do  you  know  the  deans  and  direc¬ 
tors  of  your  journalism  schools?”  the 
speaker  asked. 

Lavine,  who  is  board  chairman  of 
the  Inland  Daily  Press  Association, 


said  both  faculty  and  professionals 
can  benefit  from  visits  to  each  other. 
He  also  urged  newspapers  to  hire 
faculty  for  summer  jobs. 

In  connection  with  both  faculty  and 
graduate  hiring,  he  told  the  audience: 
“You  are  headhunters  in  the  best 
sense  of  the  word.” 

Lavine  also  urged  publishers  to 
help  J-schoob  obtain  equipment  they 
lack  because  of  pinched  budgets. 

Later  that  day,  deans  and  directors 
of  Northwest  journalism  schools  and 
departments  said  they  can  use  all  the 
help  they  can  get  from  newspapers. 

Gathering  as  a  panel  on  the  state  of 
journalism  education,  the  heads 
stated  they  are  afflicted  with  inade¬ 
quate  budgets  and  low  faculty  salaries 
and  that,  despite  the  impression  of 
professionals,  they  and  their 
colleagues  work  hard. 

“I  have  never  worked  harder  in  my 
life,”  asserted  University  of  Oregon 
School  of  Journalism  Dean  Arnold  H. 
Ismach,  a  former  newsman. 


Editors  and  publishers 
should  not  criticize 
J-schools  unless  they 
have  spent  time  there 
familiarizing  themselves 
with  curriculum  and 
other  aspects,  he 
remark^. 


“I’ll  tell  you  what  poverty  is,”  said 
Professor  Gerson  Miller,  journalism 
department  chairman  at  Western 
Washington  University.  “It’s  having 
a  budget  of  $4,500  to  pay  for  every¬ 
thing  —  faculty  trips,  office  supplies, 
the  works.  We  need  money.  We  must 
do  more  with  less.” 

Dean  Charles  E.  Hood  of  the  Uni¬ 
versity  of  Montana  School  of  Journal¬ 
ism,  disclosed  that  faculty  received 
only  a  1 .5%  raise  this  year,  but  he  also 
called  attention  to  another  problem 
plaguing  many  journalism  programs: 
poorly  educated  students. 

“We  don’t  always  get  the  best  stu¬ 
dents,”  he  commented.  “We  are  tak- 
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ing  students  who  can  barely  write  and  (Wash.)  Daily  News,  told  the  educa- 

making  them  barely  employable.  Pro-  tors  that  “We’re  not  concerned  about 

fessional  skills  are  suffering.”  .  ..  .  your  not  working  hard,  but  that  you 

According  to  Hood,  journalism  ACCOtOing  fO  nOOQ,  are  not  keeping  up.” 

schools  are  graduating  students  who  joumsllsfn  SChOOlS  dfB  But  he  agreed  with  Lavine  and  the 

have  a  weak  grasp  of  grammar  and  ondUStltiP  StudBfltS  WhO  panelists  that  there  should  be  more 

can’t  spell.  r  nra^n  nf  communication  between  journalism 

“I  am  worried  about  the  decline  of  iiowv  a  wean  yiaofj  %ji  schools  and  newspapers  to  work  out 

language  skills,  ”  he  said.  grammar  and  can’t  spell.  mutual  problems. 

Replying  for  the  publishers.  Jay  Allied  is  made  up  of  dailies  in 

Shelledy,  publisher  of  the  Moscow  Washington,  Oregon,  Idaho,  Monta- 

(Idaho)  Idahonian  and  Pullman  na  and  Alaska. 


Enhancing  credibility 

West  Coast  editors  discuss  some  of  their  effective  methods 


By  M.  L.  Stein 

When  hundreds  of  officials  and 
citizens  of  Bremerton,  Wash.,  com¬ 
plained  that  a  Seattle  Times  story 
maligned  their  city,  publisher  Frank 
Blethen  and  executive  editor  James 
B.  King  went  there  to  see  for  them¬ 
selves  in  the  interest  of  credibility. 

Their  Bremerton  hosts  took  them 
on  a  tour  of  the  town,  treated  them  to 
lunch  and  continued  their  complaints 
about  the  article  in  the  Times’  Sunday 
Pacific  magazine. 

Earlier,  the  National  Bank  of 
Bremerton  had  bought  a  full-page  ad 
in  the  Bremerton  Sun  with  the  head¬ 
line:  “Bremerton  Under  Attack.” 

Blethen  and  King  recounted  the  in¬ 
cident  at  the  50th  anniversary  meeting 
of  Allied  Daily  Publishers  in  Seattle 
Sept.  19  at  a  session  called  “The  best 
things  we’ve  done  to  enhance  credi¬ 
bility.” 


Their  Bremerton  hosts 
took  them  on  a  tour  of 
the  town,  treated  them  to 
lunch  and  continued  their 
complaints  about  the 
article  in  the  Times’ 

Sunday  Pacific  magazine. 

The  story  and  photos  by  Times  re¬ 
porter  Kathleen  Brooks  and  photo¬ 
grapher  Benjamin  Benschneider 
generally  portrayed  Bremerton,  a  ma¬ 
jor  navy  town,  as  shabby  in  spots  and 
economically  depressed.  One  head 
read:  “Bremerton’s  on  the  downside 
of  a  roller-coaster  economy  built  on 
Navy  fraternalism.” 

Bremerton  Mayor  Morrie  Dawkins 
presented  King  with  a  protest  petition 
containing  1,822  names  of  people  and 
firms. 


King,  who  also  is  the  newspaper’s 
senior  vice  president,  said  that  de¬ 
spite  the  criticism,  the  Times  stood  by 
the  story  while  conceding  that  it  might 
have  been  unfair  in  one  or  two  places. 

In  an  “Ombudsman  For  a  Day” 
column.  King  recalled  that  he  and 
Blethen  were  taken  on  a  “VIP”  tour 
of  parts  of  the  city  described  in  the 
article. 

“Pointed  out  to  us  were  flower- 
filled  planter  boxes,  renovated  store 
fronts  and  other  improvements,”  he 
wrote. 

“We  said  our  crew  had  not  in¬ 
tended  to  report  on  all  of  the  city  and 
Kitsap  County.  In  part  they  were  re¬ 
porting  on  what  tourists  boarding  or 
leaving  the  ferry  see.  We  stood  by  the 
article  as  an  honest  interpretation  of 
what  a  reporter’s  eyes  and  a  photo¬ 
grapher’s  lens  saw.  However,  with 
the  help  of  hindsight,  we  agreed  that 
editors  should  have  been  more  sensi¬ 
tive  to  a  couple  of  passages.” 

Blethen  said,  for  example,  there 
was  no  need  to  report  in  the  article  the 
10-year-old  arrest  of  “Miss 
Bremerton”  for  shoplifting. 

King  and  Blethen  said  there  was  no 
convenient  way  to  share  the  lunch 
tab,  but  they  donated  the  amount  to  a 
charity  suggested  by  the  Bremerton 
Chamber  of  Commerce. 

Another  panelist,  James  E.  Barn¬ 
hill,  publisher  of  the  Yakima  (Wash.) 
Herald-Republic,  said  his  paper  seeks 
to  enhance  its  credibility  by  meetings 
of  the  newspaper’s  managers  with 
area  mayors. 

He  noted  that  the  mayors  “know 
very  little  about  press  relations  and 
newspapers.”  The  meetings  also 
open  new  story  ideas,  he  added. 

“The  mayors  are  well  informed 
people  and  good  barometers  of  our 
performance,”  Barnhill  asserted. 

A  similar  device  was  reported  by 
Portland  Oregonian  editor  William 
Hilliard.  He  said  he  and  major  desk 


editors  meet  each  Wednesday  in  the 
office  for  “brown  bag”  lunches  with 
community  leaders  and  average  read¬ 
ers  to  hear  their  complaints  and  ex¬ 
plain  the  paper’s  policies. 

The  editors  must  attend,  Hilliard 
declared.  Some  visitors,  he  added, 
are  initially  hostile  to  the  paper  but 
generally  the  lunches  work  in  improv¬ 
ing  the  paper’s  credibility. 

At  the  Walla  Walla  (Wash.)  Union- 
Bulletin,  credibility  repair  comes  in 
the  form  of  the  staff  bulletin  titled 
Hindsight,  according  to  publisher 
Charles  E.  Cochrane,  Jr.,  who  writes 
it. 


Blethen  said,  for 
example,  there  was  no 
need  to  report  in  the 
article  the  lO-y ear-old 
arrest  of  “Miss 
Bremerton”  for 
shoplifting. 


In  one  Hindsight  issue,  newsroom 
employees  were  told  they  cannot  hold 
or  run  for  any  elected  office,  accept  a 
political  or  governmental  appoint¬ 
ment,  work  for  or  campaign  for  poli¬ 
tical  candidates  or  serve  as  an  officer 
of  an  activist  organization.  Staffers 
covering,  assigning  or  placing  politi¬ 
cal  stories  should  not  display  political 
bumper  stickers  on  their  cars. 

In  another  issue,  it  was  pointed  out 
that  a  story  mentioned  Hurricane 
Elena  had  been  “prowling  the  Gulf 
Coast  for  four  suspenseful  days.  (We 
can  do  without  the  word  ‘suspense- 
ful’).”  Later  in  the  story,  it  is  said 
“the  storm  came  ashore  ‘five  days 
after  it  reached  hurricane  status  in  the 
Gulf.’  Was  it  four  or  five  days?” 
Hindsight  asked. 
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Forum  on  features 

AASFE  convention  speakers  talk  about  topics  such  as  Sunday 
magazines  and  travel  sections;  new  officers  are  elected 


By  David  Astor 

Sunday  magazines  and  travel  sec¬ 
tions  were  among  the  topics  of  discus¬ 
sion  at  the  recent  American  Associa¬ 
tion  of  Sunday  and  Feature  Editors 
convention  in  San  Francisco. 

Representatives  from  Parade  and 
USA  Weekend  (formerly  Family 
Weekly)  talked  about  changes  in  their 
publications  during  a  panel  discussion 
that  closed  the  two-day  AASFE 
meeting. 

Sheryl  Bills  said  Gannett  is  trying  to 
aim  USA  Weekend  at  an  audience 
somewhere  between  the  younger, 
more  “sophisticated”  readers  of 
USA  Today  and  the  older,  more  rural 
readers  of  the  old  Family  Weekly. 

The  USA  Today/Gannett  senior 
editor  showed  the  first  three  Septem- 
ber  copies  of  the  drastically- 
revamped  magazine,  and  said  Gan¬ 
nett  wants  USA  Weekend  to  be  “live¬ 
ly,  colorful,  timely,  and  entertain¬ 
ing,”  among  other  things. 

Bills  reported  that  the  publication 
will  cover  such  topics  as  health  and 
fitness,  money  and  personal  finance, 
sports,  and  food  —  including  a  cook¬ 
ing  feature  by  actress  Jill  St.  John. 


Bills  said  USA  Weekend 
Is  designed  to  be 
perused  relatively  quickly, 
because  “people  don’t 
spend  all  of  Sunday 
reading’’  their 
newspapers. 


Responding  to  an  audience  com¬ 
ment  about  how  Sunday  magazines 
may  not  be  “serious”  enough.  Bills 
said  USA  Weekend  will  not  empha¬ 
size  hard  news-type  topics.  She  noted 
that  other  parts  of  the  Sunday  paper 
already  do  that,  and  “we  should  offer 
a  contrast.” 

Bills  said  USA  Weekend  is  de¬ 
signed  to  be  perused  relatively  quick¬ 
ly,  because  “people  don’t  spend  all  of 
Sunday  reading”  their  newspapers. 

Parade  articles  editor  Fran  Carpen- 


tier  said  her  magazine  is  not  as  “light 
and  frothy”  as  it  used  to  be.  About 
five  years  ago,  she  stated.  Parade  be¬ 
gan  running  more  serious  pieces  in  its 
editorial  mix  —  including  articles  on 
drugs  and  nuclear  winter.  The  latter 
was  written  by  Carl  Sagan,  reflecting 
Parade’s  policy  of  using  big-name 
bylines  for  some  of  its  stories. 

Carpentier  said  the  magazine  tries 
to  carry  articles  that  “involve”  and 
“really  affect  the  lives  of  readers,” 
and  observed  that  some  pieces  have 
elicited  over  50, (XX)  letters. 

As  for  Parade  graphic  changes, 
Carpentier  reported  that  they  include 
the  use  of  more  color. 

One  audience  member  asked  why 
there  isn’t  more  advertising  in  Par¬ 
ade.  Carpentier  replied  that,  as  arti¬ 
cles  editor,  she  was  not  the  best  per¬ 
son  to  question.  But  she  said  one  ma¬ 
jor  reason  could  be  the  high  cost  of 
placing  an  ad  in  a  publication  with  so 
many  readers. 

The  Sunday  magazine  panel  also  in¬ 
cluded  Los  Angeles  Times  associate 
editor  Jean  Sharley  Taylor  and  San 
Francisco  Examiner  assistant  to  the 
publisher  Curtiss  Anderson.  They 
discussed  their  papers’  new  Sunday 
magazines  —  which  are  the  size  and 
style  of  non-newspaper  magazines. 

Travel  sections 

Earlier  during  the  second  day  of  the 
AASFE  convention,  a  number  of 
speakers  talked  about  newspaper 
travel  sections.  Mary  Lu  Abbott  of 
the  Houston  Chronicle  said  these  sec¬ 
tions  have  more  news  and  less  “fluff” 
than  25  years  ago. 

Harriet  Choice,  who  formerly 
worked  for  the  Chicago  Tribune, 
stated  that  many  travel  sections  are 
“strong  and  growing”  despite  some 
“terrible  writing”  from  free-lancers. 
She  said  a  number  of  stories  “leave 
out  facts,”  contain  cliches,  and  don’t 
always  give  readers  an  idea  of  what 
it’s  like  to  be  in  a  particular  place. 

Using  staff-written  articles  isn’t  al¬ 
ways  an  alternative  because,  as  Dal¬ 
las  Morning  News  travel  editor  Karen 
Jordan  noted,  many  travel  sections 
are  seriously  understaffed. 

Chicago  Tribune  travel  editor  A1 
Borcover  said  many  sections  are  also 


underfunded  when  it  comes  to  trip 
budgets.  He  stated  that  “junketeering 
has  been  reduced  considerably”  in 
the  past  decade  or  so,  but  that  some 
papers  still  feel  they  have  no  alterna¬ 
tive  to  running  stories  based  on  free 
and  reduced-price  travel. 

When  working  with  a  free-lancer 
who  has  taken  such  a  trip,  Borcover 
said  papers  must  carefully  “read  and 
screen”  manuscripts  to  make  sure 
they  contain  “good,  honest  re¬ 
porting.” 


Parade  articles  editor 
Fran  Carpentier  said  her 
magazine  is  not  as  “light 
and  frothy”  as  it  used  to 
be. 


Borcover  also  spoke  of  the  increas¬ 
ing  popularity  of  “slick”  special 
travel  magazines  that  might  appear  in 
a  newspaper  twice  a  year.  Marschalk 
Company  senior  vice  president  Jerry 
Keller  called  some  of  these  publica¬ 
tions  “outstanding,”  and  noted  that 
they- can  draw  four-color  advertising 
away  from  magazines. 

Keller  —  whose  company  does 
advertising  and  public  relations  — 
said  airlines,  hotels,  and  other  travel- 
related  firms  will  spend  about  a  billion 
dollars  this  year  on  ads  —  with  out¬ 
lays  expected  to  continue  growing. 

Newspapers  get  over  50%  of  these 
expenditures,  stated  Keller,  even 
though  they  have  some  ad-selling 
“shortcomings.”  For  one  thing,  Kel¬ 
ler  said  newspaper  salespeople  “are 
not  as  aggressive  as  their  counter¬ 
parts  in  other  media.”  And  he  said 
papers  should  “communicate”  more 
with  advertisers  about  such  things  as 
when  special  travel  sections  are  com¬ 
ing  and  what  will  be  in  them. 

The  opening  speaker  during  the 
travel  session  was  American  Demo¬ 
graphics  publisher  Peter  Francese, 
who  writes  the  “People  Patterns” 
column  for  Cowles  Syndicate.  He  dis¬ 
cussed  various  travel  trends  that 
newspapers  can  write  about,  includ- 
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ing  the  increase  in  combined  busi¬ 
ness/vacation  trips  and  the  rising 
popularity  of  country  inns. 

Two  publishers  —  William  Ran¬ 
dolph  Hearst  III  of  the  S.F.  Examiner 
and  David  Laventhol  of  Newsday  — 
spoke  about  feature  sections  at  dif¬ 
ferent  times  during  the  first  day  of  the 
AASFE  meeting.  Hearst  said  he  is 
seeing  more  breaking  stories  and 
“newsiness”  in  these  sections,  and 
Laventhol  noted  that  a  number  of  edi¬ 
tors  he  recently  queried  want  to  see 
more  of  this  “hard  reporting”  in  the 
future.  And  he  said  feature  sections 
“must  reflect  their  community.” 

Feature  sections 

Earlier  in  the  day,  Washington  Post 
deputy  managing  editor/features 
Mary  Hadar  led  the  AASFE’s  annual 
“Show  and  Tell”  session  —  which 
involves  the  displaying  and  discuss¬ 
ing  of  interesting  feature  sections  and 
stories  from  the  past  year. 

Hadar  talked  about  the  Post’s  tab¬ 
loid  “Health”  section  —  which  has 
run  stories  on  topics  such  as  AIDS 
and  President  Reagan’s  cancer — that 
began  this  January. 

She  said  the  paper  started  what  it 
calls  its  “weekly  journal  of  medicine, 
fitness,  and  psychology”  after  sur¬ 
veys  revealed  that  a  section  of  this 
nature  was  what  readers  most  wanted 
to  see. 

Indeed,  Hadar  reported  that  about 
20  papers  have  started  science-type 
sections  in  the  past  seven  years  or  so. 

“They’re  very  popular,  they  gener¬ 
ate  high  reader  response,  and  they  are 
used  in  schools,”  said  Hadar. 


Using  staff-written 
articies  isn’t  aiways  an 
alternative  because,  as 
Dallas  Morning  News 
travel  editor  Karen 
Jordan  noted,  many 
travel  sections  are 
seriously  understaffed. 


Si  Liberman  of  the  Asbury  Park 
(N.J.)  Press  talked  about  his  paper’s 
recent  special  Bruce  Springsteen  sec¬ 
tion  that  included  information  on 
where  the  New  Jersey-based  rocker 
used  to  hang  out  and  interviews  with 
people  who  knew  him. 

The  section  increased  Sunday 
Press  circulation  from  196,000  to 
203,000,  said  Liberman,  who  re¬ 
ported  that  this  was  a  bigger  jump 
than  enjoyed  by  the  editions  covering 
the  assassination  attempts  on  Presi¬ 
dent  Reagan  and  the  pope. 


From  left  to  right  ore  new  American  Association  of  Sunday  and  Feature  Editors 
secretary  Gilbert  Watson,  Mary  Hadar  (speaking),  1984-85  AASFE  president  Tony 
Bembridge,  and  1985-86  president  Jack  Rickman.  (Photo  by  David  Astor.) 


As  for  specific  stories  of  note  dur¬ 
ing  the  past  year,  Ellen  Kampinsky  of 
the  Dallas  Morning  News  mentioned 
a  piece  featuring  33  single  people  talk¬ 
ing  about  their  lives. 

Susan  Stevenson  of  the  Dallas 
Times  Herald  discussed  a  three-part 
series  about  therapists  who  have  sex 
with  their  patients.  Also  discussed 
were  reader  participation  pieces, 
such  as  one  in  the  Morning  News 
offering  a  prize  to  the  person  who 
most  accurately  guessed  who  was 
killed  in  the  shooting  scene  that  ended 
the  past  Dynasty  season. 

And  Leonard  Witt,  editor  of  the 
Minneapolis  Star  and  Tribune's  Sun¬ 
day  magazine,  talked  about  how  his 
paper  has  used  a  computer  that  can 
rearrange  —  and  do  other  things  to  — 
photos.  In  one  case,  the  Star  and  Trib¬ 
une  had  a  photo  made  of  a  very 
human-looking  chocolate  chip  cookie 
“head”  attached  to  a  real  body. 

Elected  head  of  the  AASFE  body 
for  the  coming  year  was  Jack  Rick¬ 
man  of  the  Houston  Chronicle,  who 
succeeds  Tony  Bembridge  of  the  Lon¬ 


don  (Ont.)  Free  Press  as  president. 
First  vice  president  is  Phyllis  Singer 
of  Newsday,  second  vice  president  is 
Rosalie  Muller  Wright  of  the  San 
Francisco  Chronicle,  secretary  is  Gil¬ 
bert  L.  Watson  III  of  the  Baltimore 
Sun,  treasurer  is  Clifford  Ridley  of  the 
Detroit  News,  and  regional  directors 
are  Richard  Cheverton  of  the  Orange 
County  (Calif.)  Register  and  Reg 
Vickers  of  the  Calgary  (Alb.)  Herald. 

Next  year’s  AASFE  meeting  is 
scheduled  to  take  place  in  Calgary, 
with  the  1987  one  slated  for  Denver. 

Also,  AASFE  members  voted  to 
raise  membership  dues  from  $50  to 
$75  a  year  to  fund  a  permanent  mailing 
address  and  filing  space  for  the  organ¬ 
ization  at  American  Newspaper 
Publishers  Association  headquarters 
in  Reston,  Va.  There  are  currently  1 10 
AASFE  members,  up  from  about  60 
three  years  ago. 

And  there  was  discussion  at  the 
meeting  about  starting  an  AASFE 
newsletter  to  go  along  with  the  annual 
Style  magazine. 
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Addressing  the  AASFE  meeting  are  columnist  Peter  Francese,  Fran  Carpentier  of 
Parade,  and  Sheryl  Bills  of  USA  Weekend. 
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Holies  ups  offer  to  buy  Freedom  papers; 
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Dissident  shareholder  Harry  H. 
Hoiles  has  upped  his  offering  price  for 
Freedom  Newspapers,  Inc.,  but  it 
appears  his  latest  offer  of  $98  per 
share  will  also  be  turned  down. 

Independence  News  Corp.,  which 
is  controlled  by  Hoiles  and  his  family, 
had  earlier  offered  $96  per  share. 
Hoiles  and  his  family  currently  own 
one-third  of  the  Freedom  shares. 

In  August,  Freedom’s  board  of 
directors,  by  a  9-4  vote,  turned  down 
Hoiles’  offer  of  $900  million  for  the 
other  two-thirds  of  the  company. 

Although  the  board  has  not  set  a 
date  to  vote  on  the  latest  offer,  initial 
reaction  to  Hoiles’  move  was  nega¬ 
tive. 

The  remaining  two-thirds  of  Free¬ 
dom’s  shares  are  owned  by  the  family 
of  Harry  Hoiles’  sister  —  Mary  Jane 
Hoiles  Hardie  —  and  by  the  estate  of 
Harry’s  late  brother,  Clarence  H. 


Hoiles,  and  persons  related  to  him. 

In  a  related  move,  the  three  daugh¬ 
ters  of  Clarence  Hoiles  have  sued 
Harry  Hoiles  in  Orange  County 
(Calif.)  Superior  Court,  alleging  that 
he  misused  his  position  as  a  trustee  to 
their  disadvantage. 

The  suit,  which  seeks  $1.5  million 
in  general  damages  and  unspecified 
punitive  damages  from  Hoiles,  claims 
the  trust’s  major  asset  is  Freedom 
stock. 

The  plaintiffs  are  Judith  Ann 
Threshie,  Patricia  Evelyn  Wallace 
and  Mary  Elizabeth  Bassett. 

A  Superior  Court  judge  dismissed 
similar  claims  by  the  three  women 
more  than  a  year  ago  on  a  legal  tech¬ 
nicality. 

Since  Clarence’s  death,  Harry  has 
disagreed  with  Freedom’s  board  over 
the  management  and  polices  of  the 
Santa  Ana-based  chain,  which  in- 


reiaiives  sue  nim 

eludes  29  newspapers  and  four  televi¬ 
sion  stations.  He  has  complained  that 
Freedom  has  strayed  from  the  liber¬ 
tarian  philosophy  of  his  father,  the 
late  R.C.  Hoiles,  who  founded  the 
company. 


Gag  order 
overturned 


The  Appellate  Division  of  the  New 
York  Supreme  Court  overturned  a 
lower  court  gag  order  prohibiting 
New  York  Daily  News  reporter  Daniel 
Hays  from  writing  stories  about  the 
drug  trial  of  former  New  York  Yankee 
Joe  Pepitone  that  were  based  on  grand 
jury  testimony  he  found  in  public  files. 

The  four  Appellate  Division  judges 
unanimously  ruled  that  the  gag  order 
directed  at  Hays  by  a  Brooklyn  judge 
amounted  to  unconstitutional  prior 
restraint. 


Oregon  editor  faces  jail  for  refusing  to  release  photos 


The  executive  editor  of  the  Port¬ 
land  Oregonian  faces  jail  for  con¬ 
tempt  of  court  because  the  paper  re¬ 
fused  to  turn  over  unpublished  photo¬ 
graphs  that  were  taken  at  a  demon¬ 
stration  against  nuclear  weapons. 

Judge  Robert  L.  Kirkman  stayed 
his  October  7  sentence,  however,  to 
allow  William  A.  Hilliard  to  appeal  to 
the  Oregon  Court  of  Appeals  on  Octo¬ 
ber  11. 

Attorneys  for  three  defendants  ac¬ 
cused  of  resisting  arrest  and  harassing 
police  officers  had  subpoenaed  the 
unpublished  photographs  in  order  to 


use  them  to  test  the  recollection  of 
prosecution  and  defense  witnesses. 

The  judge  absolved  Oregon'an 
photographer  Claudia  J.  Howell,  who 
took  the  photos,  on  grounds  that  she 
did  not  control  their  release. 

At  issue  is  a  defense  contention  that 
an  Oregon  law  allowing  protection  of 
news  sources  and  unpublished  mate¬ 
rial  must  yield  when  a  defendant 
argues  that  the  protected  information 
could  be  beneficial  to  the  defense. 

Judge  Kirkman  found  the  Oregon¬ 
ian  Publishing  company  in  contempt 


U.S.  Supreme  Court  refuses 
to  consider  newspaper’s  appeal 


The  U.S.  Supreme  Court  has  re¬ 
fused  to  consider  an  appeal  of  a 
Louisiana  ruling  that  a  newspaper  re¬ 
porting  on  public  records  must 
summarize  the  entire  record,  not  just 
selected  portions. 

The  effect  was  to  let  stand  a  libel 
ruling  against  the  Capital  City  Press, 
Inc.,  publisher  of  the  Baton  Rouge 
Advocate. 

In  1979,  the  Advocate  published 
four  articles  based  on  legitimately  ac¬ 
quired  records  of  an  Ascension  Parish 
grand  jury  that  was  investigating 
possible  irregularities  in  local  govern¬ 
ment. 

One  article  cited  a  part  of  the  record 
that  suggested  a  member  of  the  Parish 
Police  Jury,  a  council-like  panel  that 
governs  some  rural  districts  in 
Louisiana,  had  an  interest  in  a  par¬ 


ticular  contract;  however,  it  did  not 
quote  a  part  of  the  report  that  indi¬ 
cated  he  did  not  have  an  interest  in  the 
project. 

The  man  who  was  the  subject  of  the 
article  sued  for  libel,  winning  $4,000 
in  damages  and  attorneys’  fees,  on 
grounds  the  newspaper  had  shown 
malice. 

The  trial  judge  said:  “It  is  the  opin¬ 
ion  of  this  court  that  the  right  to  in¬ 
spect  and  use  public  records  has  an 
attendant  obligation  that  any  use  of 
said  public  records  must  accurately 
and  fairly  represent  what  is  contained 
in  the  entirety  of  said  public  records.’’ 

The  ruling  was  upheld  by  a 
Louisiana  appeals  court.  The  state 
Supreme  Court  and  now  the  U.S. 
Supreme  Court  refused  to  hear 
appeals  from  the  newspaper. 


when  the  newspaper’s  attorney  said  it 
would  not  provide  the  photos.  Judge 
Kirkman  decided  to  order  a  person  of 
authority  at  the  paper  to  serve  the 
contempt  sentence  and  chose  execu¬ 
tive  editor  Hilliard. 

UPl  exec  resigns 

(Continued  from  page  ll) 

F.  Ruhe  and  William  Geissler,  and  the 
creditors’  committee. 

After  some  screening,  Adler  said, 
one  or  more  of  the  proposals  will  be 
referred  to  Judge  Bason  in  the  bank¬ 
ruptcy  court  for  approval. 

At  a  public  hearing  Oct.  7,  Bason 
ordered  the  return  of  control  of  Fin- 
text  Inc.  to  UPI  within  three  days  af¬ 
ter  he  issues  his  formal  order. 

Ruhe  and  Geissler  had  sold  a  half¬ 
interest  in  UPI’s  tabular  stock  listing 
service  to  Fintext,  a  marketing  the 
firm  owned  by  James  E.  West. 

UPI  asked  the  court  for  full  control 
of  Fintext  after  the  stock  quote  ser¬ 
vice’s  information  had  come  under 
fire  as  questionable. 

Ruhe  and  Geissler  had  agreed  pre¬ 
viously  to  full  control  of  Fintext  being 
returned  to  UPI,  but  according  to  the 
wire  service’s  attorneys,  the  two  had 
sought  to  amend  the  agreement  to 
guarantee  that  they  would  be  immune 
from  any  legal  claims  arising  from  the 
deal.  Bason  declined  to  intervene  in 
that  issue. 

After  Ruhe  was  questioned  by  UPI 
attorneys.  Bason  accused  him  of 
“evasion  in  the  extreme  to  the  extent 
of  being  self-serving.’’ 
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Insight:  a  creation 
of  research 


By  James  E.  Roper 

Insight,  a  weekly  news  magazine 
just  started  by  the  Washington  Times, 
is  the  creation  of  research. 

Editor  Kirk  E.  Oberfeld  says  re¬ 
sponses  of  potential  readers  deter¬ 
mined  the  magazine’s  contents,  its 
style  of  writing,  its  publication  sched¬ 
ule,  its  physical  characteristics  and 
even  its  name. 

Starting  last  January,  the  Times  had 
Richard  Wirthlin,  a  pollster  for  Presi¬ 
dent  Reagan,  ask  target  readers  what 
they  would  like  in  an  additional  news 
magazine  and  whether  they  would 
subscribe  to  the  publication. 

The  Wirthlin  firm  interviewed  sam¬ 
ple  “opinion  leaders”  and  conducted 
long  sessions  with  “focus  groups”  in 
Los  Angeles,  Chicago,  Dallas  and 
Boston. 

The  persons  questioned  rejected 
two  proposed  versions  of  the  maga¬ 
zine,  but  eventually  agreed  almost 
unanimously,  Oberfeld  says,  on  what 
the  publication  should  be. 

He  and  a  staff  of  16  writers  and  six 
reporter-researchers  are  trying  to 
turn  out  the  product  that,  he  says,  the 
public  says  it  wants. 

The  goal,  he  says,  is  to  deal  in  a 
serious,  if  lively,  way  with  serious 
subjects.  The  magazine  will  not  re¬ 
view  what  happened  the  previous 
week,  but  instead  will  try  to  tell  why  it 
happened.  It  will  not  merely  report 
which  movies  and  plays  are  popular, 
but  try  to  explain  why  they  appeal  to 
the  public. 

Articles  will  never  be  broken  by 
advertising  that  the  reader  needs  to 
skip  over.  The  magazine,  printed  on 
semi-glossy  paper,  will  be  delivered 
by  mail  in  time  to  be  read  on 
weekends.  It  is  about  1 1  inches  high 
by  eight  inches  wide  so  it  can  be 
stored  for  reference  in  letter-size 
office  file  drawers. 

It  is  called  Insight  because  people 
thought  the  first  suggested  title  —  In¬ 
side  —  made  it  sound  like  an  insert  in  a 
daily  newspaper,  and  they  similarly 
rejected  the  idea  of  issuing  the  maga¬ 
zine  on  newsprint. 

The  first  issue  featured  an  author¬ 
itative  profile  of  President  Hafez  al- 
Assad  of  Syria,  with  supplementary 
articles  on  Syrian  torture  and  the  ex¬ 
perience  of  an  American  captured  by 
Syrians. 

Topics  for  other  articles  included 
business,  taxes,  the  media,  religion, 
science  and  sports.  Editorial  columns 


—  clearly  labeled  “opinion”  —  were 
printed  in  the  back  of  the  book.  A 
guest  article  was  written  by  Richard 
V.  Allen,  Reagan’s  first  national 
security  adviser. 

Guest  writers  signed  up  for  future 
editions  include  Vice  President 
George  Bush,  Secretary  of  Defense 
Caspar  Weinberger,  exiled  Cuban 
poet  Armando  Valladares,  former 
Secretary  of  State  Alexander  M. 
Haig,  and  former  British  Prime  Minis¬ 
ter  Edward  Heath. 

The  magazine  will  be  mailed  free  to 
selected  “opinion  leaders”  or  to 
others  who  request  it.  The  newsstand 
price  is  $2. 

The  research  that  fashioned  the 
magazine  results  from  a  lesson  the 
Times  learned  with  its  national  edi¬ 
tion,  started  without  any  market 
survey. 

With  considerable  publicity,  the 
Times  signed  up  35,000  subscri¬ 
bers  —  20,000  of  them  in  the  Los 
Angeles  area  —  for  three-month 
trials  of  the  national  edition,  transmit¬ 
ted  by  satellite  from  its  Washington 
area  offices. 

When  the  trial  subscriptions  ended, 
however,  almost  nobody  renewed, 
circulation  dropped  to  1 ,000  and  the 
edition  was  folded. 

Personals  succeed 
at  L.I.  Newsday 

Long  Island  (N.Y.)  Newsday  re¬ 
cently  introduced  personal  classified 
ads  as  a  way  to  help  its  single  readers 
“meet  someone  special.” 

The  weekly  advertising  feature, 
“Getting  Personal,”  appears  on 
Tuesdays  in  Newsday’s  Part  II  life¬ 
style  section,  adjacent  to  a  calendar  of 
events  for  singles  and  ‘  ‘  Single  File ,  ”  a 
syndicated  advice  column. 

Newsday  said  it  is  currently  run¬ 
ning  about  150  personal  ads,  which 
have  generated  an  average  of  6,000 
responses. 

The  average  Getting  Personal  ad 
runs  six  lines  and  costs  $6  a  line. 
Newsday  does  not  take  personal  ads 
over  the  phone,  and  the  ads  must  be 
prepaid. 

David  Targe,  executive  vice  presi¬ 
dent-marketing,  said  that  over 
382,000  of  Newsday’s  1.25  million 
daily  readers  are  single.  He  said 
Newsday  has  received  thank-you  let¬ 
ters  from  single  readers  who  appreci¬ 
ate  the  new  advertising  feature. 


IBMVARsandVADs 
who  know  the 
publishing  industry. 

Applications 

1.  Newspaper  Circulation 

2.  Newspaper  Classified 

3.  Newspaper  Advertising 

4.  Newspaper  Composing 

5.  Other 


NORTHEAST 
G.O.  Graphics,  Inc.  4 
617-229-8900 
General  Business 
Computers,  Inc.  4 
609-424-6500 

Interactive  Market  Systems  3 

212-682-9494 

Linkdata  1,2 ,3,4 

201-964-6090 

Printronic  Corporation  of 

America  5 

212-247-8800 

'Klmar  Group,  Inc.  1,3 

212-460-9000 

Whalen*Main  Stream  1,2,3 

914-677-5025 

SOUTHEAST 
Atlantic  Computer 
Corporation  1 
919-763-40^2 
Eastern  Computers,  Inc.  4 
804-340-2496 
The  State  Printing  Company, 
Inc.  5 

803-799-9550 

NORTH  CENTRAL 
Creative  Data  Systems  1,2,3 
913-451-4618 

CTEXT,  Inc.  4 
313-971-1011 

Data-Th)n  Inc.,  Div.  of  Avnet 
L3 

216-585-8421 

SOUTH  CENTRAL 
CCX  Network,  Inc.  5 
501-329-6836 
McDonnell  Douglas  H^vel 
Systems  1,2,3,4 
512-458-82U 

MOUNTAIN 
Omni  Industry  Corp.  3 
303-837-8822 

WEST 

McDonnell  Douglas 
Distributed  Systems 
Company  L2,3,4 
408-435-0200 

IBM  Cocpontiun,  NDD  Oislribution  Channels 
P.O.  Box  76477,  Atlanta.  GA  30358 


List  is  based  on  the  VARs'  arxi  VAOs’  selectiin 
of  anplicatna  calegGtiea,  and  naqrnot  include 
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VARsandVADs 

They  know  your  business 
like  they  know  computers. 


Choosing  th 
is  easy  ^er 
cards  right. 


ng  the  nght  computer  system 
\menyou  play  your 


If  you  ’re  looking  for  a  computer  system  specially 
designed  for  your  business,  there’s  an  easy  way  to  find  one— just  look  for  the 
name  of  an  IBM  Value  Added  Remarketer  (VAR)  or  Value  Added  Dealer  (VAD). 

Authorized  IBM  VARs  and  VADs  are  a  carefully  selected  group  of 
companies  that  provide  computer  solutions  for  specific  types  of  businesses. 

IBM  VADs  sell  systems  built  around  IBM  Personal  Computers,  while  IBM  VARs 
sell  systems  built  around  other  IBM  computers.  They’re  not  only  experts  in 
customized  software  and  the  IBM  computers  they  sell,  they’re  also 
experts  in  your  field. 

In  addition,  they  can  set  up  and  test  your  new  system, 
train  and  advise  your  people  and  answer  your  questions 
about  computers. 

So  refer  to  the  opposite  page  for  the  IBM  VAR 
or  VAD  that  offers  the  applications  you  need. 

When  you  see  their  logo  you’ll  find 
satisfaction  in  the  cards. 
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Panax  Liquidating  Trust  distributes  funds  to  sharehoiders 

The  Panax  Corporation  Liquidat-  Layman  also  said  in  the  letter  that  a-  stantially  less  than  requested  in  the 
ing  Trust  has  distributed  funds  $1.3  million  payment  due  from  Global  complaint.” 

amounting  to  $1.15  per  share  to  for-  on  April  30,  1985,  and  deferred  until  Layman  also  reported  that  the  Sun 
mer  stockholders  in  the  Panax  Cor-  January  31,  1986,  had  been  paid  with  Reporter  Printing  and  Publishing 

poration.  interest  on  August  30.  Company,  a  Miami  Beach-based 

Donald  H.  Layman,  liquidating  Layman  told  shareholders  that  the  string  of  weeklies  which  Panax  sold  to 

trustee,  said  the  $1.15  per  share  dis-  Panax  Liquidating  Trust  is  continuing  Felix  Stark,  remains  in  receivership 

tribution  was  not  the  final  payment  to  to  defend  a  1980  antitrust  suit  filed  to  protect  the  interests  of  the  Liq- 

stockholders,  but  he  declined  to  give  against  Panax  by  the  Action  Shopper  uidating  Trust, 

further  details.  News  of  Marquette  County,  “Under  the  direction  of  the  receiv- 

In  a  letter  to  former  shareholders,  Michigan.  er.  Sun  Repiorter  has  been  able  to  re¬ 

obtained  by  E&P.  Layman  said  that  The  suit  was  originally  filed  against  duce  its  delinquent  liability  to  the  In- 
“distribution  is  made  primarily  from  the  Marquette  Mining  Journal  which  ternal  Revenue  Service,  provide 

funds  received  from  Global  Com-  was  formerly  owned  by  Panax.  The  meaningful  financial  statements  and 

munications  Corporation.”  Mining  Journal  is  now  owned  by  work  out  agreements  with  other  cre- 

Global  is  a  company  formed  by  Thomson  Newspapers  and  is  no  long-  ditors.  The  Sun  Reporter  has  not  re- 

John  McGoff,  the  former  head  of  er  involved  in  the  suit.  sumed  payments  to  the  Liquidating 

Panax.  Layman  said  the  plaintiff,  who  is  Trust,”  Layman  wrote. 

Shareholders  approved  Panax’s  lig-  seeking  treble  damages  and  fees  in  Stark  said  he  is  “negotiating  a 
uidation  in  1981.  TTiat  year,  sharehol-  excess  of  $4  million,  recently  “re-  brand  new  deal”  to  extend  the  “bal- 
ders  received  two  separate  distribu-  jected  a  mediation  panel  settlement  loon  payment”  owed  to  the  trust  for 
tions  of  $5  a  share  and  $2  a  share.  recommendation  in  an  amount  sub-  “another  five  years.” 

Southam  begins  to  set  up  voting  trust 

Southam  family  members  have  be-  has  been  extended  to  October  15,  and  In  return,  Southam  received  30%  of 

gun  depositing  their  common  shares  analysts  said  the  delay  indicated  fami-  Torstar’s  non-voting  stock  and,  for 
into  a  voting  trust  in  an  effort  to  pre-  ly  members  were  reluctant  to  place  the  next  10  years,  the  right  of  first 
vent  outside  takeovers  of  the  com-  their  shares  in  the  trust.  refusal  on  the  sale  of  Torstar’s  voting 

pany.  Southam  stated  that  voting  trust  shares. 

The  creation  of  the  voting  trust  was  will  become  effective  when  1 5%  of  the  Torstar  recently  called  a  meeting  of 

first  announced  during  the  stock  ex-  voting  shares  are  deposited  in  the  shareholders  for  October  21  to  ask  for 

change  agreement  between  Southam  trust.  approval  of  an  increase  in  the  com- 

and  Torstar  Corp.  The  stock  swap  last  August  gave  pany  authorized  capital. 

However,  it  is  not  clear  if  the  new  Torstar  20%  of  Southam’s  voting  Torstar  stated  the  amendment  to  its 

voting  trust  will  reach  its  goal  of  con-  shares  from  newly  issued  treasury  articles  of  incorporation  “is  required 

trolling  at  least  20%  of  the  family’s  stock.  Torstar  bought  another  5%  of  in  connection  with  the  share  ex¬ 
voting  shares.  Southam’s  common  shares  in  the  change”  with  Southam.  The  increase 

The  agreement  to  set  up  a  voting  public  markets  but  pledged  not  to  in-  would  allow  Torstar  to  issue  more 

trust  had  been  scheduled  to  be  com-  crease  its  stake  beyond  25%  for  10  Class  A  voting  shares, 

pleted  by  September  30.  The  deadline  years. 

Three  endorsed  for  Audit  Bureau  board 

The  ANPA/NAB  Audit  Bureau  of  the  Greenwood  (Miss.)  Common- 
Circulations  liaison  committee  has  wealth;  Grover  Friend,  president  of 
endorsed  three  candidates  seeking  Calkins  Newspapers;  and  William  C. 
reelection  to  the  ABC’s  board  of  Green,  publisher  of  the  Huntsville 
directors.  (Ala.)  Times  and  vice  president  of  the 

The  endorsements  are  part  of  an  Birmingham  News  Co. 
ongoing  effort  by  the  American  Emmerich,  who  has  served  two 
Newspaper  Publishers  Association  years  on  the  ABC  board,  represents 
and  the  Newspaper  Advertising  newspapers  with  less  that  15,000  cir- 
Bureau  to  have  “senior  newspaper  culation. 

executives  participate  in  ABC  delib-  Friend,  with  six  years  on  the  board, 
erations.”  represents  newspapers  with  circula- 

The  ANPA/NAB  committee  goal  tions  between  15,000  and  100,0(X). 
is  to  “can7  out  effective  market-  Green,  a  four-year  board  veteran, 
ing  strategies  in  an  increasingly  com-  represents  newspapers  with  more 

petitive  marketplace,  while  at  the  than  100,000  circulation, 
same  time  insuring  that  ABC’s  audits  Last  year,  the  ANPA/NAB  com- 
and  reports  retain  their  credibility  mittee  endorsed  three  newspaper  ex- 
among  advertisers  and  ad  agencies.”  ecutives  who  were  subsequently 
The  three  candidates  are  John  O.  elected  to  the  ABC  board.  They  were 
Emmerich  Jr.,  editor  and  publisher  of  R.  David  Tlireshie,  publisher  of  The 


Register  in  Santa  Ana,  Calif. ;  James 
M.  Moroney  Jr.,  president  of  A.H. 
Belo  Corp.;  and  Thomas  B.  Sherrill, 
vice  president,  marketing  of  the  Col¬ 
umbus  (Ohio)  Dispatch. 

Times  Mirror,  TCi 
trade  cabie  systems 

Times  Mirror  Cable  Television  and 
Tele-Communications,  Inc.  reached 
an  agreement  to  trade  cable  tv  sys¬ 
tems  in  California,  Ohio  and  Pennsyl¬ 
vania. 

TMCT  will  trade  its  cable  systems 
in  Glenholden  and  Upper  Darby,  Pa., 
for  TCI’s  systems  in  Oceanside, 
Calif.,  and  Marion,  Ohio. 
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Are  You  Getting  Your 
Share  Of  Public 


A  New  Linage  Opportunity  for  Newspapers  .  .  . 

An  E&P  Series  on  “Public  Relations  and  the  Press” 

EDITOR  &  PUBLISHER  will  pre-  communication  power  of  newspapers. 
sent  monthly  reports  on  how  working  journalists 

view  and  evaluate  the  public  relations  efforts  of  Public  relations  advertising  .  .  .  institutional, 
major  industries,  companies  and  associations —  corporate,  issue-oriented  advertising  ...  is 
beginning  with  the  January  11th  issue.  growing.  You  can  create  a  better  awareness  of 

your  value  as  a  medium  for  it  by  scheduling  your 
For  newspapers  in  capital  cities,  especially  those  ad  messages  in  these  special  E&P  issues.  Other 
with  “upscale”  demographics ...  here  is  an  oppor-  publication  dates  are:  February  15,  March  22, 
tunity  to  position  your  paper  in  the  minds  of  the  April  19,  May  17,  and  June  14.  Call  your  E&P 
public  relations  specialists  who  appreciate  the  representative  at: 


Los  Angeles/213  382-6346  Chicago/312  645-0123 

San  Francisco/415  421-7950  Toronto/416  833-6200 

New  York/212  675-4380 


Editor  &  Publisher 

11  West  19th  Street  •  New  York,  N.Y.  10C11 


Car  dealers  boycott  Tennessee  daily 

Protest  the  newspaper's  running  of  two  articles  informing 
readers  how  to  get  lower  prices  when  they  buy  new  cars 


Automobile  dealers  started  an 
advertising  boycott  of  the  Jackson 
(TennO  Sun  to  protest  the  Gannett 
newspaper’s  running  two  articles  in¬ 
forming  readers  how  to  get  lower 
prices  when  they  buy  new  cars. 

Sun  publisher  Michael  Craft  said 
the  two  articles  that  angered  car  deal¬ 
ers  were  reprints  from  Changing 
Times  magazine  that  were  published 
on  September  24. 

One  article,  “Getting  an  Auto¬ 
mobile  Deal,”  told  about  “not  paying 
any  more  than  a  certain  amount  over 
invoice,”  Craft  said.  The  other  arti¬ 
cle,  “Car  Bargains  Come  to  Those 
Who  Wait,”  told  readers  that  the  re¬ 
laxing  of  foreign  car  imports  in  Janu¬ 
ary  would  result  in  lower  prices  from 
increased  competition. 

Charging  that  the  two  stories  would 
hurt  business,  car  dealers  im¬ 
plemented  an  ad  boycott  beginning 
with  the  Sunday,  September  29, 
newspaper. 

Cr^t  said  the  boycott  was  at  full 
strength  through  Wednesday,  Octo¬ 
ber  2.  He  said  on  Thursday,  one  car 
dealer  decided  to  come  back  into  the 
newspaper. 

“I  have  expectations  others  will 
follow,”  he  said. 

There  are  about  1 5  car  dealers  in  the 
Sun’s  market.  The  newspaper’s  cir¬ 
culation  is  about  38,000  daily  and 
Sunday. 

Craft  said  the  Sun  has  decided 
against  “taking  this  on  editorially”  in 
the  form  of  stories.  The  paper  only 
informed  readers  of  the  boycott  with  a 
small  box  in  the  lower  right  hand  cor¬ 
ner  of  the  break  page  of  its  Sunday 
business  section. 

However,  Craft  said  he,  his  adver¬ 
tising  director  and  an  advertising 
salesman  have  been  meeting  with 
auto  dealers  to  convince  them  to  end 
their  boycott. 

“We’ve  attempted  to  take  the 
approach  that  pulling  out  was  an  un¬ 
wise  business  decision,”  Craft  said. 
“No  one  can  move  cars  like  a  news¬ 
paper.” 

Craft  said  the  Sun  also  talked  to  car 
dealers  about  the  right  of  readers  to  be 
informed  by  their  newspaper  about 
major  purchase  decisions. 

“We  took  the  approach  that  an  in¬ 
formed  buyer  and  an  informed  seller 
make  the  best  deal,”  he  said. 


Craft  said  Gannett  Co.,  which  last  boycott  has  cost  the  newspaper  in 
summer  completed  its  acquistion  of  advertising  revenues,  but  he  indi- 
the  Sun  and  the  Des  Moines  Register,  cated  that  so  far  the  monetary  damage 
has  “been  supportive”  of  the  news-  has  been  minimal, 
paper  during  the  boycott.  “It  has  not  gone  on  that  long,”  he 

Craft  would  not  say  how  much  the  said. 


First  Amendment  insurance  dropped 


Citing  a  sharp  decline  in  newspaper 
“participation  and  interest,”  the 
Mutual  Insurance  Co.,  Ltd.,  of  Ber¬ 
muda  announced  it  is  discontinuing 
its  First  Amendment  insurance. 

Paul  O’Brien,  U.S.  general  counsel 
for  Mutual,  said  the  number  of  news¬ 
papers  carrying  First  Amendment  in¬ 
surance  has  dropped  from  399  at  the 
end  of  last  year  to  “just  barely  over 
100.  It  was  no  longer  economically 
viable.” 

O’Brien  said  existing  policies  will 
not  be  cancelled  immediately.  “As 
they  run  out,  they  will  not  renewed,” 
he  said. 

Mutual  offered  up  to  $100,000  in 
First  Amendment  coverage  at  rates 
based  on  premiums  charged  for  a 
$100,000  libel  insurance  policy. 

“With  the  cost  of  libel  insurance 
up,  newspapers  are  cutting  corners,” 


O’Brien  said. 

First  Amendment  insurance  helped 
newspapers  pay  for  the  legal  costs  re¬ 
sulting  from  defending  or  pursuing 
their  constitutional  rights  in  court. 
The  insurance  covered  cases  involv¬ 
ing  prior  restraint,  access,  dissemina¬ 
tion  of  news  and  statutory  limitations 
on  publication. 

Free  papers  have 
their  own  week 

The  National  Association  of 
Advertising  Publications  has  organ¬ 
ized  Free  Paper  Week  to  take  place 
March  24-30,  1986. 

Free  Paper  Week  will  recognize 
“free  circulation  community  news¬ 
papers  for  providing  buying  informa¬ 
tion  to  the  American  consumer.” 


THE  PHILADELPHIA  INQUIRER 
uses  JOB  BANK. 

(circ.  519,621  daily,  1,011,837  Sunday) 

So  does  the  TODAY’S  SUNBEAM. 

(circ.  10,199  daily) 


Large  and  small  dailies  and  weeklies 
across  the  country  are  using  JOB 
BANK  to  find  qualified  journalists.  JOB 
BANK  has  found  reporters,  copy 
editors,  photogn^hers,  cTitics,  mid¬ 
level  editors,  top  management  and 
publishers  for  papers  including  the 
Detroit  News,  D^ias  Times  Herald, 
Philadelphia  Inquirer,  Hartford 
Courant,  Fort  Lauderdale  News  and 
Sun-Sentinel,  St.  Paul  Pioneer  Press, 
Orange  County  Register  and 


Gloucester  (N.J.)  County  Times. 

Our  computerized  data  base  of 
resumes  has  qualified  graphic  artists, 
sports  writers,  editors,  minorities, 
women  in  management  and  entry 
level  to  experienced  reporters. 

For  a  free  information  packet  write 
to  JOB  BANK,  1909  Cinnaminson 
Ave.,  Cinnaminson,  NJ,  08077,  or  call 
Director  Debra  Bissinger  at 
609-786-1910. 


JOB  BANK  i.s  (iwnnl  by  Edward  Miller,  ('.raig  Ammcrman  and  Robert  IjiK'kwtKNi. 
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Single  Impression  cylinder  press,  circs  1845,  srtth  s  list  form  bed  wss  s  revolu- 
dormry  Innovstlon  s  century  +  ego. 


Over  100  years  ago,  “cylinder”  presses  were  indeed  revolutionary.  Today’s  revolution  is 
downstream  from  the  press,  where  publishers  are  installing  automated  processing  systems 
to  improve  profits,  and  be  ready  for  the  competition,  wherever  it  appears.  And,  automated 
processing  is  where  FERAG  excels.  FERAG  automated  inserting,  conveying  and  processing 
systems  are  utilized  by  publishers  all  over  the  globe. 

When  you’re  ready  to  revolutionize  your  facilities,  we’re  ready  to  help... FERAG,  Inc., 
Keystone  Industrial  Park,  Bristol,  PA  19007... (215)  788-0892 


FERAG  ROnSERT"  Automstic  Inserting  Systems  assemble  multiple  Inserts  Into 
main  lackets  on-line  at  press  speeds,  or  off-line  from  skids  or  pre-palletized 
cassettes.  (St.  Paul  Pioneer  Press  and  Dispatch.) 


F’E'R'A’G 


First  in  automated  Processing  Systems 


Knight-Ridder  execs  meet  with  analysts 

Chairman  Alvah  Chapman  says  despite  fiat  economy  in  some 
markets,  the  chain's  newspapers  have  done  better  than  expected 


By  Andrew  Cassel 


Knight-Ridder  Newspapers  ex¬ 
pects  to  post  its  tenth  consecutive 
year  of  eamings-per-share  gains  this 
year,  despite  a  weak  Miami  market 
and  a  strike  that  has  shut  down  both 
its  Philadelphia  newspapers  since 
September  7,  company  chairman 
Alvah  H.  Chapman  Jr.  told  analysts  in 
New  York  recently. 

Speaking  to  the  Media  and  Enter¬ 
tainment  Analysts  of  New  York, 
Chapman  said  Knight-Ridder  would 
report  flat  earnings  per  share  for  the 
third  quarter,  ending  with  about  the 
same  46^  per  share  as  in  the  third 
quarter  of  1984. 

While  conceding  that  the  com¬ 
pany's  performance  in  the  period  was 
“not  great,”  Chapman  told  the 
analysts  it  was  “a  lot  better  than  some 
of  you  had  expected.” 

Wall  Street  analysts  had  been  esti¬ 
mating  that  Knight-Ridder  would 
earn  as  much  as  $2.5S  per  share  this 
year,  up  from  $2.15  in  1984.  But  that 
was  before  the  strike  in  Philadelphia, 
which  has  idled  more  than  4,000 
workers  and  cost  Philadelphia  News¬ 
papers  Inc.,  Knight-Ridder' s  subsidi¬ 
ary  there,  an  estimated  $2  million  per 
week. 

Earlier  this  year,  Knight-Ridder  re¬ 
purchased  some  9.5  million  shares,  or 
14.5%  of  its  common  stock.  The 
move,  which  was  widely  applauded 
on  Wall  Street,  reduces  the  base  on 
which  earnings  per  share  are  calcu¬ 
lated. 

Thus,  in  the  second  quarter  of  1985, 


Knight-Ridder  reported  profits  of  59^ 
per  share,  up  H  from  the  same  period 
in  1984.  Without  the  stock  buyback, 
however,  the  company's  earnings 
would  have  been  flat  from  a  year  ago, 
Knight-Ridder  said. 

Elizabeth  Toth,  media  analyst  for 
the  Provident  National  Bank  in  Phil¬ 
adelphia,  said  Knight-Ridder' s  total 
net  income  for  the  year  could  be  flat  or 
even  slightly  below  the  $140.8  million 
of  1984,  and  the  company  could  still 
come  out  ahead  in  earnings  per  share. 


Td  rather  compete 
against  a  company  that’s 
professionally  and 
economically  motivated 
than  against  one  that’s 
motivated  by  emotions 
that  are  sometimes 
difficult  to  understand,” 
Chapman  said. 


Toth  said  she  was  revising  her  cur¬ 
rent  earnings  estimate  for  the  com¬ 
pany  downward  to  about  $2.35  per 
share  from  the  $2.55  level. 

The  Philadelphia  strike,  involving 
the  members  of  nine  unions,  began 
after  contract  talks  between  the 
company  and  the  unions  broke  off 
Sept.  6. 

in  his  speech  to  the  analysts,  Chap¬ 
man  said  the  company's  labor  prob¬ 


IS  THE  PEACE  CORPS  STILL  AROUND? 

YES . . .  and  celebrating  25  years  of  Americans  serving  in  the  Third  World  - 
and  do  we  have  stories  to  telll 

Oct.  1985 -Oct.  1986  is  Peace  Corps'  26th  Anniversary  Year. 

. . .  Chances  are  at  least  one  of  110,000 former  Peace  Corps  Volunteers 
is  living  and  working  in  your  circuiatton  area. 

. . . 6,000  Americans  are  currentiy  serving.  /^^***^ 

. . .  ThousarxJs  are  preparing  to  join. 

Share  their  stories  with  your  readers. 


Contact:  Public  Affairs  Pooco  Corps 
S06  Connecticut  Avo,,  N.W.  Washington,  D.C.  20526  202-2S4-5010 


lems  in  Philadelphia  stemmed  from 
“unresolved  issues”  left  over  from 
before  the  death  of  the  Philadelphia 
Bulletin. 

Before  that  time.  Chapman  said, 
the  two  newspapers  negotiated  labor 
agreements  jointly,  and  he  said  the 
owners  of  the  Bulletin  had  typically 
been  willing  to  compromise  on  work 
rules  and  other  issues  rather  than  face 
a  possible  prolonged  strike. 

As  a  result.  Chapman  said,  “we 
accumulated  fundamental  issues  that 
now  need  to  be  addressed  properly.” 

Among  the  issues  under  negotia¬ 
tions  during  the  strike  and  before  is 
the  question  of  manning  levels  on  new 
mailroom  equipment.  Knight-Ridder 
installed  a  new  Ferag  mailroom  sys¬ 
tem  this  year. 

In  Miami,  Chapman  said,  a  de¬ 
pressed  real  estate  and  tourism  mar¬ 
ket  had  taken  a  toil  on  the  perform¬ 
ance  of  the  Miami  Herald,  historical¬ 
ly  Knight-Ridder's  biggest  single 
profit  contributor. 

Advertising  linage  for  the  Herald 
was  down  10.5%  for  the  first  eight 
months  of  1985,  below  the  compara¬ 
ble  level  of  a  year  ago. 

“The  real  estate  market  is  quite 
soft”  in  Miami,  Chapman  said,  noting 
that  there  are  some  14,000  unsold 
houses  and  condominiums  in  the  area 
currently. 

“We  don't  see  anything  on  the  hori¬ 
zon  that  would  indicate  a  significant 
upturn  in  1986,”  he  added. 

Nonetheless,  Chapman  said,  “in 
the  long  term,  the  outlook  for  the 
Miami  Herald  is  quite  strong.” 

Problems  in  the  local  economy  are 
also  having  an  effect  on  the  San  Jose 
(Calif.)  Mercury  News,  Knight- 
Ridder's  third  biggest  revenue  pro¬ 
ducer. 

Mercury  News  publisher  Anthony 
Ridder  told  the  analysts  that  Silicon 
Valley,  where  San  Jose  is  located,  had 
seen  unemployment  rise  to  6.5%  this 
year  as  semiconductor  sales  dropped 
about  31%. 

Mercury  News  ROP  ad  linage  was 
down  3.2%  in  the  first  eight  months  of 
the  year.  Nonetheless,  Ridder  said 
the  paper's  circulation  was  up  6.5% 
daily  and  2%  Sunday,  and  he  pre¬ 
dicted  that  San  Jose  will  still  report 
“double-digit”  profit  growth  for  the 
(Continued  on  page  37) 
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ews  America  Syndicate 
extends  its  warmest 
congratulations  to 
Eppie  Lederer  on  her 
30-year  anniversary 
as  Ann  Landers. 


October  16,  1983 


We  salute  the  50  outstanding 

young  Americans  who  are  this  year’s 
winners  of  the  Gannett  Foundation 
Journalism  Scholarships. 

These  talented  students  were  selected  from 
more  than  525  applicants  on  the  basis  of  their 
developing  joumaiistic  skills,  educational 
^titudes  and  personal  qualities.  Undergrad¬ 
uate  scholarships  are  II  ,500  and  graduate 
scholarships  are  13,000.  All  scholarships  are 
for  one  year  and  are  renewable  upon  entry 
in  subsequent  competitions. 

Since  1935,  the  Gannett  Foundation  has 
provided  more  than  123  million  in  grants 
to  support  journalism  education  and  research, 
to  strengthen  the  profession  and  to  provide 
educational  opportunities  for  students  pursu¬ 
ing  careers  in  the  communications  industry. 

The  1985  journalism  scholarships,  continu¬ 
ing  a  50-year  tradition,  reflect  the  Gannett 
Foundation’s  commitment  to  investing  in 
people  and  ideas — two  of  our  nation’s  most 
important  resources. 

1985  Scholarship  Selection  Committee 
R.  Neale  Copple  Richard  R.  Cole 

Committee  Chairman  Dean 

Dean  School  of  Journalism 

School  of  journalism  University  of  North  Carolina 

University  of  Nebraska-  at  Chs^l  Hill 
Ijncoln  FeUx  Gutierrez 

Sharon  S.  Brock  Associate  Professor 

Assistant  Professor  School  of  Journalism 

Assistant  to  the  Director  University  of  Southern 

School  of  journalism  California 

Ohio  State  University  sharon  M.  Murphy 

Donald  W.  Carson  Dean 

Professor  CoU^  of  journalism 

Department  of  journalism  Marquette  University 

University  of  Arizona 

For  further  information  on  the 
journalism  prc^rams  of  the  Gannett 
Foundation,  contact: 

Gerald  M.  Sass 

Vice  President/Education 

Fbr  further  information  about 
the  Gannett  Foundation  Journalism 
Scholarship  Program,  contact: 

DebraJ.  Buckett 
Scholarships  Administrator 

Gannett  Foundation 
Lincoln  Tower 
Rochester,  New  York  14604 
716-262-3315 


Fifty  good 
reasons 
why  we 
invest  in 
people  and 

ideas 


6^ 


50th  Anniversary 


The  Gannett  Foundation: 

Supporting  journalism 
education  and  professionalism, 
mid-career  development, 
First  Amendment  fire^ms, 
opportunities  for  minorities  and 
women,  and  journalism 
research. 


Entering  Freshmen 


Undergraduates 


CATALMACAMIA 
Uwvcnity  of  Soitken) 


USA  M.  COLLINS 
UimnityoflliMii/UrbMO 


STAmiYCDEZERN  TANANARIVE  R  DUE 

WeileniKcabKkyUiivenity  Northtmleri  Uiwwii^ 


THIIESAA.flANK 

UavcnilyofDamr 


KENNETH  CAMPBELL 
Umoly  of  North  CmoKm 


NANCY  J.  PF1STER 

UMvenitjrofArfcaiMi 

MUttleRock 


REBECCA  JOY  MTKE 
UuvenitjrofllBoii/Urbttu 


CAROLVROSE 

CohmhiilMmiiljr 


NEWSPEOPLE  IN  THE  NEWS 


Hedrick  Smith,  Pulitzer  Prize 
winner  and  chief  Washington  corres¬ 
pondent  for  the  New  York  Times,  has 
been  appointed  visiting  journalist  at 
the  American  Enterprise  Institute  for 
Public  Policy  Research,  Washington, 
D.C. 

Smith,  with  the  Times  for  23  years, 
won  the  Pulitzer  Prize  for  internation¬ 
al  reporting  in  1974  for  coverage  of  the 
Soviet  Union  and  Eastern  Europe  and 
was  a  member  of  the  1971  Pulitzer 
Prize  winning  team  that  produced  the 
Pentagon  papers  series  for  the  Times. 

He  has  worked  at  home  and  abroad 
and  was  bureau  chief  in  Moscow  from 
1971  to  1974.  He  became  deputy 
national  editor  in  1975  and  the  next 
year,  Washington  bureau  chief  and  in 
1979  was  named  to  his  present  post. 


John  Beirne  Jr.  was  promoted  to 
circulation  training  manager  at  Rich¬ 
mond  Newspapers,  Inc.  He  joined 
RNI  in  1981  with  a  background  in 
general  management  and  since  then 
has  served  as  circulation  district  man¬ 
ager  and  circulation  zone  manager. 
He  has  been  a  part-time  instructor  at 
two  local  colleges  for  more  than  four 
years. 


McNAUGHT 


IN  THE 
BEGINNING 
THERE  WAS 

HMFHCL’F 


. .  the  nation’s  feline 
fetish  first  became 
apparent  in  1973 
when  George  Gately 
introduced  Heathcliff.” 

—  Mary  Vespa 
PEOPLE  Magazine 

Call  collect  (203)  661-4990 

The  McNaught  Syndicate 
537  Steamboat  Road 
Greenwich,  Ct.  06830 


Alan  W.  Zaeske  is  joining  Cowles 
Media  Company  and  the  Minneapolis 
Star  and  Tribune  as  vice  president  for 
human  resources.  He  will  have  line 
responsibility  for  both  human  re¬ 
sources  and  labor  relations  at  MST 
and  serve  as  corporate  staff  officer  for 
those  areas  for  Cowles  Media  and 
other  operating  units  of  the  company. 

Since  1980,  Zaeske  has  been  vice 
president-personnel  at  LTV  energy 
products  in  Dallas,  and  prior  to  that 
was  with  Rockwell  International,  in¬ 
cluding  serving  as  director  of  human 
resources  for  the  Graphics  Systems 
Divisions. 

♦  ♦  ♦ 

Kathleen  E.  Vance  has  joined  the 
Newspaper  Advertising  Bureau  as 
vice  president  for  telemarketing  and 
will  conduct  management,  supervi¬ 
sory  and  staff  seminars  for  the 
bureau’s  members.  Her  office  is  in 
New  York. 

Vance  was  advertising  director  of 
the  Bridgewater  (N.J.)  Courier-News 
and  prior  to  that,  western  regional 
classified  manager  for  Knight-Ridder 
Newspapers,  among  other  sales  posi¬ 
tions. 

♦  ♦  * 

Robert  C.  Gibson  was  appointed 
regional  editor  of  the  Billings  (Mont.) 
Gazette.  He  joined  the  staff  in  1979  as 
a  reporter  in  the  Cody,  Wyo.,  bureau 
and  was  promoted  to  assistant  region¬ 
al  editor  in  February. 

Gibson  succeeds  Peter  D.  Fox, 
who  was  named  editor  of  the  Racine 
(Wis.)  Journal  Times. 

*  *  * 

James  F.  Bouldin  has  been  named 
retail  marketing  sales  manager  at 
Gannett  Media  Sales  and  will  coor¬ 
dinate  Gannett  newspapers  with  ma¬ 
jor  retailer  headquarters  and  regional 
offices.  He  moved  to  New  York  from 
Florida  Today,  Cocoa,  where  he  had 
served  as  advertising  director  since 
1982. 


Newly  named  editors  at  the  Mil¬ 
waukee  Sentinel  are  Sandra  A.  Wil¬ 
son  and  Richard  G.  Feyrer. 

Wilson  was  promoted  to  editor  of 
the  Sentinel’s  Today’s  Home,  a  Fri¬ 
day  real  estate  section. 

Feyrer  was  promoted  to  Sentinel 
state  editor,  supervising  state  news 
and  overseeing  the  paper’s  Madison 
bureau. 

Both  were  previously  acting  assist¬ 
ant  managers. 

Wilson  joined  the  Sentinel  in  1976 
as  a  general  assignment  editor.  Feyrer 
joined  the  paper  in  1968  as  a  news 
reporter. 

♦  ♦  ♦ 

Mark  Smith,  Pittsburgh  Press 
staffer,  was  promoted  to  regional 
news  editor  with  responsibility  for  su¬ 
pervising  layout,  headline  writing  and 
copy  editing  for  the  newspaper’s  five 
regional  zone  editions. 

♦  ♦  * 

Dennis  C.  Milewski  has  been 
appointed  Connecticut  state  editor 
and  Hartford  bureau  manager  for 
United  Press  International.  He  joined 
UPI  in  Hartford  in  1982  and  has 
served  as  Bridgeport  bureau  manager 
since  December  1983. 


At  the  Cincinnati  Post,  business 
editor  William  B.  Styles  and  staff 
photographer  Jack  Klumpe,  have  re¬ 
tired — Styles  after  32  years  with  the 
Scripps  Howard  newspaper  and 
Klumpe  after  43  years. 

Styles  also  was  restaurant  critic  for 
many  years. 

Klumpe  began  as  a  copy  boy  and 
then  taught  geography  in  the  city 
schools.  He  returned  to  the  newspa¬ 
per  as  sports  editor,  next  was  city  edi¬ 
tor  of  the  Kentucky  Post,  and  then  be¬ 
came  a  news  photographer  for  the 
Cincinnati  Post  in  1946.  Later  this  fall, 
the  Post  is  publishing  a  collection  of 
his  work  entitled,  “Eyewitness  on 
Cincinnati.’’ 


INSURANCE  SPOKEN  ...  IN  PLAIN  ENGLISH 


We've  got  the  facts  and  figures  on  all  aspects  of 
life  and  health  insurance.  We  know  how  to  com¬ 
municate  them.  If  you  want  to  know  where  we 
stand  on  any  subject,  we'll  tell  you  that  too. 

We're  the  American  Council  of  Life  Insurance 
and  the  Health  Insurance  Association  of  America, 
and  English  is  not  our  second  language. 

Call  us  any  time. 

In  New  York: 

Robert  Waldron  212-2454198  (office);  516471-3653  (home) 

In  Washington,  D.C.: 

Waiter  BussewHz  202-862-4064  (office);  301-770-2190  (home) 

Rick  Blake  202-862-4062  (office);  202-2934245  (home) 


American 
Council  of 
Life  Insurance 
and 

Health  Insurance 
Association  of 
America.* 

ieS0»C$treet.NW.Wa5hington.OC  70006 

•Represencing  570  life  insurance 
companies,  with  95  percent  of  the  hfe 
insurance  force  m  the  United  States, 
and  330  health  insurance 
companies,  with  80  percent  of  the  health 
insuance  written  by  msurarxe  companies 
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Bruce  Raben 

Bruce  Raben  has  been  named  ex¬ 
ecutive  sports  editor  of  the  Fort 
Worth  Star-Telegram  and  succeeds 
James  Walker,  who  became  the 
metropolitan  editor. 

Raben  was  deputy  sports  editor  of 
the  Dallas  Morning  News,  in  charge 
of  day-to-day  operation  of  the  depart*. - 
ment.  He  has  worked  as  a  sports- 
writer  for  the  Tallahassee  Democrat 
and  was  the  Sunday  sports  editor  at 
the  Miami  Herald  for  five  years  be¬ 
fore  Qallas. 


Ed  Johnson  has  been  named  pub¬ 
lisher  o^  the  Gainesville  (Fla.)  Sun, 
moving  from  executive  editor  of  the 
newspaper. 

Johnson,  executive  editor  of  the 
paper  since  1%3,  succeeded  W.G. 
Ebersole  ,  who  retired  after  37  years 
with  the  newspaper,  the  last  15  as 
publisher. 

Johnson  was  a  writer  and  editor  at 
the  Tampa  Tribune  until  his  appoint¬ 
ment  as  executive  editor  of  the  Sun  by 
Cowles  Communications,  Inc.,  three 
months  after  that  company  purchased 
the  paper.  Following  the  merger  of 
several  Cowles  properties  with  the 
New  York  Times  Co.  in  1971,  he  had 
additional  responsibilities  as  news  op¬ 
erations  coordinator  for  the  com¬ 
pany’s  regional  newspaper  group. 

*  ♦  * 

Douglas  E.  Ness,  business  mana¬ 
ger  for  the  North  Pacific  Lumber  Co., 
Portland,  has  been  named  vice  presi¬ 
dent  of  finance  for  The  Columbian 
Inc.,  Vancouver,  Wash. 


Ed  Johnson 


Soren  W.  Nielsen 


Leonard  J.  Iwanski 


Soren  W.  Nielsen,  managing  edi¬ 
tor  of  the  San  Angelo  (Texas)  Stan¬ 
dard-Times  since  1982,  was  named 
editor  in  mid-September.  He  replaces 
Philip  Schoch,  who  left  in  July  to 
become  publisher  and  editor  of  Texas 
Weekly,  the  Sunday  newspaper  sup- 
.  plement  of  Harte-Hanks  communica¬ 
tions,  Inc. 

Nielsen,  a  native  of  Denmark,  be¬ 
gan  his  newspaper  career  in  1%7  as  a 
sports  writer  for  the  Binghamton 
(N.Y.)  Sun-Bulletin  and  Evening 
Press.  He  was  named  executive 
sports  editor  in  three  years.  He  also 
served  as  city  editor  and  managing 
editor  of  the  Sun-Bulletin  before  mov¬ 
ing  to  San  Angelo. 

♦  *  ♦ 

Leonard  J.  Iwanski  is  the  newly 
appointed  manager  of  media  relations 
for  the  New  York  State  Bar  Associa¬ 
tion. 

Prior  to  joining  the  association, 
Iwanski  was  New  York  State  broad¬ 
cast  editor  for  the  Associated  Press. 
He  also  worked  for  the  Associated 


Press  in  Bismarck,  N.D.,  as  a  reporter 
and  state  editor  and  was  a  news  direc¬ 
tor  for  radio  stations  in  Fargo  and 
Grand  Forks,  N.D. 

♦  ♦  * 

Neal  Pattison,  former  city  editor 
of  The  Spokesman-Review  and  Spo¬ 
kane  (Wash.)  Chronicle,  was  named 
assistant  managing  editor  for  news. 
His  new  duties  include  coordination 
of  daily  news  reports  for  both  news¬ 
papers. 

in  the  past  year,  Pattison  super¬ 
vised  the  launching  of  zoned  editions, 
redesign  of  the  features  section  com¬ 
mon  to  both  papers  and  implementa¬ 
tion  of  a  new  content  and  design  for 
the  afternoon  Chronicle. 

He  joined  the  news  staff  in  1982, 
moving  from  the  Arizona  Republic, 
Phoenix. 

Kathleen  Jelepis  DeLoNG  has 
been  named  features  editor  of  the 
newspapers.  She  joined  the  staff  in 
1983  as  assistant  features  editor,  hav¬ 
ing  previously  been  a  feature  writer 
for  the  Columbus  (Ohio)  Dispatch. 


t  Introducing  PAPERTRAK™  PC . . . 

^ ^  A  Computerized 
ii  ■  Business  System 

I  ■  Designed 

W  Specifically  For 

_ The  Weekly 

Newspaper 


John  A.  Park  Jr. 

Expertise  and  Reliability 
For  Owners  Selling 
Daily  Newspapers 

(919)  782-3131 

BOX  17127,  RALEIGH,  N.C.  27619 

M  TMn  Mnonal  SMvtc* 


Newsi 

For  more  infc 

The  PAPERTRAK™  Advertising  PAPBIIRAIC*  i 

Finonciol  and  Oircuiotion  newspoper  ^ 

Systems  ore  a  completely  inte-  imprexed  effi 

grated  family  of  systems  designed  to  pcofifs,  write  o 
meet  the  specific  needs  of  the  weekly  qqI)  587-37 
newspaper.  PAPHURAK”  gives  you  the 
control  neccessary  to  meet  the  daily 
demands  of  every  newspapier. 

PAPERTRAK™  will  help  you  to  improve 
customer  service,  reduce  operating 
costs,  and  increase  the  efficiency  of 
your  entire  staff.  8555  Kith  Street 


For  rrxxe  information  on  how 
PAPSnRAIC*  can  provide  your 
newspaper  with  solutions  for 
imptcved  efficiercy  and  increased 
profits,  write  or  coll  David  Ercole  today. 
(301)  587-3700 


Data  Sciences,  Inc. 
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Knight-Ridder  officers  move 


Phil  deAAontmollin 


Phil  deMontmollin,  president  and 
chief  executive  officer  of  Fort  Wayne 
Newspapers,  Inc.,  has  been  named 
president  of  The  Miami  Herald  Pub¬ 
lishing  Company. 

He  succeeds  Beverly  R.  Carter, 
who  was  named  a  vice  president  of 
Knight-Ridder  Newspapers,  Inc. 

In  a  related  move,  Peter  B.  Ridder, 
vice  president  and  general  manager  of 
the  Wichita  Eagle-Beacon,  was 
named  president  of  Fort  Wayne  (Ind.) 
Newspapers,  the  agency  which  pub¬ 
lishes  the  Fort  Wayne  News-Sentinel 
and  the  Fort  Wayne  Journal-Gazette. 

DeMontmollin,  a  veteran  Knight- 
Ridder  executive,  went  to  Fort 
Wayne  in  1980  when  Knight-Ridder 
bought  the  News-Sentinel  and  its  in¬ 
terest  in  Fort  Wayne  Newspapers. 

He  began  his  career  in  the  advertis¬ 
ing  department  of  the  Miami  Herald 
while  a  student  at  the  University  of 
Miami.  He  was  named  sales  promo¬ 
tion  manager  in  1966,  and  moved  in 
1971  to  the  Macon  Telegraph  and 


Peter  B.  Ridder 


News  as  retail  advertising  manager. 
In  1976,  he  was  promoted  to  Macon’s 
vice  president  of  sales  and  marketing, 
and  two  years  later  returned  to  the 
Miami  corporate  staff  as  assistant  to 
the  vice  president/operations. 

In  January  1979,  deMontmollin  was 
named  president  and  general  manager 
of  the  Lexington  Herald-Leader 
Company. 

Carter  joined  the  company  in  1970 
as  vice  president  and  general  manager 
of  Knight  Publishing  Company, 
which  publishes  the  Charlotte  Obser¬ 
ver  and  Charlotte  News.  He  was 
made  vice  president  and  general  man¬ 
ager  of  the  Miami  Herald  in  1973  and 
promoted  to  president  and  general 
manager  in  January  1983. 

Carter  earlier  in  his  career  was  with 
Southeastern  Newspapers,  Inc., 
headquartered  in  Augusta,  Ga., 
where  he  served  successively  as  per¬ 
sonnel  director,  administrative  assist¬ 
ant  to  the  general  manager  and  then 
general  manager  of  the  Augusta  news¬ 


papers  in  1966,  when  he  also  was 
named  a  vice  president  and  elected  to 
the  board  of  directors  of  the  company. 

Ridder  has  been  general  manager  of 
the  Wichita  Eagle-Beacon  since  1980 
and  vice  president  since  1981.  He  be¬ 
gan  his  career  at  the  Duluth  News- 
Tribune  and  Herald  in  a  management 
training  program.  In  1971,  he  moved 
to  the  West  Orange  Publishing  Corp. 
in  California,  and  in  1972  joined  the 
Long  Beach  Independent  and  Press- 
Telegram,  initially  in  production  and 
later  was  named  business  manager. 

:|c  )|<  * 

Edward  J.  Lynett  Jr.,  co¬ 
publisher  of  the  Scranton  (Pa.)  Times 
and  Sunday  Times,  was  elected  presi¬ 
dent  of  the  Pennsylvania  Newspaper 
Publishers  Association  at  the  annual 
convention  in  Philadelphia,  suc¬ 
ceeding  Donald  Fryday,  publisher 
of  the  Wells  boro  Gazette. 

Other  new  officers  included: 
Robert  Buckley,  Gateway  Publica¬ 
tions,  Monroeville,  vice  president/ 
weekly;  Wayne  Powell,  the  Carlisle 
Sentinel,  vice  president/daily;  and 
Van  Anderson,  The  Sunday  Grit, 
Williamsport,  secretary-treasurer. 

*  *  * 

Susan  Hackman  was  appointed 
presentations/sales  development 
manager  in  the  display  advertising  de¬ 
partment  of  the  Los  Angeles  Times. 
She  replaces  Robert  Minco,  who 
retired  after  25  years  with  the  Times. 

Hackman  joined  the  stedf  in  1980  as 
assistant  merchandising  and  pre¬ 
sentations  manager. 

♦  *  * 

Dallas  F.  Coltrain  has  been 
named  publisher  of  the  twice-weekly 
Enterprise  and  the  Weekly  Herald, 
Williamston,  N.C.  He  has  worked  at 
the  newspapers  for  more  than  30 
years,  having  started  as  an  advertis¬ 
ing  assistant.  He  became  advertising 
and  business  manager  in  1960  and  in 
1971,  general  manager  of  the  news¬ 
papers. 

*  ♦  ♦ 

Ray  Chattman  joined  the  em¬ 
ployee  communications  department 
of  the  Washington  (D.C.)  Gas  Light 
Company. 

Chattman,  former  graphics  editor 
at  the  Middletown  (N  Y.)  Times 
Herald-Record,  was  a  director  and 
first  executive  secretary  of  The  Socie¬ 
ty  of  Newspaper  Design  and  pre¬ 
viously,  communications  coordinator 
for  the  ANPA  Foundation. 

—  NEWSPEOPLE  EDITOR 
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LEGAL  BRIEFS - 


Documents  unsealed  in  R.l.  trial 


The  Rhode  Island  Supreme  Court  { 
overturned  a  judge’s  decision  to  seal 
pre-trial  documents  in  the  assault 
case  that  led  to  last  year’s  forced  res¬ 
ignation  of  former  Ptovidence  Mayor 
Vincent  A.  Cianci  Jr, 

The  Supreme  Court  sent  the  matter 
back  to  Superior  Court  for  a  hearing 
on  unsealing  the  documents. 

The  Supreme  Court  also  said  that  in 
the  future,  attempts  to  keep  discovery 
documents  open  to  the  public  should 
be  considered  in  separate  civil  actions 
rather  than  in  ongoing  criminal  pro¬ 
ceedings. 

The  rulings  stipulate  that  the  press 
and  public  will  now  have  to  initiate 
proceedings  against  the  judge  who 
sealed  the  documents  in  order  to  get 
them  reopened. 

In  the  Cianci  case,  the  Supreme 
Court  ruled  that  the  lower  court  judge 
erred  when  he  agreed  to  deny  public 
access  based  on  a  request  Cianci  and 
the  state  made  before  the  materials 
were  collected.  The  decision  said  the 
lower  court  also  mistakenly  failed  to 
hold  an  open  hearing  on  the  motion  to 
seal  the  documents. 

In  barring  public  access,  the  lower 

Canadian  daily 
asks  court  to  open 
divorce  evidence 

The  Edmonton  Journal  has  applied 
to  a  Court  of  Queen’s  Bench  justice  to 
quash  a  1935  provincial  law  which 
prohibits  newspapers  from  publishing 
evidence  of  divorce  trials. 

Journal  lawyer  Allan  Lefever  told 
Madame  Justice  Nine  Foster  that  the 
Reports  of  Judicial  Proceedings  Act  is 
a  “parochial  holdover  from  a  pater¬ 
nalistic  era’’  which  infringes  on  press 
freedom  guaranteed  in  the  Charter  of 
Rights  and  Freedoms. 

The  purpose  of  the  act,  passed  after 
two  sensational  cases,  MacMillan  v. 
Brownlee  and  McPherson  v.  McPher¬ 
son,  publicly  reported  in  the  1930’s, 
was  to  protect  public  morals,  said 
Lefever. 

The  act  allows  publishing  names, 
addresses  and  occupations  of  those 
involved  and  the  judgment,  but  not 
the  evidence. 

“What  is  permitted  is  a  sanitized 
and  sterilized  version  of  what  goes 
on,’’  said  Lefever.  The  act  “ignores 
the  role  of  the  media  with  respect  to 
judicial  hearings.’’ 


court  judge  said  that  disclosure 
“could  create  a  substantial  probabil¬ 
ity  that  (Cianci)  would  not  get  a  fair 
trial  in  this  geographically  small 
state.’’ 

However,  in  overturning  the  seal 
order,  the  Supreme  Court  said  the 
trial  court’s  “brief  inquiry  and  blan¬ 
ket  statement  of  a  potential  prejudice 
was  not  sufficient  to  demonstrate 
compelling  reasons  for  ordering  the 
sealing  of  discovery  documents.” 


Cianci  was  indicted  in  May  1983  for 
extortion,  assault  with  a  dangerous 
weapon,  kidnapping,  conspiracy  and 
simple  assault  in  connection  with  his 
alleged  attack  on  a  man  the  ex-mayor 
thought  was  having  an  affair  with  his 
estranged  wife. 

On  March  5,  1984,  Cianci  pleaded 
no  contest  to  one  count  of  assault  with 
a  dangerous  weapon  and  one  count  of 
simple  assault.  The  remaining 
charges  were  dismissed  as  part  of  a 
plea  bargain.  He  was  given  a  five-year 
suspended  sentence  and  placed  on 
probation. 


Illinois  daily  gets  records  opened 


The  Arlington  Heights  (Ill.)  Daily 
Herald  recently  successfully  forced 
open  the  fire  inspection  records  of 
Arlington  Park  Race  Track,  which 
was  destroyed  in  a  spectacular  blaze 
this  summer. 

Soon  after  the  fire,  which  was 
fought  by  firemen  from  20  Chicago 
suburban  communities,  the  Paddock 
Publications’  daily  sought  fire  inspec¬ 
tion  records  from  the  Village  of 
Arlington  Heights.  Municipal  offi¬ 
cials,  however,  refused  oral  and  writ¬ 
ten  requests  for  the  files,  saying  the 
documents  were  part  of  an  investiga¬ 
tion. 

Finally,  the  paper  filed  suit  in  Cook 
County  Circuit  Court,  arguing  that 
the  records  were  public  records  as  de¬ 
fined  by  the  Illinois  Freedom  of  In¬ 
formation  Act. 

After  a  conference  in  the  judge’s 
chambers,  the  village  agreed  to  re¬ 
lease  the  records. 

The  records  revealed  that  the  race 
track  was  permitted  to  open  with 
more  than  200  fire  code  violations, 
some  of  them  major.  In  addition,  a 
February  28  report  from  the  village 
fire  inspector  “virtually  predicted 
where  a  major  fire  could  begin  and 


how  it  could  spread,”  the  newspaper 
said. 

“We  certainly  don’t  relish  filing 
lawsuits  against  local  community  offi¬ 
cials  with  whom  we  normally  work 
well,”  Daily  Herald  editor  Daniel  E. 
Baumann  said. 

“However,  the  magnitude  of  the 
story  left  us  with  no  choice,”  he 
added.  “We  did  not  want  to  wait  for 
the  pressure  of  news  coverage  or  per¬ 
suasive  editorials  to  do  the  job.  We 
have  experienced  a  growing  problem 
with  officials  in  other  suburbs  closing 
records  that  had  previously  been 
open,  and  we  were  anxious  to  send  a 
signal  that  we  would  not  accept  this.” 

Bingham  rejects 
family  offer 

Sally  Bingham  has  rejected  a  $25 
million  cash  offer  from  the  Bingham 
family  to  purchase  her  15%  interest  in 
the  (Courier- Journal  and  Louisville 
Times  Company  and  two  other  family 
businesses. 

Earlier  this  year,  Bingham  had 
offered  to  sell  her  shares  to  her  family 
(Continued  on  page  37) 
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On  On  supply  sMe  . . 

POLAROID  CORP.  has  announced  a  campaign  to  mar¬ 
ket  its  contrast  enhancement  filters  for  reduced  glare  on 
video  display  terminals. 

The  self-adhesive  filters,  CP-50  and  CP-70,  are  intended 
as  a  low-cost  solution  to  problems  of  visual  fatigue  and 
eyestrain  associated  with  heavy  use  of  VDTs.  They  in¬ 
corporate  circular  polarizing  filters  to  absorb  refelctions 
and  glare,  while  improving  contrast,  Polaroid  said. 

“We  apply  one  of  Polaroid’s  earliest  inventions,  polar¬ 
izing  filters,  to  a  contemporary  problem,”  said  Paul  Gra¬ 
ham,  marketing  manager  of  Polaroid’s  polarizing  division. 

The  CP-50  lists  for  about  $50  and  the  CP-70  for  $129. 
Both  are  said  to  be  available  in  office  and  computer  stores 
or  from  Polaroid  in  Norwood,  Mass. 


BATTELLE’S  SOFTWARE  PRODUCTS  CENTER  has 
developed  two  new  capabilities  for  BASIS,  its  textual  data 
management  system  operating  at  350  sites,  including 
newspapers. 

Testing  of  BASIS  operating  on  UNIX  System  V  is 
underway  on  DIGITAL  EQUIPMENT  CORP.  VAX  com¬ 
puters  as  part  of  Battelle’s  plan  to  support  popular  ver¬ 
sions  of  UNIX,  the  computer  operating  system,  in  addi¬ 
tion  to  several  other  systems. 

Battelle  has  also  developed  the  capability  of  using 
BASIS  for  information  storage  and  retrieval  on  compact 
optical  disks  (CD-ROM).  BASIS  helps  organize  vast 
amounts  of  textual,  numeric  and  graphic  information 
stored  on  the  disks,  Battelle  said. 


VARTTYPER  in  East  Hanover,  N.J.,  has  put  on  the 
market  a  low-cost  digital  typesetter,  the  Comp/Edit  6200. 

The  6200  is  a  direct-entry  phototypesetter  featuring  a 
46-pica  line  length,  about  six  type  styles  on  line  in  point 
sizes  from  five  to  72,  automatic  slanting  and  condensing  on 
a  floppy  disk  drive,  storage  capacity  of  288,000  characters 
and  output  sf^ed  rated  at  100  newspaper  lines  per  minute. 

The  6200  is  compatible  with  other  Varityper  products 
and  “provides  quick  printers  and  other  low-volume  users 
with  a  viable  typesetting  system  employing  versatile  digit¬ 
al  technology,”  said  Richard  F.  Schwoebel,  vice  president 
of  field  operations. 

In  a  basic  configuration  it  costs  less  than  $20,000. 


STEPPER  ASSOCIATES  INC.  of  Olathe,  Kansas,  has 
announced  the  availability  of  its  1610  LC  address  labeller 
equipped  with  optional  zone  sensor  and  counter  stacker. 

Equipped  with  a  zone  sensor,  the  unit  detects  codes 
which  mark  the  boundaries  of  each  zone.  The  counter 
stacker  prevents  formation  of  oversized  stacks. 

The  1610  can  also  be  operated  without  the  labelling 
function. 


NUARC  CO.  INC.  of  Chicago,  Ill.,  has  offered  two  new 
film-plate  processors,  the  P1400M  and  P2500M. 

Each  one,  when  used  with  a  standard  process  camera 
and  3M’s  new  Onyx  plates,  produces  high  quality,  short- 
run  plates  directly  from  camera-ready  copy. 

Both  models  process  line  and  halftone  images  of  high 
fidelity  and  can  handle  pre-screened  halftones  up  to  133 
lines  per  inch.  They  feature  deep  reservoirs  for  faster 
saturation  and  consistent  processing. 


The  P14(X)m  takes  plates  up  to  14  inches  wide  and  the 
P2500M  takes  plates  to  24  inches  wide. 

«  He  « 

COLLIER.JACKSON  INC.  of  Tampa,  Fla.,  has  de¬ 
veloped  CJ/AD  TRACKING,  a  system  for  newspapers 
that  retrieves  information  from  the  production  department 
to  provide  current  status  and  location  of  ads. 

CJ/AD  TRACKING  is  based  on  electronic  badges 
attached  to  production  job  jackets.  The  badges  log  ads  in 
and  out  and  are  recorded  by  a  sensor.  They  help  locate 
ads,  retain  production  data  —  time  in  and  out  from  each 
workstation  —  total  work  flow  and  employee  produc¬ 
tivity. 

He  He  Ht 

ATEX  INC.  has  developed  a  link  between  its  publishing 
systems  and  the  Designmaster  80(X)  color  system  by 

EIKONIX  CORP. 

Both  companies  are  headquatered  in  Bedford,  Mass., 
and  both  are  owned  by  Eastman  Kodak  Co. 

Atex,  a  developer  and  manufacturer  of  sophisticated 
publishing  systems,  said  it  would  show  the  link  in  Ham¬ 
burg,  West  Germany,  in  September  at  the  IFRA  exposi¬ 
tion. 

The  Designmaster  8(XX)  is  a  color  image  scanning,  edit¬ 
ing  and  output  system. 

♦  ♦  ♦ 

ACUMETER  LABORATORIES  INC.  of  Marlborough, 
Mass.,  has  introduced  systems  for  softening  and  pasting 
on  quarter-fold  web  presses. 

The  systems  can  be  applied  to  most  cold  gluing  jobs  in 
quarter-fold  products,  including  newspapers,  supple¬ 
ments,  tv  pamphlets,  envelopes,  business  forms,  labels 
and  boxes. 

Standard  presses  with  Acumeter  pasting  can  produce 
bound  products  from  16  to  64  pages.  Pasting  is  done  at  web 
speeds. 

Both  softening  and  pasting  units  use  metering  pumps 
and  digital  motor  drives. 


DATASOLVE,  the  British  electronic  publisher,  and 
MINTEL  PUBLICATIONS,  the  market  research  pub¬ 
lisher,  have  joined  forces  to  form  Mintel  On-Line,  a  dial¬ 
up  data  base  of  market  research. 

The  data  base  contains  more  than  180  Mintel  market 
intelleigece  reports  —  equivalent  to  three  years  of 
reasearch — stored  on  Datasolve’s  computers  in  Sunbury- 
on-Thames,  Middlesex,  England. 

To  access  the  data  base,  Datasolve  subscribers  need  a 
computer  terminal,  a  modem  and  a  phone.  It  is  researched 
using  key  words.  Access  to  newly  released  reports  is 
immediate  and  it  is  available  24  hours  a  day. 

♦  ♦  ♦ 

BUSINESS  CONTROLS  CORP.  of  Clifton,  N.J.,  has 
announced  Splits,  a  split-screen  editor  aimed  at  speeding 
development  while  adding  the  accuracy  of  multi-file 
editing. 

Splits  is  a  split  screen  editor  providing  the  user  with 
character  editing  ability  while  viewing  a  second  file.  The 
top  half  of  the  screen  displays  the  viewing  file  with  scan¬ 
ning  capability  while  the  bottom  half  shows  the  edit  file. 
Sections  of  the  viewing  file  can  be  inserted  into  the  edit  file 
without  altering  the  viewing  file. 

Splits  costs  $500  and  has  a  30-day  unconditional  money- 
back  guarantee  and  a  one-year  warranty- 


32 


EDITOR  &  PUBLISHER  for  October  12,  1985 


NEWS/TECH 


Building  a  newsprint  plant  is  not  easy 

Newspaper  consortium  in  the  state  of  Washington  must  meet  17 
environmentai  reguiations;  pay  for  excavation  of  indian  campground 


By  M.  L.  Stein 

There’s  more  to  building  a  news¬ 
print  plant  than  breaking  ground  and 
starting  construction,  a  newspaper 
consortium  learned  in  the  state  of 
Washington. 

The  builders  had  to  meet  about  17 
environmental  requirements  and  con¬ 
tribute  $350,000  for  excavation  of  an 
old  Indian  campground,  James 
McClatchy,  board  chairman  of 
McClatchy  Newspapers  told  an 
Allied  Daily  Newspapers  conference 
recently. 

Another  $390,000  for  the  Indian 
study  will  be  given  by  the  consortium 
to  finish  the  research  project,  he 
added. 

The  $220  million  plant  will  be 
erected  in  the  tiny  village  of  Usk,  50 
miles  east  of  Spokane  by  McClatchy 
Newspapers,  the  Arizona  Republic 
and  the  Phoenix  Gazette,  Copley 
Newspapers,  the  Salt  Lake  City  Tri¬ 
bune  and  Lake  Superior  Forest  Pro¬ 
ducts  Co. 

The  mill  will  provide  145  jobs  in  the 
economically  depressed  area, 
McClatchy  said. 

Nevertheless,  he  related,  federal 
land  environmental  regulations  had  to 
be  met,  including  a  study  of  the  site 
once  inhabited  by  a  tribe  of  Kalispell 
Indians,  some  of  whose  ancestors  still 
live  in  the  area. 

The  excavation  and  research  are 
being  conducted  by  archaeologists 
and  anthropologists  of  the  Center  for 
Northwest  Anthropology  at  Washing¬ 
ton  State  University. 

Center  staff  anthropologist  Bob 
Mierendorf  told  E&P  that  Indians 
occupied  the  mill  site  for  4,200  years. 

Las  Vegas  Sun 
goes  all-day 

The  Las  Vegas  Sun  introduced  an 
afternoon  edition  in  August,  making 
the  newspaper  an  all-day  publication. 

The  afternoon  edition,  which  hits 
the  streets  at  3  p.m. ,  has  a  10,000  copy 
press  run. 

The  Sun  has  a  circulation  of  61,000 
daily  and  67,000  Sunday. 


So  far,  he  and  McClatchy  dis¬ 
closed,  the  scientists  have  found 
ovens  in  which  the  Indians  cooked 
camus,  a  type  of  lilly  used  as  a  food 
staple. 


But,  all  in  all, 
according  to  McClatchy, 
the  main  pre-construction 
problems  have  been 
solved  and  actual 
construction  is  expected 
to  start  in  spring  1986. 


Mierendorf  said  the  site  was  undis¬ 
covered  until  plans  for  the  newsprint 


plant  were  announced.  Federal  law, 
he  explained,  requires  that  any  likely 
site  for  building  be  examined  for 
possible  historical  and  scientific  im¬ 
portance. 

But,  all  in  all,  according  to 
McClatchy,  the  main  pre¬ 
construction  problems  have  been 
solved  and  actual  construction  is  ex¬ 
pected  to  start  in  spring  1986. 

He  said  the  newspaper  companies 
have  received  “very  good  support 
from  local  officials.” 

McClatchy  told  Allied  publishers 
the  plant  will  produce  154,000  metric 
tons  of  newsprint. 

“We  wanted  to  have  a  voice  in  our 
source  of  supply  over  the  long  haul,” 
he  said. 

He  added  that  “It  is  important  that 
newsprint  users  and  manufacturers 
work  together.” 
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Another  newspaper/home  computer  interaction 

San  Francisco  Examiner  testing  a  program  that  will  allow  readers 
to  contact  editors  and  reporters  via  their  home  computers 


By  Mike  Stein 

San  Francisco  Examiner  readers 
can  now  contact  editors  and  reporters 
via  high  technology. 

The  Hearst  evening  daily  is  offering 
two  methods  of  high-tech  com¬ 
munication.  Readers  can  send  and  re¬ 
ceive  messages  from  editors  and  re¬ 
porters  through  their  home  compu¬ 
ters  or  they  can  use  MCI  mail. 

The  system  is  called  the  “WELL” 
—  Whole  Earth  ’Lectronic  Link  — 
and  is  based  on  software  that  runs  on  a 
computer  based  in  nearby  Sausalito  in 
the  offices  of  Stewart  Brand's  Whole 
Earth  Catalog. 

The  teleconferencing  network  is  a 
joint  venture  of  Stewart  Brand's  Point 
Foundation  and  Network  Technolo¬ 
gies  International  Inc.  of  Ann  Arbor, 
Mich. 

“This  is  an  experiment  in  interac¬ 
tive  journalism,”  said  Examiner  pub¬ 


lisher  William  Randolph  Hearst  III. 
“We're  trying  to  find  out  if  it  will  be 
useful  for  our  readers  to  have  a  rapid 
way  of  responding  to  what  we  are 
doing,  right  or  wrong.  1  see  this  as  a 
dialogue  or  town  meeting  on  how  the 
Examiner  is  doing.” 

Readers  with  a  terminal  or  personal 
computer  and  a  modem  can  use  the 
WELL  to  exchange  ideas,  views  and 
comments,  according  to  Matthew 
McClure,  the  system's  operator. 

“We  wanted  to  offer  a  super  low- 
cost  system  that  would  give  people 
access  to  a  powerful  computer,”  he 
added. 

Examiner  reporter  and  columnist 
J.E.  Ferrell  has  set  up  a  special 
WELL  to  comment  on  stories  or  send 
letters  to  the  editor  and  individual  re¬ 
porters. 

The  section — dubbed  a  conference 
—  is  divided  into  subsections,  includ¬ 
ing  sports,  business,  local  and  area 


news,  state  news,  national  news,  in¬ 
ternational  news,  columnists.  Style, 
entertainment,  artists  and  photo¬ 
graphers  and  “others.” 

WELL  membership  costs  $8  a 
month  and  $2  an  hour,  plus  the  cost  of 
the  phone  call.  But  in  mid-October, 
according  to  McClure,  the  system  is 
scheduled  to  become  a  test  site  for  a 
new  Pacific  Bell  service  that  will  per¬ 
mit  users  to  died  in  for  $1.25  an  hour 
from  any  Bay  Area  location. 

Ferrell  said  that  in  the  first  three 
weeks  of  the  operation  nearly  100 
comments  were  received,  including 
both  critical  and  complimentary  notes 
to  reporters  and  columnists  about 
articles.  A  few  news  tips  also  came  in, 
she  noted. 

Ferrell  added:  “For  those  who 
have  computers  and  modems,  writing 
the  Examiner  electronically  makes 
more  sense  and  saves  more  time  than 
using  paper,  pen,  stamps  and  en¬ 
velopes.  On  the  WELL,  readers  get 
feedback  from  Examiner  staff;  so  do 
reporters.  It's  a  good  reminder  that 
someone  other  than  my  mother  is 
reading  my  stories.” 


Times  Mirror  seils 
Hartford  cable  unit 

Times  Mirror  Co.  has  completed 
the  sale  of  its  Hartford,  Conn.,  cable 
system  to  United  Cable  Television 
Corp.  of  Denver  for  $61.5  million. 

Times  Mirror  will  realize  a  pretax 
gain  of  $28  million  from  the  sale. 

Times  Mirror  sold  the  system  after 
the  Connecticut  Department  of  Public 
Utilities  ruled  the  company  could  not 
own  both  the  system  and  the  Hartford 
Courant  and  ordered  that  one  of  the 
properties  be  divested. 

Times  Mirror  said  it  will  continue  to 
operate  its  cable  franchise  in  the 
Meriden  area. 

United  Cable  is  the  same  company 
that  made  a  deal  with  Times  Mirror 
for  the  distribution  of  the  Sunday 
Denver  Post  —  with  an  expanded  tv 
book  to  include  cable  listings —  to  the 
system's  Denver  subscribers.  As  part 
of  the  deal.  United  Cable  terminated 
distribution  in  Denver  of  its  monthly 
program  guide. 


OUR  ABILITY  TO  HANOLE 
A  DATA  BASE  OF  TJOOQMO  HOMES 
IS  OPENING  SOME  EYESi 

It’s  a  surprise  to  some  people  in  the  newspaper  industry  that 
we  offer  a  CIS  system  that  handles  over  2,000,000  subscriber 
homes. 

We  started  Creative  Data  Systems  seven  years 
ago  with  a  carefully  planned  development  strategy. 

Each  step  was  researched  thoroughly,  tested  repeatedly, 
and  proven.  By  starting  small  and  working  our  way 
to  a  position  as  an  industry  leader,  we’ve  learned  our 
lessons  well. 

The  IBM  System/ 38  has  grown  too,  with  capac¬ 
ities  now  equalling  many  main  frame  computers. 

That’s  why  we  can  give  you  an  integrated  TMC 
data  base  system  that  works.  One  that  handles 
5,000  starts  and  stops  per  day,  and  billings  for 
over  100,000  pre-pays.  Our  display  advertising 
software  handles  over  30,000  advertisers. 

Our  powerful  systems  are  designed  to  meet  the 
needs  of  larger  newspapers.  If  you  want  to  talk  with 
someone  who  understands  the  problems  of  larger 
papers  and  knows  what  you’re  looking  for,  give  us  a  call 

C^CiVE  DaZA  ^V^CEfil^ 


9300W.110thStirwt 
Sun* ISO 
Ovarland  Park, 
Kansas  60210 
013/481-4618 
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Go  from  pagination 
terminal  to  plate  with 
the  latest  news,  fully  pagi¬ 
nated  with  graphics. 
Without  time-consum¬ 
ing  steps  like  RC  and  film 
processing,  pasteup  and 
stripping. 

Autologic’s  APPS-1 
system  makes  up  your 
paper  fast,  right  on  the 
terminal  screen.  Just 
click  the  mouse  to  elec¬ 
tronically  dummy,  call 
up  the  graphics  and  ads, 
and  flow  text.  Make  last 


minute  changes,  and 
send  your  page  directly 
to  Autologic’s  laser 
platesetter. 

^ur  plate  is  press- 
ready  in  minutes,  with 
text  and  graphics  in  place. 
Not  only  do  you  save 
time,  you  also  save  on 
consummables  by  elim¬ 
inating  material  costs 
such  as  expensive  silver 
base  film. 

Quality  is  also 
improved  by  reducing  the 
number  of  intermediate 


imaging  steps  before  plate 
production. 

Let  us  show  you 
how  the  APPS-1  can  help 
you  make  the  news  faster. 
Contact  Autologic, 
Product  Marketing 
(805)498-%ll. 


Wautologic 

1050  Rancho  Conejo  Blvd. 
Newbuty  Park,  CA  91320 
A  Subsidiary  of 
\blt  Information  Sciences 


Accu-Weather  offers  31  individual,  unique  weather  products  in¬ 
cluding  detailed  5-day  local  forecasts,  colorful  weather  maps,  inter¬ 
national  forecasts,  a  tanning  index  and  many  more  ready-for-print 
features  ...  all  in  formats  the  public  can  readily  understand. 


>4ccu -Weather,  Inc 


North  America  s  Leading  Weather  Service 


NEWS/TECH  - - 


Newark  Star-Ledger  to  expand  production  plants 


The  Newark  (N.J.)  Star-Ledger, 
citing  steadily  increasing  circulation, 
has  announced  expansions  at  both  its 
production  plants. 

The  addition,  of  mailrooms  to 
plants  in  downtown  Newark  and  Pis- 
cataway,  N.J.,  will  include  sophisti¬ 
cated  equipment  for  handling  ad¬ 
vance  sections.  They  are  being  plan¬ 
ned  to  allow  more  pages  in  each 
newspaper  and  later  deadlines. 

The  Newark  City  Council  has 
approved  a  measure  granting  air 
rights  to  the  newspaper  for  construc¬ 


tion  on  pillars  of  a  20,000-square-foot 
building  above  a  street  that  adjoins 
existing  headquarters. 

“The  new  facilities  will  position  us 
not  only  to  maintain  but  to  enhance 
our  role  as  a  vital  force  for  readers  and 
advertisers,’’  according  to  Donald 
Newhouse,  president  of  the  news¬ 
paper. 

During  the  last  five  years,  produc¬ 
tion  capacity  has  been  strained  by  dai¬ 
ly  circulation  growth  of  about  27,000, 
to  434,000,  and  on  Sundays  of  81,000, 
to  654,000.  The  Star-Ledger  pub¬ 
lishes  the  nation’s  18th  largest  daily 


and  12th  largest  Sunday  newspaper. 

The  additions  are  planned  to  be  in 
operation  beginning  late  next  year. 

Current  capacities  limit  daily  pro¬ 
duction  to  144  pages.  That  would  be 
boosted  to  about  160,  according  to 
Mark  Newhouse,  vice  president  in 
charge  of  production. 

Newhouse  said  the  new  equipment 
would  not  be  used  for  daily  advertis¬ 
ing  inserts,  which  are  currently 
accepted  for  Sundays  only. 

He  said  contracts  were  expected  to 
be  signed  soon  with  a  major  manufac¬ 
turer  of  mailroom  equipment. 


Newsprint  suppliers  urged  to  consider  novel  clause  in  contract 


California  Newspaper  Publishers 
Association’s  board  of  directors  has 
approved  a  letter  to  be  sent  to  all  West 
Coast  newsprint  suppliers,  urging 
them  to  carefully  consider  the  “de¬ 
mand  forecast  contract’’  recently 
negotiated  by  the  Orange  County 
Register  and  three  major  suppliers 
iE&P,  Aug.  31). 

According  to  CNPA,  the  “novel” 
element  in  the  contract  is  that  it  is  an 
actual  contract,  not  merely  an  “unen¬ 
forceable  letter  of  intent.” 

The  Register  contracts,  engineered 
by  general  manager  Richard  Wallace, 
c^l  for  a  specified  frequency  of  news¬ 
print  orders  by  publishers.  Under  the 
plan,  the  publisher  must  order  at  least 
80%  of  the  paper  listed  in  the  contract 
for  monthly,  bimonthly  or  quarterly 


period. 

If  the  company  can’t  deliver  the 
newsprint,  the  publisher  is  free  to  buy 
it  where  he  can,  with  the  original  con¬ 
tract  firm  paying  any  price  difference. 

CNPA  newsprint  committee  chair¬ 
man  Tom  Culligan  told  the  board  that, 
without  CNPA  encouragement  to 


take  the  Register  concept  seriously, 
newsprint  producers,  especially 
those  not  parties  to  the  Register  con¬ 
tracts,  were  likely  to  tsike  a  “wait  and 
see”  attitude  that  would  not  improve 
the  supply-demand  uncertainty,  a 
source  of  complaints  by  both  newspa¬ 
pers  and  producers. 


AP  offers  new  sports  packages 


The  Associated  Press  said  it  is  pro¬ 
viding  members  with  “more  and 
more”  single-theme  sports  packages 
in  “an  effort  to  expand  and  ehance 
coverage  of  major  events  or  issues.” 

Most  of  the  “packages”  are  in¬ 
cluded  in  the  weekend  sports  enter¬ 
prise  report,  although  there  are  also 


some  weekday  packages. 

Some  of  the  single-theme  packages 
included  stories  on  Pete  Rose’s  chase 
of  Ty  Cobb’s  hitting  record,  the  col¬ 
lege  football  pre-season,  the  tight  race 
in  the  National  League  East,  and  be¬ 
fore  and  after  the  baseball  strike. 

Assistant  sports  editor  Terry  R. 
Taylor  coordinates  and  edits  the 
packages.  Photo  enterprise  editor 
Brian  Horton  coordinates  the 
graphics,  done  by  Lynn  Occhiuzzo. 

Tribune  Co.  sells 
Queens  property 

The  Chicago  Tribune  Co.  has  sold 
News  Point  in  Long  Island  City, 
Queens,  N.Y.,  and  a  wholesale  news¬ 
paper  distribution  subsidiary  of  the 
New  York  Daily  News. 

The  two  transactions  will  “bene¬ 
fit”  third  quarter  income  by  $3.6  mil¬ 
lion,  the  company  said. 

News  Point  contained  a  rotogra¬ 
vure  printing  plant  that  the  News  no 
longer  uses.  The  property,  which  is 
locatd  directly  across  the  East  River 
from  the  United  Nations,  was  purch¬ 
ased  by  the  Port  Authority  of  New 
York  and  New  Jersey. 

The  wholesale  distribution  subsidi¬ 
ary  operated  in  Westchester  County, 
north  of  New  York  City,  and  in  two 
southern  Connecticut  counties. 
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‘Peanuts’  creator  discusses  his  comic 

Charles  M.  Schulz,  whose  famous  strip  just  turned  35,  reflects 
on  Snoopy  and  the  gang  as  well  as  cartooning  In  general 


By  David  Astor 

When  Charles  M.  Schulz  agreed  to 
attend  a  pro-am  golf  tournament  in 
Las  Vegas  last  summer,  he  was  in¬ 
vited  to  come  a  day  early  to  speak  to  a 
kindergarten  class. 

The  scheduling  got  a  little  mixed 
up,  however,  and  the  “Peanuts” 
creator  arrived  just  as  the  class  was 
about  to  leave.  So  he  was  asked  to 
draw  something  quickly  on  the  black¬ 
board  before  the  young  students 
boarded  their  bus.. 

Schulz — who  said  he  relished  the 
assignment  because  he  was  never 
allowed  to  draw  on  a  blackboard 
when  he  was  a  kid — recalled  that  he 
“whipped  out  a  fast  Snoopy.” 

Then  a  little  tot  stood  up  emd  piped, 
“Can’t  you  draw  a  better  one  than 
that?” 

That  particular  child  is  probably 
one  of  the  few  comic  readers  in  exist- 
ence  who  does  not  appreciate 
Schulz’s  work.  “Peanuts” — which 
turned  35  earlier  this  month — is  fol¬ 
lowed  by  over  100  million  people  in 
about  2,040  newspapers,  and  virtually 
always  ranks  at  or  near  the  top  in 
reader  polls. 

Also,  the  strip  has  spawned  nearly 
30  highly- watched  “Peanuts”  televi¬ 
sion  specials;  the  most-performed 
musicaJ  ever  (You're  A  Good  Man, 
Charlie  Brown);  numerous  books  sell¬ 
ing  a  total  of  300  million  copies;  and 
countless  licensed  products. 

The  fact  that  “Peanuts” — which 
has  been  translated  into  26  lan¬ 
guages — is  the  most  popular  comic  in 
world  history  is  well  known.  But  one 
thing  few  people  are  aware  of  is  that 
Schulz  might  be  the  only  cartoonist 
ever  to  sell  a  “property”  to  the  comic¬ 
less  New  York  Times.  The  “proper¬ 
ty”  in  question?  A  10-acre  parcel  of 
California  land  that  the  Times  wanted 
after  purchasing  the  Santa  Rosa 
Press  Democrat. 

Santa  Rosa  is  where  Schulz  lives 
and  works.  The  62-year-old  cjuloon- 
ist  arrives  at  his  studio  at  9  a.m.  every 
weekday  morning  and  proceeds  to 
create  what  he  c^ls  “my  funny  pic¬ 
tures.”  Sometimes  the  strips  come 
easy  and  sometimes  they  come  hard. 


but  one  thing  that  stays  the  same  is  the 
fact  that  Schulz — unlike  a  number  of 
his  peers — uses  no  assistants.  He 
thinks  up  every  “Peanuts”  idea,  and 
does  all  the  drawing,  inking,  and  let¬ 
tering  himself. 

“I’m  a  purist,”  said  Schulz.  And  he 
noted  that  doing  everything  himself 
enables  him  to  change  strips  at  the  last 
minute  if  he  so  desires. 

Change  is  a  constant  in  “Peanuts.” 
Schulz  said  he  believes  in  varying  his 
comic  from  day  to  day — using  a  lot  of 
dialog  in  one  episode  and  not  too 
much  in  the  next,  highlighting  Snoopy 
in  one  strip  and  different  characters  in 
others,  etc.  “Pacing  is  very  impor¬ 
tant,”  declared  Schulz. 

And  “Peanuts”  as  a  whole  has 
gradually  changed  since  it  was  first 
introduced  by  United  Feature  Syndi¬ 
cate  in  1950.  Schulz,  for  instance,  be¬ 
lieves  the  drawing  has  significantly 
improved,  and  also  noted  that  the 
number  of  characters  has  increased. 
The  strip  started  with  Charlie  Brown, 
Patty,  Shermy,  and  Snoopy — with 
Schroeder  coming  in  1951,  Lucy  and 
Linus  in  1952  (when  the  Sunday 
“Peanuts”  started).  Pig  Pen  in  1954, 
Sally  in  1959,  Peppermint  Patty  in 


1966,  Franklin  in  1%8,  Spike  in  1975, 
and  Beagle  Scouts  Conrad,  Bill,  and 
Olivier  in  1979.  Woodstock  was 
named  fortheNewY  ork  state  concert 
location  in  1970. 

Other  changes  over  the  years? 
Snoopy  didn’t  walk  on  two  legs  until 
1958,  and  Schulz  noted  that  Charlie 
Brown  is  “not  quite  as  wishy-washy” 
and  Lucy  “not  as  mean”  as  before. 

There  are,  of  course,  many  things  in 
“Peanuts”  that  do  not  change.  The 
comic  has  always,  in  the  words  of 
editorial  cartoonist  Bill  Mauldin,  “ex- 
ude(d)  gentleness.”  Also,  it  has  never 
included  any  grown  people  (although 
a  full-length  “Peanuts”  movie  next 
year  might  incorporate  adults  in  some 
way).  “I  can’t  put  adults  in  the  strip 
because  they  would  bang  their  heads 
against  the  top,”  quipped  Schulz. 
And  Lucy  still  always  pulls  away  the 
football  before  Charlie  Brown  can 
kick  it. 

Schulz  said  he  believes  that  playing 
with  the  basic  premises  of  comic  char¬ 
acters  and  situations  can  be  dis¬ 
astrous.  “When  Li’l  Abner  got  mar¬ 
ried,  the  bottom  dropped  out  (in  A1 
Capp’s  strip),”  stated  Schulz,  by  way 
of  example. 


38 


EDITOR  &  PUBLISHER  for  October  12,  1985 


{  lUELEPTUe 
LEA60E  IN  'AlMOSTS," 
<^CHARUE  brown!  > 


M  f  1  \\i  IS 

Hasv  1)C  UOUMMOM  HOCKn' 
rUNIK  bMPttf  UP  RK  ONE  OF 

mfnafaM9Jt9eK- 

'I  STta  DOff  see 
HOW  LMUS  SETS 
StCUBTV  JUST 
ntOWHOLOMS 
V  A  BIANKIT  j 


'Peanuts'  episodes  from  1 985,  1 968,  and  1 954. 


Are  the  characters  and  situations  in 
“Peanuts”  autobiographical?  Not 
“as  autobiographical  as  people  might 
think,”  said  Schulz.  But,  as  is  the 
case  with  many  other  cartoonists  and 
their  comics,  much  of  Schulz’s  ex¬ 
periences  and  feelings  get  into  his 
strip  in  one  way  or  another. 

Charlie  Brown,  for  instance,  was 
named — but  not  patterned — after 
someone  Schulz  knew.  This  person, 
recalled  the  cartoonist,  gave  permis¬ 
sion  for  the  use  of  his  name  but  was  a 
little  upset  about  being  a  kid  with  a  big 
round  head  rather  than  a  character 
like  Milt  CanifTs  Steve  Canyon. 

Another  time,  Schulz  took  a  boat 
ride  down  the  Rhine  that  made  him 
think  of  the  strip  in  which  Lucy — 
during  one  of  her  sessions  as  a  thera¬ 
pist — told  Charlie  Brown  that  “life  is 
like  a  cruise  ship.”  Lucy  observed 
that  some  people  face  forward  on 
their  deck  chairs  to  “see  where  they 
are  going,”  while  others  face  the  back 
to  “examine”  where  they’ve  been. 
Then  she  asked  her  patient  what  type 
of  person  he  was.  Charlie  Brown  re¬ 
plied  that  he  could  never  get  a  deck 
chair  unfolded. 

In  a  rare  instance  of  using  someone 
else’s  idea,  Schulz  took  a  comment 
made  by  one  of  his  five  children  (now 
aged  27  to  35)  and  put  it  into  the  mouth 
of  Linus.  It  went  something  like;  “If 
you  hold  your  hands  upside  down,  do 
you  get  the  opposite  of  what  you  pray 
for?” 

And  a  fourth  example  of  how 
Schulz  at  least  indirectly  draws  on  his 
own  life  was  an  episode  in  which  the 
struggling  novelist  Snoopy  got  two  re¬ 
jection  letters — one  for  the  manu¬ 
script  he  had  submitted  and  the  other 
for  any  manuscript  he  contemplated 
sending  in  the  future. 


“I  got  rejection  slips  myself,”  re¬ 
membered  the  cartoonist. 

Indeed,  Schulz — a  World  War  II 
Army  veteran  whose  work  appeared 
in  the  St.  Paul  Pioneer  Press  and 
Saturday  Evening  Post  during  the  lat¬ 
ter  part  of  the  1940s — did  not  have 
much  luck  when  he  first  started 
approaching  syndicates.  One  possible 
reason  for  this  was  the  fact  that 
Schulz’s  uncluttered  drawing  style 
was  very  unusual  for  cartoonists  at 
the  time. 

Finally,  Newspaper  Enterprise 
Association  expressed  interest,  a  con¬ 
tract  was  signed,  and  Schulz  did  six 
weeks  of  work.  But  NEA  changed  its 
mind,  and  gave  the  Minnesota-born 
barber’s  son  $100  for  his  trouble. 

Then  United  Feature — which,  iron¬ 
ically,  came  to  be  owned  by  the  same 
company  as  NEA  in  1978— expressed 
interest  in  the  27-year-old’s  work. 
The  name  of  Schulz’s  comic  was 
changed  from  “Li’l  Folks”  to 
“Peanuts,”  and  the  strip  was  intro¬ 


duced  October  2, 1950  in  seven  news¬ 
papers. 

Schulz  at  the  time  didn’t  think 
much  of  the  “Peanuts”  name  (he  felt 
it  sounded  too  “inconsequential”), 
and  has  never  grown  to  like  it.  Also, 
he  wishes  his  strip  were  a  little  bigger. 
It  seems  that  there  was  a  newsprint 
shortage  in  1950,  and  United  decided 
to  introduce  “Peanuts”  in  a  smaller 
size  than  many  other  strips.  Schulz — 
who  said  today’s  conrics  are  getting  so 
small  that  it’s  hard  for  cartoonists  and 
syndicates  to  squeeze  in  their  signa¬ 
tures  and  copyrights— joked  that  his 
strip  is  “equivalent  to  about  four  air 
mail  stamps”  in  size. 

But  the  small  size  of  “Peanuts” 
didn’t  prevent  it  from  becoming  popu¬ 
lar  in  a  relatively  short  time.  And 
Schulz  quickly  gained  the  respect  of 
his  peers,  winning  the  National  Car¬ 
toonists  Society’s  1955  Reuben  as 
“Outstanding  Cartoonist  of  the 
Year.”  A  second  Reuben  came  nine 
years  later. 

“Peanuts,”  however,  didn’t  really 
become  a  phenomenon  until  the 
1960s.  In  1%3,  Schulz  even  had  the 
best-selling  book  of  the  year  with 
Happiness  is  a  Warm  Puppy.  And  in 
1%9,  the  Apollo  10  crew  named  its 
command  module  after  Charlie 
Brown  and  its  lunar  lander  after 
Snoopy. 

The  high-spirited  cartoon  canine 
has  been  the  most  popular  “Peanuts” 
character,  and  Schulz  said  Snoopy’s 
pursuit  of  the  Red  Baron — which 
started  in  1%5 — has  probably  gotten 
the  most  publicity  of  anything  in  the 
strip.  But  Schulz  said  the  thing  he 
might  be  the  most  proud  of  is  the 
security  blanket  used  by  Linus. 

Schulz  is  also  proud  of  the  way 
readers  identify  with  his  characters 
(such  as  when  people  say  “1  feel  like 
Charlie  Brown  today”),  proud  of  the 
social  commentary  he  has  made  in 
“Peanuts,”  proud  of  the  research  he 

(Continued  on  page  40) 


By  the  editors  of 

Scholastic  Inc/s  Family  Computing  Magazine 

No  hi-tech  jarson.  No  baby-talk.  The  column  that  bridses  the 
Seneration  sap  and  fills  the  needs  of  the  entire  family.  Perfect 
drawins  card  for  both  readers  and  advertisers. 

Available  weekly. 

To  order  call  Chuck  Weiss  or  Dan  Barber  in  New  York, 800-972-3550  or 
212-972-1070/Bill  Hissinbotham  in  Ft  Worth,  817-292-8165/ 

Paul  Finch  in  Los  Anseles,  213-852-1579. 
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200  Park  Avenue,  New  York,  N.Y  10166 
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(Continued  from  page  39) 
does  for  many  strips,  and  proud  of  the 
quality  of  his  work  in  general. 

“I’m  not  a  modest  person,”  he 
said.  “I’ve  been  frequently  described 
that  way,  but  I’m  not.  I  probably 
know  more  about  drawing  comic 
strips  than  anyone  in  the  business— 
except  maybe  Milt  Caniff.” 

Yet  Schulz  did  modestly  say  that  he 
doesn’t  consider  his  comic  to  be 
“art.”  (Many  people,  including  the 
curators  at  the  museums  running  a 
mqjor  “Peanuts”  retrospective — see 
E&P,  June  1 — would  contend  other¬ 
wise.)  Schulz  stated,  “Very  few  com¬ 
ics  bear  the  test  of  time.  They  become 
boring.”  And  he  added,  “The  impor¬ 
tant  thing  is  to  bring  happiness  to  peo¬ 
ple  today.” 

There  are  a  number  of  comics  that 
Schulz  used  to  love  as  a  kid,  including 
“Captain  Easy”  by  Roy  Crane, 
“Kr^y  Kat”  by  George  Herriman, 
“Popeye”  by  Elzie  Segar,  “Out  Our 
Way”  by  J.R.  Williams,  the 
aforementioned  “Li’l  Abner”  by  A1 
Capp,  “Terry  and  the  Pirates”  by 
Caniff,  and  several  others.  Schulz — 
who  is  nicknamed  Sparky  after  the 


GRAB 

YOUR  READER 
BY  HIS  VCR. 


We've  gone  from  a  chicken  in  every 
pot  to  a  VCR  in  every  home.  And 
tormer  US  magazine  editor  Paul 
Taublieb  knows  how  to  grab  that 
audience.  With  topical  video 
reviews,  laced  with  art,  that  are  just 
the  ticket  to  more  readers. 

Call  toll-free  80CM45-4555  for  a 
free  sample  from  our  mini  packages. 
Alaska,  California,  Hawaii  and  Can¬ 
ada,  call  collect  (619)  293-1818.  Get 
the  package  that  ties  up  readership 
and  revenues. 


horse  Spark  Plug  in  Billy  DeBeck’s 
“Barney  Google” — declined  to  say 
which  current  comics  he  likes  best. 

Besides  reading  other  comics,  what 
does  Schulz  do  when  he’s  not  drawing 
“Peanuts”?  For  one  thing,  Schulz 
said  he  constantly  thinks  about  the 
strip.  He  also  answers  mail,  confers 
with  his  staff  about  licensed  products, 
and  so  on.  And  there  are  non- 
“Peanuts”  activities  such  as  playing 
ice  hockey  (in  his  Santa  Rosa  arena) 
and  golf,  doing  aerobics,  serving  on 
the  board  of  the  Women’s  Sports 
Foundation,  and  reading  voracious¬ 
ly — including  detective  stories,  mod¬ 
em  novels  by  Anne  Tyler  and  others, 
the  works  of  Thomas  Hardy,  and  pub¬ 
lications  such  as  The  New  Yorker, 
Time,  Newsweek,  and  Sports  Illus¬ 
trated. 

A  number  of  publications  have 
been  interviewing  Schulz  on  the  occa¬ 
sion  of  this  month’s  “Peanuts” 
anniversary.  And  Holt,  Rinehart  & 
Winston  has  just  released  a  book — 
You  Don’t  Look  35,  Charlie  Brown — 
that  includes  Schulz’s  comments, 
memories,  and  other  material.  So  this 
has  been  a  time  of  reflection  for  the 
cartoonist. 

“I  knew  (before  1950)  that  1  could 
draw  a  good  comic  if  1  had  the 
chance,”  he  declared.  “But  1  had  no 
idea  it  would  ever  be  in  more  papers 
than  any  other  strip.  Who  could  com¬ 
prehend  that?” 

And  Schulz  said  he  hasn’t  gotten 
bored  with  the  strip.  “1  can  honestly 
say  I  have  just  as  much  fun  drawing 
good  ideas  now  as  35  years  ago,”  he 
commented. 

Schulz  added  that,  despite  his  work 
on  “Peanuts”  television  shows  and 
other  projects,  he  always  gives  the 
comic  his  “best  effort.”  The  cartoon¬ 
ist  declared,  “I’m  very  loyal  to  the 
comic  strip  medium.  My  (newspaper 
editors  and  readers)  got  me  where  1 
am  today.” 

What  about  the  future?  Schulz  said 
he  isn’t  sure  how  long  he  will  continue 
doing  “Peanuts,”  but  added,  “When 
1  quit,  the  strip  goes.”  Licensed  prod¬ 
ucts  might  still  be  manufactured,  but 
no  cartoonist  is  being  groomed  to  take 
over  the  comic. 

“That’s  the  way  my  children  want 
it,”  stated  Schulz. 


This  article  incorporates  an  interview 
with  Schulz,  his  remarks  at  the  Newspa¬ 
per  Features  Council  and  American  Asso¬ 
ciation  of  Sunday  and  Feature  Editors 
meetings  in  San  Francisco  last  month,  and 
material  from  written  sources. 


Auth  and  a  cartoon. 

Editorial  cartoonist 
now  with  Universal 

Tony  Auth  has  switched  from  the 
Washington  Post  Writers  Group  to 
Universal  Press  Syndicate. 

He  is  the  second  Pulitzer  Prize¬ 
winning  editorial  cartoonist  to  sign 
with  Universal  this  year.  Ben  Sargent 
was  the  other. 

Auth — who  is  on  the  staff  of  the 
Philadelphia  Inquirer — has  also  won 
other  honors,  including  the  Overseas 
Press  Club  Award  and  Sigma  Delta 
Chi  Award. 

New  Walsh  position 

Jack  Walsh  has  joined  Special  Fea¬ 
tures/Syndication  Sales  as  sales  con¬ 
sultant  in  the  Northeast. 

Walsh  is  president  of  the  Mas¬ 
sachusetts-based  Lenox  Communica¬ 
tions,  a  publishing  and  consulting 
firm,  and  holder  of  a  recently  patented 
newspaper  composition  system. 

He  formerly  worked  with  King  Fea¬ 
tures  Syndicate,  the  Register  and 
Tribune  Syndicate  (now  Cowles 
Syndicate),  the  New  York  Daily 
News,  and  UPI. 


Steve  Kelley  speaks 

Steve  Kelley  spoke  about 
“Graphic  Violence;  The  Ungentle- 
manly  Art  of  Political  Cartooning”  at 
the  Illinois  Press  Association’s  fall 
convention  September  26. 

Kelley  is  an  editorial  cartoonist  for 
the  San  Diego  Union  and  Copley  News 
Service. 
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Cartoon  art  museum  has  started  on  the  West  Coast 


The  Cartoon  Art  Museum  of  Cali¬ 
fornia  recently  began  operations. 

M.K.  Whyte,  chairman  of  the 
CAMC  board  of  directors,  noted  that 
the  museum  is  offering  a  “touring 
show”  of  cartoon  art  until  it  locates  a 
permanent  exhibition  space.  The 
show  has  already  appeared  at  the  San 
Francisco  International  Airport  Gal¬ 
lery  and  other  locales. 

In  addition  to  collecting  original 


Cartooning  material 

The  current  issues  of  two  maga¬ 
zines  contain  material  related  to 
syndicated  cartooning. 

Included  in  the  September  issue  of 
the  quarterly  Cartoonist  Profiles  pub¬ 
lication  (based  in  Westport,  Conn.)  is 
an  interview  with  King  Features 
Syndicate  comics  editor  Bill  Yates, 
articles  by  “Pavlov”  creator  Ted 
Martin  of  Universal  Press  Syndicate 
and  “Off  the  Leash”  creator  W.B. 
Park  of  United  Feature  Syndicate,  and 
a  piece  about  “Pogo”  creator  Walt 
Kelly. 

And  the  October  issue  of  the 
bimonthly  Sting  magazine  (based  in 
Blue  Bell,  Pa.)  includes  the  editorial 
cartoons  of  Mike  Shelton  of  King,  Jeff 
MacNelly  of  Tribune  Media  Services, 
Mike  Lane  of  the  Washington  Post 
Writers  Group,  Jerry  Robinson  of  the 
Cartoonists  &  Writers  Syndicate,  Tom 
Gibb  of  Heritage  Features  Syndicate, 
and  Ken  Alexander,  Chuck  Asay, 
Bruce  Beattie,  J.D.  Crowe,  Pat  Crow¬ 
ley,  Bob  Englehart,  Steve  Kelley,  and 
Gary  Markstein  of  Copley  News  Ser¬ 
vice. 

There  are  also  “Benchley”  strips 
from  Jerry  Dumas  and  Mort  Drucker 
of  Cowles  Syndicate  as  well  as  written 
satirical  pieces. 

Holbrook  anthology 

How  to  Get  On  the  Fastrack:  In  a 
Bunch  of  Easy  Lessons  has  been  pub¬ 
lished  by  Perigee  Books. 

The  paperback  is  an  anthology  of 
Bill  Holbrook’s  “On  the  Fastrack” 
strips,  which  are  distributed  to  about 
200  papers  worldwide  by  King  Fea¬ 
tures  Syndicate. 

InfoGraphIcs  Is  four 

“InfoGraphics”  (see  E&P,  June 
23,  1984)  reached  its  fourth 
anniversary  earlier  this  month. 

The  service  currently  provides 
about  25  camera-ready  graphics  each 
week  to  over  250  newspapers  world- 


artwork  and  other  cartoon-related  ob¬ 
jects,  the  museum  is  planning  film 
programs,  cartooning  classes,  a  lib¬ 
rary,  and  other  services. 

Some  of  the  museum’s  advisors  in¬ 
clude  “Garfield”  creator  Jim  Davis  of 
United  Feature  Syndicate,  “Wee 
Pals”  creator  Morrie  Turner  of  News 
America  Syndicate,  and  NAS  vice 
president,  editorial  development 
Lewis  Little. 


I'm 
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Halley’s  Comet 


wide,  according  to  News  America 
Syndicate.  International  base  maps 
are  included,  too. 

There  are  also  monthly  bonus  sup¬ 
plements,  such  as  a  recently  released 
six-page  package  on  Halley’s  comet. 

Prahl’s  back  at  NAS 

Jack  Prahl  has  returned  to  News 
America  Syndicate  as  assistant  direc- 


CAMC  is  currently  in  the  midst  of 
its  first  membership  drive.  Those 
joining  at  the  “sponsor”  ($500)  and 
“benefactor”  ($1,000  and  up)  levels 
receive  a  cartoon  print  personally 
signed  by  “Peanuts”  creator  Charles 
M.  Schulz  of  United. 

More  information  can  be  obtained 
by  writing  the  museum  at  I  Sutter  St., 
Suite  205,  San  Francisco,  Calif. 
94104. 


tor  of  feature  development  and  west¬ 
ern  states  sales  representative. 

Prahl — formerly  southeastern  sales 
representative  for  Universal  Press 
Syndicate — will  call  on  editors  in 
Washington,  Oregon,  Idaho,  British 
Columbia,  and  all  of  California  north 
of  San  Diego  County. 

Kenneth  C.  Reiley  will  continue  as 
sales  representative  in  San  Diego 
County,  Nevada,  Arizona,  and 
Hawaii. 

Kennedy  and  Halley 

Special  Features/Syndication  Sales 
is  offering  five  1,500-word  excerpts 
from  Living  With  the  Kennedys:  The 
Joan  Kennedy  Story  (Simon  &  Schus¬ 
ter)  by  Marcia  Chellis. 

SFSS  is  also  making  available  four 
Halley’s  comet  articles — from  News¬ 
week,  the  New  York  Times,  the  New 
York  Times  Magazine,  and  Equip¬ 
ment  to  View  Halley  By:  The  Better  to 
See  You  With,  My  Dear  (Times 
Books). 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


CARTOONS 


■MORE  FOR  YOUR  MONEY"— Proven 
veekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 
S  13th.  Temple  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos, 
ur  lltn  year.  Cineman  Syndicate,  7 
harles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


OUR  FREE  FALUWINTER  release  sche¬ 
dule  helps  you  cover  the  movies  for  less. 
Call— write:  REVIEWS  ON  REQUEST, 
PO  Box  20267,  London  Terrace  Station, 
New  York,  NY  10011.  (212)989-6612. 


DEAR  COURTNEY,  I’m  looking  for  a 
mate.  I'm  59  with  the  mind  of  a  30  year 
old.  Dear  Reader,  Find  a  30  year  old  with 
a  59  year  old  in  mind.  Seniors!  advice 
column  $5.00  each  500-800  words.  PO 
Box  55908.  Seattle.  WA  98155. 


BOXI NG  -  EstabI  ished  weekly  column  of 
boxing  commentary.  Well  written,  pro¬ 
vocative.  Excellent  offbeat  sports  fea¬ 
ture  about  controversial,  high  interest 
subject  often  underestimated  by  editors. 
Will  cultivate  new  readership.  Won't  cost 
much  in  space/money  for  trial .  Samples. 
Jon  Piper,  Sports  News  Service,  44  Luf¬ 
kin  Point  Rd.,  Essex,  MA  01929.  (617) 
768-7165. 


"SENIOR  CLINIC".  An  experienced 
practicing  specialist  writes  America's 
only  health  column  specifically  addres¬ 
sing  the  medical  problems  of  past  mid¬ 
dle  life.  The  nation's  26  million  seniors 
now  exceed  the  teen  age  population. 
Senior  Clinic  caters  exclusively  to  this 
ever  increasing  segment  of  your  read¬ 
ership.  "Warm  witty  authoritative- 
excellent  reader  response"  (Rochester, 
NY  Democrat  4  Chronicle).  Weekly  6(X) 
words.  Now  in  5th  year.  Samples,  rates. 
Dr.  Macinnis,  PO  Box  307,  Edmonton, 
Alberta,  Canada,  T5J  2J7.  (403)  973- 
2361. 


SCIENCE 


WEEKLY  SCIENCE  COLUMN  800  words 
plus  editorial  cartoon.  Concepts,  profiles 
precis,  reader  queries.  Relevant,  witty, 
painless.  3rd  year.  Samples:  Science 
Syndicate,  PO  Box  5636,  Portland,  OR 
97228.  (503)  224-8338. 


POLITICAL  COLUMNS 


NEW  RELEASES  from  all  Federal  Agen¬ 
cies,  The  Congressional  Press  Galleries 
and  Committees  mailed  daily.  $50 
monthly  each.  Call  Dave  (202)737- 
4434. 


ENTERTAINMENT 


CELEBRITY  INTERVIEWS,  movie  re¬ 
views,  "Around  Entertainment"  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 


SOAP  OPERA  SUMMARIES.  The  best 
up-to-date  weekly  feature  available.  TV 
Soaps,  3535  N.  Fremont,  Chicago  IL 
60657. 


FEATURE  YOUR  FEATURE  IN 
FEATURES  AVAILABLE 
AND  WATCH  YOUR 
SYNDICATE  SALES.  SOAR! 

Run  your  ad  for  12,  26,  52  issues  and 
benefit  from  our  low 
contract  rates. 

For  information  and  rates  call: 

EDITOR  &  PUBLISHER 
Classified  Advertising  (212)  675-4380 


BUSINESS  SERVICES 


NATIONWIDE  COLLECTION  SERVICE. 
Newspaper  accounts  collected  or  no 
charge.  Revenue  Service  Company,  Inc., 
Box  20205,  Denver,  CO  80220. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  THE  WEST 
Pacific  NW  Newspaper  Associates 
Rod  Whitesmith.  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and  per¬ 
sonal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N. 
Bolitho,  PO  Box  7133,  Shawnee  Mission 
KS  66207. 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  4  COMPANY 
Box  249,  B»  Point 
Panama  City,  FI  32407 
(904)  234-3307  ext  3408 


BrokersKlonsu  ItantS'Appra  i  sers 
Daily  and  Weekly  Newspapers 
JAMES  A.  MARTIN  ASSOCIATES 
Columbus  Office:  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 
SERVING  THE  USA 


CONFIDENTIAL  PROFESSIONAL  SER¬ 
VICE.  Call  or  write  Dick  Briggs.  No 
obligation.  RICHARD  BRIGGS  4 
ASSOCIATES,  8ox  8225,  Savannah,  GA 
31412(912)  236-1596. 


Fournier  Media  Service  Inc. 
Appraisal’BrokerageConsulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (503)  389-3277 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo.  WY  82834 
Jim  Hicks  (307)  684-5750 

CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend.  MT  59644 
John  T.  Cribb  (406)  266-4223 

Sales'Consulting'Appraising 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy.  AL  36081 

(205)  566-7198 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  451-8260 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


NEWSPAPER  BROKERS 


NEWSPAPER  BROKERS 
Over  300  Newspapers  Sold 
25  Years  of  Service 
W.  B.  GRIMES  4  CO. 
1511  K  Street,  N.W. 
Washington,  D.  C.  20005 
(202)  628-1133 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers— Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith.  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


The  Midwest 
Newspaper  Brokers 
ROY  H0L0IN(5  4  ASSOCIATES 
Brokers-Appraisers 
Modest  rates 

P.O.  Box  212,  Galva,  II.  61434 
309-932-2270  217-784-4736 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPER  CONSULTANTS 


EDWIN  0.  MEYER  ASSOCIATES 
Appraisers.  Brokers,  Consultants 
Box  637,  Goochland,  VA  23063 
(804)  784-7000 


NEWSPAPERS  FOR  SALE 


ARIZONA  WEEKLY  community  tabloid, 
two  years  old,  circulation  25K,  sunny, 
booming  Phoenix  area.  Total  price 
$25,000.  (602)  938-2742.  PO  Box 
6034,  Glendale.  AZ  85312. 


DOUBLED  OUR  GROSS  last  year,  can 
double  again.  Profitable  weekly  Thrifty 
Nickel-type  paper  in  the  Black  Hills,  per¬ 
fect  Ma  4  Pa  operation.  Personal  prob¬ 
lems  force  sale.  (605)348-0066. 


FLORIDA  WEEKLY,  circulation  8000. 
$500,000  Gross.  Sell  for  1  '/i  times 
gross.  Owner  financing,  great  terms.  In¬ 
dicate  your  financial  ability  with  first  in¬ 
quiry.  Box  9301,  Editor  4  Publisher. 


MONTANA:  Shopper,  20,000  circula¬ 
tion,  super  skiing  and  vacation  area, 
strong  growing  market,  this  year  gross 
$200,000.  $120,000  with  $30,000 
down,  good  terms. 

WYOMING:  Shopper,  ideal  for  absentee 
ownership  with  good  management  in 
place,  carrier  delivery,  gross  over 
$500,000,  cash  flow  $125,000. 
$500,000  with  $150,000  down,  terms 
at  10%  interest. 

NORTH  DAKOTA:  Shopper,  top  shelf  op¬ 
eration,  management  would  stay  on, 
gross  $905,000.  Price  of  $790,0(30  in¬ 
cludes  $80,000  in  real  estate  and  small 
share  in  web  plant.  $165,000  down  pay¬ 
ment,  sellers  are  flexible  and  creative  on 
the  balance. 

CRIBB  MEDIA  SERVICE,  John  T.  Cribb. 
Box  1220,  Townsend  MT  59644. 
(406)266-4223. 
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NEWSPAPERS  FOR  SALE 


PROFITABLE  TRI  COUNTY  WEEKLY. 
Zone  1 ,  potential  as  great  as  your  dreams 
and  ambition;  beautiful  lifestyle.  Please 
indicate  your  financial  ability  with  first 
inquiry;  minimum  $100, Ow  deposit. 
Write  Box  9285,  Editor  &  Publisher. 


PROFITABLE,  growing  weekly  newspap¬ 
er  and  shopper  located  in  northern  New 
England.  Selling  price  gross  of 
$360,000  plus  real  estate.  Cash  buy  out 
preferred.  Please  indicate  your  financial 
ability  with  first  inquiry.  Write  Box 
9227,  Editor  &  Publisher. 


SOUTHEASTERN  MICHIGAN  weekly 
tabloid  in  high  growth  area-  projected 

1 . 5  billion  worth  of  new  business  growth 
in  next  five  years.  Adjudicated  weekly 
with  4  different  editions.  117  years  old 
$500,000  gross  sales,  23K  circulation, 
^inciples  only.  $650,000.  Box  9326, 
Editor  &  Publisher. 


STATEWIDE  AGRICULTURAL  WEEKLY, 
good  track  record,  long  established. 
Southwestern  U.S.  $b00K,  owner 
financing. 

THREE  TEXAS  PANHANDLE  WEEK¬ 
LIES,  owner  has  cleared  $100K  for 
several  years.  $500K  including  real 
estate.  We  have  others,  free  list.  ATN, 
Inc.,  Bill  or  Ed  Berger,  1801  Exposition 
Blvd.,  Austin,  TX  78703,  (512)  476- 
3950. 


THREE  COUNTY  SEAT  WEEKLIES  in 
Zone  7  available  as  a  group  or  separate. 
All  printed  in  same  plant.  Annual  volume 
is  $700,000  -  $3(50,000  -  $140,000. 
No  office  supply  and  little  sheet  work. 
Five  Unit  web  and  modern  typesetting. 
Excellent  real  estate.  No  broker.  Qualify 
yourself  in  first  letter  to  Box  9298,  Edi¬ 
tor  &  Publisher. 


TARHEEL  WEEKLY:  Excellent  award¬ 
winning  county-seat  weekly  in  booming 
economic  growth  area.  Complete  details 
to  qualifi^  buyers.  EDWIN  0.  MEYER 
ASSOCIATES  INC.  (804)784-7000. 


WEEKLY-SHOPPER  Combination  in 
rapidly-growing  beautiful  Piedmont 
Carolina  suburban-rural  area  already 
headquarters  to  several  new  national 
corporations.  Complete  details  to  qual¬ 
ified  buyers.  EDWIN  0.  MEYER  ASSOCI¬ 
ATES  INC.  (804)784-7000. 


JOIN 

OUR 

CONTRACT 

CREW! 

.  .  .Those  individuals,  compan¬ 
ies,  syndicates  that  know  the  value 
of  an  E&P  ad  and  run  with  us  on  a 
regular  basis. 

Whether  it's  12,  26  or  52  times  per 
year,  we  produce  business  and 
profit  for  these  people.  We  offer  you 
freedom  to  rotate  your  copy  within 
our  regular  deadline  times,  monthly 
billing  and  the  best  exposure  in  the 
field. 

Reserve  your  place  now,  in  the 
most  effective  classified  market  in 
the  newspaper  industry. 


EDITOR  &  PUBLISHER 
CLASSIFIED 
ADVERTISING 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


WYOMING  WEEKLY  in  mountain  recrea¬ 
tion  area.  $90,000  with  $20,000  down. 
IDAHO  WEEKLY  near  Boise  priced  well 
below  gross.  $65,000  with  $15,000 
down. 

WESTERN  NEBRASKA  WEEKLY. 
Strong  economy.  $120,000  with 
$30,000  down. 

SISTER  WEEKLIES  in  Idaho.  One  in 
county  seat.  $140,000  total  $30,000 
down  good  terms. 

(Jontact  Hicks  Media  Service 
31  North  Wyoming  Ave. 

Buffao,  WY  82834 
(307)  684-5750 


WE  SPECIALIZE  IN  ZONE  3 
Tell  us  your  wants  &  needs. 

Edwin  0.  Meyer  Associates,  Inc. 

PO  Box  637,  Goochland,  VA  23063 


Where  the  Dollars  Lie!  S.  Calif,  monthly 
for  parents.  15K  circulation  less  than 
5%  return  rate.  90%  contracted.  Gross 
$36K  '85.  Asking  $30K.  Readers  de¬ 
mand  expansion!  PO  Box  661,  Cuca¬ 
monga,  CA  91730. 


ONCE  IN  A  LIFETIME:  22  community 
newspapers  in  Zone  3  offer  exceptional 
opportunity  for  larger  group  interested  in 
major  expansion  in  single  move.  Com¬ 
bined  circulation  of  70M  with  gross  re¬ 
venues  exceeding  $3MM.  Confidential 
enquiries  from  qualified  buyers  only. 
EDWIN  0.  MEYER  ASSOCIATES  INC. 
(804)784-7000. 


NEWSPAPERS  WANTED 


Couple  with  publishing  experience  and 
excellent  references  but  very  little 
money  for  initial  investment  wants  to 
manage  with  option  or  lease  with  option 
small  to  medium-size  weekly,  with  or 
without  job  shop.  Must  be  able  to  earn 
money  from  operation  immediately. 
Have  microcomputer  and  business  soft¬ 
ware  that  could  be  part  of  deal.  Any  loca¬ 
tion  considered.  Be  prepared  to  provide 
full  financial  information  etc.  Write  528 
W.  State,  Sedro-Woolley,  WA.  98284. 


EXPANDING  COMMUNITY  NEWSPAP¬ 
ER  GROUP  seeks  to  purchase  exclusive 
weeklies  with  5000  or  more  paid  circula¬ 
tion.  We  can  act  quickly  and  will  hold 
your  replies  confidential.  Write  Box 
8826,  Editor  &  Publisher. 


SPECIALTY  PUBLISHER  seeking  small 
newspapers  for  diversification  purposes. 
Central  Indiana  area  preferable.  Reply 
Box  9325,  Editor  &  Publisher. 


NOW  IS  YOUR  CHANCE  to  get  into  the 
booming  country  music  industry!  Lo¬ 
cated  in  Nashville  Music  Row  area. 
Growing  national  monthly  publication 
with  solid  base  ready  for  experienced 
publisher  to  take  it  and  run.  Owner  with 
other  interests  ready  to  sell.  Serious  in¬ 
quiries  only.  Write  PO  Box  24922,  Nash¬ 
ville,  TN  37202. 


TWICE  MONTHLY  successful  bowling 
publication  serving  the  Rocky  Mountain 
area.  Owners  tor  past  six  years  netting 
approximately  $4()K.  Will  train  and  offer 
good  terms  to  qualified  buyers.  Publica¬ 
tion  rated  as  one  of  the  nation's  best  and 
could  be  expanded.  Reply  to  Box  9312, 
Editor  &  Publisher. 


PUBUCATIONS  AVAILABLE 


SHOULD  YOU  OWN  a  weekly?  Read 
“How  to  Purchase  a  Newspaper  and  Suc¬ 
ceed”  by  editor— publisher — broker  Jay 
Brodell.  $22.50  to  Mountain  West  Pub 
Co.,  Box  1841,  Grand  Junction,  Colo. 
81502. 


ANNOUNCEMENTS  ! 

REAL  ESTATE 

GOVERNMENT  HOMES  from  $1  (U  re¬ 
pair).  Also  delinquent  tax  prop^.  Call 
(805)  687-6000  Ext.  GH-4261  for  in¬ 
formation. 

INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and  in¬ 
ternational  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 
Circulation  Consultant  for  newspapers. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  %6- 
5250. 

ENGINEERING  A 
INSTALLATIONS 

DAN-BAR  INDUSTRIAL  CONTRAC¬ 
TORS 

We  Install,  Move  and  Remove  Printing 
equipment.  Total  Turn  Key  Job  Rigging, 
Electrical,  Piping. 

Contact  Mr.  Arnold  Rose 
(305)  293-4985 

EQUIPMENT 

&  SUPPLIES 

CAMERA  A  DARKROOM 

BERKEY  enlarger  and  Chemco  computer 
for  4-color  seperations.  Excellent  condi¬ 
tion,  4  years  old,  extra  parts.  Available 
November  1.  Reasonable  offer.  Call  Jer¬ 
ry  Schur  at  (312)  870-3762. 

FOR  SALE  X-RITE  MODEL  301  black 
and  white  transmission  densitometer.  1 
year  old.  Contact  Concord  Monitor,  Con¬ 
cord  NH  (603)224-5301,  Pam  Byrne. 

CIRCULATION  SOFTWARE 

CIRCULATION  $1395.  Address  labels, 
subscription  postcard  billing,  PO  statis¬ 
tics;  paid/free/total-market/ 
combinations.  IBM  compatible; 
TRS80III,  4,  4P.  Demo  disk  $50- 
refundable.  Free  brochure.  BURCO  Sys¬ 
tems,  Inc.,  PO  Box  68,  Gridley,  CA 
95948.  (916)  846-3661. 

CIRCULATION  SUPPUES 

WE  MANUFACTURE  street  corner  news¬ 
paper  stands  for  vendors  in  Midwest 
area.  4ft  x  6  ft  steel  stands  with  service 
window  sliding  entry  door  $595.00. 
F.O.B  BARKER  METALCRAFT,  1701 
W.  Belmont,  Chicago,  IL  60657.  (312) 
248-1115. 


EQUIPMENT  k  SUPPLIES 


COMPUTER  SOFTWARE 


NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  systems  for  small-to- 
medium  sized  newspapers.  Includes 
advertising  accounts  receivable  with 
billing  and  history  reporting,  accounts 
payable  and  payroll,  each  fully  inter¬ 
faced  to  general  ledger.  Turnkey  system 
includes  newspaper  accounting  soft¬ 
ware,  NCR  Tower  computer,  2  terminals, 
printer  and  on-site  operator  training. 
DAILY  CIRCULATION  SYSTEM  PRICE 

I. 5000  $23,803 

II. 16,500  $28,953 

III. 27,500  $45,154 

IV. 50,000+  $65,758  + 

Please  inquire  for  weeklies  and  shop¬ 
pers.  Call  Fred  McDaniel,  Tamarix  Sys¬ 
tems,  (505)  326-7143  or  write  to  101 
E.  30th  St.,  Farmington,  NM  87401. 


PROBLEM  WITH  your  billing?  Our  pub¬ 
lisher  developed  packages  will  fit  easily 
into  your  office.  Single  or  multi-zone  ver¬ 
sions  available  for  the  IBM  PC  or  TANDY 
microcomputers.  Our  BASIC-400  starter 
system  costs  under  $6000.  This  in¬ 
cludes  the  computer,  printer  and  billing 
software  for  up  to  400  customers.  Call  or 
write  to  Jim  Sutton  or  Steve  Kuckuk, 
Publisher  Control  Systems,  223  W  5th. 
Shawano  Wl  54166;  (715)  526-6547. 


COMPUTERS 


FOR  SALE 

New  twin  star  washout  unit  NAPP  system 
for  twin  star  plate  processor.  Never  used. 
For  more  details  calls  Best  Publishing 
Co..(213)  548-4545. 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  Nolan  Channel  Flex  con¬ 
veyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 
Bottom  wrappers 
Sta-Hi  251  stackers 
Cutler-Hammer,  I,  II,  III  stackers 
Baldwin  Count-O-Veyors  106’s 
Truck  Loaders 
Sheridan  48P 
45°  and  90°  Floor  Curves 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
Muller  inserting  machine  mode  E227 
5  feeder  heads  and  one  main 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


CHESHIRE  FOR  NEWSPAPERS:  Bell 
and  Howell  Ink  Jet  Labeller.  Bargains. 
Curtis.  (703)521-1089. 


FOR  SALE:  Cheshire  Labelling 
Machines  to  handle  North/South  Labels 
or  Computer  Printouts,  Multi  Wide 
Labels.  Savings  in  the  thousands.  In 
New  York  telephone  (516)  667-0200; 
outside  New  York  1-800-M5-5240. 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-0196. 


Kirk-Rudy  4  pocket  inserter.  Equipped 
to  add  label  heads.  Cost  new  $28,200. 1 
year  old  will  sell  for  $20,500.  GulfCoast 
Press  (813)597-2134. 


Muller  227  inserters,  231  stackers 
Muller  259  counter/stackers 
Muller  288  counter/stacker 
Ferag  HS-80  counter/stackers 
Signode  MLW  2EE  strapper 
IDAB  bottom  wraps 

ONE  Corporation/ Atlanta 
(404)  458-9351  Telex  700563 
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PRESSES 


EQUIPMENT  k  SUPPLIES 
PRESSES 


•  24-P,  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed  pro¬ 
duction;  refurbished  and  installed  in 
your  plant;  training  program  included. 

•  FOR  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•  WANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


PHOTOTYPESETTING 


AM,  CGTYPESEHERS:  Buy,  Sell,  Rent 
$1M  month  and  up.  Brokerage  10%. 
30  day  warranty.  Weber  (216)  729- 
2858. 


CG  7200,  GC  with  30  strips,  etc.,  also: 
COMPUWRITER,  GC,  strips,  etc.  Both 
negotiable.  (919)  368-2222. 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


COMPUGRAPHIC  Powerview  10  and 
8400  typesetter.  Great  add  setting  com¬ 
bination.  Have  4  will  be  selling  2.  Call 
Peter  Haggerty  (617)933-37010. 


ECRM  5200  (XR.  PDP  8,  Facit  punch, 
always  on  service  contract.  Serial  num¬ 
ber  0152.  Rick  Kingsley  (317)352- 
0021. 


CG  SELECTLINE  PERMAKWIK  RC  PRO¬ 
CESSOR  (Same  as  2400  Z)  New  in  car¬ 
ton,  $2650; 

CG  SELECTLINE  (Compukwik  I),  NEW 
in  Carton,  $950. 

BOB  WEBER  (216)  831-0480 


CG  TABLE  TOP  PHOTOTYPSETTER, 
Parts  Kit,  Pulley  Kit,  $1500; 

CG  TABLE  TOP  HEADLINER,  12-42 
Pts.,  10  Strips,  $1650; 

EDIT  7400  HR,  Rev  D,  $5500 
BOB  WEBER  (216)  831-0480 


COMP  II  JR.,  Supported,  $1500; 

CG  7200 1C  HEADLINER,  14-72  Pt.,  10 
Strips,  $1650; 

EDIT  7400  HR,  Rev  D,  $5500. 

BOB  WEBER  (216)  831-0480 


HARRIS  3300  TYPESETTER,  $6500; 
HARRIS  2220  COMPOSITION  TER- 
MINAI  SrWVt- 

HARRIS  1420  TERMINAL,  $2500. 
BOB  WEBER  (216)  831-0480 


ITEK  2024  MEGALITH  PLATEMAKER, 
$6500; 

LOG  E 17  RC  PROC.,  Excellent,  $2000; 
CG  1400  Z-Processor,  Reconditioned, 
$800. 

Bob  Weber  (216)  831-0480 


LINOTRON  202,  700  LPM,  Rev.  Video, 
32K  RAM  Memory,  Parallel  Interface,  5 
years,  $18,000. 

BOB  WEBER  (216)  831-0480 


MICROTEK  MC  1100,  3  Term.,  Dual 
1.^1^  M^  Floppy,  Class  Ad,  1  V4  year, 

BOB  WEBER  (216)  831-0480 


TXT  PHOTOTRONICS  systems;  Com- 
pugraphic  9000  font  library  and  parts. 
Curtis,  (703)521-1089. 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Com¬ 
mission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


ADVANTAGE  II,  $12,500; 
ADVANTAGE  I,  5  V*  Floppy  I/O, 
$10,000; 

EDIT  7500  HR,  Excellent,  $6750; 
MDT  350,  $2000. 

BOB  WEBER  (216)  831-0480 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugraphic,  EEText,  IBM, 
Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least” 
7%  Selling  (Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 


PRESSES 


Double  3-2  Goss  Imperial  folder 

Double  out  delivery 

22  Y*  cutoff  with  baloon  former 

Disk  folder  has  been  magnafluxed  (no 

crdcks) 

NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


PRESS  EQUIPMENT 

4  Unit  CommuniW  with  Comm- 
uni^  folder.  Mra  in  1974, 
equipped  with  20  H.P.  motor 
and  drive.  Available  immedi — 
ately  located  in  the  Midwest. 

4  Unit  Community  with  Community 
folder  Mfg  1972  equipped 
with  50  H.P.  motor  and  drive,  can 
be  seen  in  Lenexa,  Kansas. 

2  V-15A  add-on  units,  Mfg  1968, 
available  "as  is”  or  fully 
reconditioned. 

7  Unit  Urbanite:  6  mono  color 
color  units;  1  tri-color, 
page  folder;  22.80  cutoff 
on  RTP's,  sold  as  a  complete 
press  or  add-on  units.  Fully 
reconditioned  or  "as  is”  avail¬ 
able  now. 

4  Unit  Solna  RP36  Commercial  web 
press  with  combination  folder, 
can  be  used  for  newspaper  and/or 
commercial  applications. 

1  Goss  Cosmo  add-on  unit. 

Stacked  position.  Available  now, 
1974  vintage.  1  Goss  uniflow  (2:1) 
double  folder;  1  Goss  digital  3-arm 
reel,  tension  and  paster. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  4-2362 


Harris  2  unit  V-15-A  completely  refur¬ 
bished 

Harris  4  unit  V-15-A  completely  refur¬ 
bished 

Harris  V-15-A,  B25  add  on  units 
6-position  stacked  roll  stand  with  rewin¬ 
der  and  self  contained  hoist  for  Harris 
y-15-A  press 

Harris  V-15-A  parts  in  stock 
Paper  dollies  for  Goss  presses 
MIRACLE  INDUSTRIES  INC. 
(203)  264-1802  Telex  140186 


4  unit  36”  2-around  Merg  Rotary  Offset, 
prints  to  64  pp  tab.  No  reasonable 
offer  refused. 

6  unit  Color  King  -  2  KJ6  folders.  2 
drives.  Run  together  or  as  2  unit 
and  4  unit  presses. 

3  ATF  Green  Hornets-1 1  X 18  2c  R/S. 
Will  trade  for  forms  eqpt.  Sheldon 

(213)  833-2455. 


NEWSPAPER  PRESSES 
Rebuilt  and  guaranteed 

GOSS  COMMUNITY 
7-units  SC  press  1976-79 

1-3/C  space  UOP  units  1979 
6-units  1976 

1-SC  folder  50  horsepower  1979 

1- SC  combination  Vi-Vi-D/P  40  horse¬ 
power  1976 

2- units  press  1969  oil  bath  20  horse- 
powerdrive 

3- Community  add-on  units  1971-68 
1-Goss  Community  Vi-Vi  folder  25 
horsepowerdrive 

NEWSKING 

4- units  1969-73  side  and  circumferen¬ 
tial  register,  KJ6  folder. 

MISCELLANEOUS 

1- V15A  balloon  former  1979 

2- Butler  splicers  1978 

WANTED  TO  BUY 

Goss-Harris-King  presses  and  acces¬ 
sories 

(Call  us  before  you  trade!) 

Call  us  for  installation  prices. 

OFFSET  WEB  SALES,  INC. 

73  N  SUNSET  DRIVE 

CAMANO  ISLAND,  WA  98292 

(206)  387-0097 


1971  ROYAL  ZENITH  ZEPHYR  6/U  17 
%”  by  26”  web  press  with  pasters,  shee- 
ter  and  console.  (816)  756-3350. 


FIRST  OFFERING 
TWO  S-UNIT  GOSS 
MARK  V 

HEADLINER  PRESSES 

Serial  #4017  (1071-72) 
Serial  #4030  (1073-74) 
(Now  Diliitho) 

Each  Conetetlng  of; 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  Folder 

with  upper  formers 

2  -  Four-bar,  angle  bar 

sections 

8  -  Full  digital  Ooss  reels  (40”) 
Tension  lookup  -  with  K  4k  F 
Dildtho  saddles 
60  H.P.  Westinghouse  motors 
and  Finoor  drive 
Electric  compensators 
Skip  slitter  -  bottom  former, 
operator  side. 

Spare  parts  allotted  to  press. 

Offered  as  two  8-unit  presses  or 
one  16-unit  press. 

INLAND  NEWSPAPER 
MACHINERT 
CORPORATION 

(913)  492-9050  Telex  42362 


Goss  Metro,  4  units,  half  deck 
Urbanite  1,000,  9  units 
Urbanite  1,000,  5  units,  3  color 
Urbanite,  7  units 
Urbanite  22”  cutoff,  7  units 
Urbanite  unit,  3  colors,  folders 
SSC  Community,  4  units 
SSC  21  W,  4  High.  Heatset 
SC  Community,  10  units  (2  stacked) 
SC  immunity,  9  units  UOP,  1975 
SC  Community,  7  units,  1971 
SC  Community,  6  units,  1973 
SC  Community  units  and  folders 
Suburban  15(}0,  7  units 
HARRIS  1650,  5  units 
845,  12  units  1979 
845,  5  units  1979 
V25,  8  units  JF25,  heatset 
V25,  8  units  JF25,  1973-79 
VI 5D,  8  units  JF25,  1983 
V15C,  6  units  1978 
VI 5A,  2  units  JF7,  tall  former 
COLOR  KING,  4  units,  KJ6,  1981 
Nevrs,  6  units,  KJ6,  1972-79 
ONE  CORPORATION/Atlanta,  GA 
(404)  458-9351  Telex  700563 


GOSS 

Goss  Urbanite  7  Units,  1972,  3  Cary's 

Goss  Urbanite  4  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands,  drives 

and  accessories 

Harris  1650  Add-on  unit 

Harris  1650  5  unit  press 

Harris  845  8  units,  2  folders,  ovens 

Harris  V-25  8  units  1982 

Harris  folders,  roll  stands,  upper  balloon 

formers  &  drives. 

Harris  V25  upper  balloon  former 

KING 

1  Colorking  unit  1969 
KJ-6  folders  1980 
4  unit  Newsking,  1  Press  Complete 
KJ6  folders 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialties  3  Web  Angle  Bar  Nest 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


GOSS  SSC  3  units  21-1  /  2”  cutoff  end 
folder  and  drive.  New  1983. 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


GERMAN  EXPORT  COMPANY  sells  used 
printing  machines,  sheet  and  web  offset 
Heidelberg,  Roland,  Koebau  and  Solna. 
Interested  companies  please  write  to: 
Budde  Export,  Lauenburger  Str.  2,  D-23 
Kiel  1,  Telex  292447. 


GOSS  SSC  units  21  W  cutoff,  2  stack¬ 
ed  units,  2  base  units,  2  three  column 
units,  2  folders  60  HP,  1  double  para¬ 
llel,  one  ribbon  deck  all  or  part. 

VI 5A  three  units  JF7  folder  King  press 
upper  former,  paper  roll  grabber,  elec¬ 
tric,  attaches  to  any  forklift.  Call  for  in¬ 
stallation  prices  offered  exclusively  by 
WESCO  GRAPHICS,  845  Commercial 
St.,  San  Jose,  CA  95112,  (408)  289- 
1400.  Telex  number  172644. 
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EQUIPMENT  &  SUPPLIES 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

6  units  Daily  King  with  KJ6  folder 
Complete  7  unit  Goss  Mark  II  press, 

7  42  inch  R.T.P.,  4  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22 
Complete  6  units  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  ^4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  ballons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinei7  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


ROLL  THE  PRESSES! 
E&P  CLASSIFIEDS 
We  move  machinery! 


HARRIS 

-N-1650,  6  units,  1982,  22  V4”. 
-N-845,  8  units,  1976. 

-V-22,  4  units,  1970. 

-V-15D,  8  units,  1980. 

-V-15A,  4,  5,  6  units. 

-V-15  "Vanguard",  5  units. 

GOSS 

-"Metroliner",  6  units,  3  half  decks, 

22", 

2:1  folders,  1981. 

-Urbanite,  6  units,  2  folders,  Cary 
pasters,  900  series. 

-SSC  Community,  6  units,  1983. 

KING 

-Newsking,  5  units,  KJ8. 

-Newsking,  2  units,  KJ4. 

BELL-CAMP  INCORPORATED 
(201)  796-8442  -Telex  130326 


EQUIPMENT  &  SUPPLIES 


Suburban  900  series  units  (2) 

4  Urbanite  units  and  SU  half  and  quarter 
p^e  folder  available  early  1986 
AFT-4  units-combination  folder  -  with 
heat  -  22  W  cutoff-available  now 
Harriss  M850-4  units-with  heat 
Ribbon  Deck-no  former-  22  V4”  cutoff- 
available  now. 

Suburban  900  series  quarter  folder  for 
exchange 

Urbanite  900  series  quarter  folder  for 
exchange 

Color  King  -  5  units  -  half  &  quarter 
page  folder  -  22  Vx"  cutoff 
Harris  845  -5  units 
Harris  V22  units 
Harris  VISA  units 

E  BUCK  &  SONS  CO 
Moss  Reck  (312)  586-9194 


WANTED  TO  BUY 


HARRIS  JF4 or  JFIO  Folder.  Immediate 
Need.  Contact: 

John  Quirk 

MPG  Communications 
PO  Box  959 
Plymouth,  MA  02360 
(617)  746-5555 


WANTED  TO  BUY 

Sheridan  48P  or  72P  inserter  for 
daily  newspaper  operation. 
Must  be  in  good  operating  condi¬ 
tion.  Reply  Box  8280,  Editor  & 
Publisher. 


IT’S  A  CLASSIFIED 
SECRET! 

We’H  never  reveal  the  identity  of  an 
E&P  box  holder.  However,  if  you 
don't  want  your  reply  to  go  (0  cerfadn 
newspapers  (or  companies),  seal 
your  reply  in  an  envelope 
addressed  to  the  box  holder.  Attach 
a  note  listing  newspapers,  grouw 
or  companies  you  don't  want  the 
reply  to  reach;  put  the  reply  and 
note  in  an  envelope  addressed  to 
E&P  Classifieds.  If  he  Box  Number 
you're  answering  is  on  your  list, 
we'll  discard  your  reply. 


CLASSIFIED  ADVERTISING  RATES 


line  ads 

1  week  — $4  95  per  line 

2  tweeks — $4.45  per  Ime.  per  issue. 

3  weeks— $375  per  lir>e.  per  issue 

4  weeks— $3  00  per  tine,  per  issue 


Effective  January  1. 1985 

POSITIONS  WANTED 
1  week  —S3  30  per  line 

issue.  2  weeks — $2.75  per  ltr>e.  per  issue 

issue  3  weeks— $2  40  per  lir)e  per  issue 

issue  4  weeks— $2  20  per  lirie  per  issue 


Add  $5.00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy 


Add  $3  50  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy 


Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

DEADLINE:  Every  Tuesday,  2  pm  (ET) 
for  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  *  Publishor 

11  West  19th  Street.  NY.  NY  10011.  (212)  675-4380. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classification _ 

Authorized  Signature- 
Copy — 


Assign  a  box  number  and  mail  responses  daily. 


Please  Indicate  exact  clasalficatlon  In  which  ad  la  to  appear. 

Mail  to:  Editor  &  Publisher,  11  West  19th  Street  New  York  NY  1(X)11. 
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ROLL 

THE 

PRESSES! 

If  you  have  a  used  press  (or  other 
equipment)  standing  idly  by,  put 
it  back  into  production!  Perhaps 
you  can’t  use  that  particular 
equipment— but  we'll  bet  you 
could  sure  use  the  space  it  occu¬ 
pies.  Consider  the  dozens, 
perhaps  hundreds  of  square  feet 
being  lost  in  storage  of  unused 
equipment.  Now  look  at  the 
space  occupied  by  each  single 
piece  of  equipment  on  this  page! 
Space  is  money — hundreds  of 
dollars  worth  of  your  space  can 
be  opened  up  for  as  little  as 
$3.00  a  line  of  our  space!  We'll 
put  that  equipment  back  into  pro¬ 
duction  for  you  in  someone 
else's  plant — and  produce  a  pro¬ 
fit  for  you  to  boot! 

E&P  CLASSIFIEDS 

Editor  &  Publisher 
CLASSIFIED 
ADVERTISINC 

(212)  67S-4380 


HELP 


ACADEMIC 


Faculty  position  open  August  16, 1986. 
Tenure  track.  Teach  mainly  in  accre¬ 
dited  news-editorial  sequence.  Several 
y^rs  recent,  relevant  media  experience. 
Ph.D.  or  near  preferred;  masters  re¬ 
quired.  Salary  competitive.  Equal  oppor¬ 
tunity  employer.  Contact  Search  Com¬ 
mittee  (86-2),  School  of  Communica¬ 
tion,  University  of  North  Dakota,  Box 
8118,  University  Station,  Grand  Forks 
ND  58202.  Committee  begins  reviewing 
applications  December  1. 


JOURNALISM:  Visiting  Assistant  Pro¬ 
fessor,  to  teach  basic  communications, 
writing,  and  editing  courses.  Position 
either  January  1986  or  September  1986 
through  May  1987,  with  the  possibility 
of  summer  school  teaching.  Competitive 
salary;  attractive  fringe  benefits;  small 
classes.  Minimum  of  masters  degree  re¬ 
quired;  teaching  experience  and  some 
professional  experience  preferred.  Send 
letter  of  application.  Vita  and  names  and 
addresses  of  three  references  by  October 
31  to  James  Neal,  Interim  Head,  Depart¬ 
ment  of  Journalism,  Butler  University, 
4600  Sunset,  Indianapolis,  IN  46208. 

Equal  Opportunity/Affrimative  Action 
Employer 


HELP  WANTED 


ACADEMIC 


JOURNALISM-PUBLIC  RELATIONS: 
Beginning  January  13, 1986.  Teach  in¬ 
troductory  and/or  advanced  public  rela¬ 
tions  and  courses  from  among  newswrit¬ 
ing,  feature  writing,  broadcast  writing, 
introductory  and  advanced  mass  com¬ 
munication,  and  communication  theory 
Deadline  November  20,  1985,  or  until 
the  position  is  filled.  Mass  Communica¬ 
tion:  Beginning  August  24, 1986.  Teach 
mass  communication  courses  including 
introductory  and  advanced  theory  and 
criticism  and  Direct  television  practi- 
cum.  Deadline  Jaunary  15.  1986  or  un¬ 
til  the  position  is  fill^.  For  both  posi¬ 
tions:  Ph.D.  preferred.  ABD  or  master’s 
degree  considered;  salary  open  and  com¬ 
petitive;  Assistant  Professor/Instructor; 
tenure  track.  Letter  of  application,  re¬ 
sume  and  three  letters  of  recommenda¬ 
tion  to;  John  Cease,  Department  of  Com¬ 
munication,  University  of  Wisconsin- 
Whitewater,  Whitewater,  Wl  53190. 
E.O.E. 


JOURNALISM-Two  tenure-track  posi¬ 
tions  at  the  rank  of  assistant  or  associate 
professor  open  August  16,  1986.  Teach 
undergraduate  courses  in  editing,  re¬ 
porting,  and  related  print  journalism 
subjects,  and  appropriate  graduate-level 
courses  and  seminars.  Ph.D.  required; 
ABD  considered.  Strong  compliter  pro¬ 
ficiency  for  editing  and  newswriting 
courses;  professional  experience  on  wire 
senrices  or  metropolitan  journalism  re¬ 
quired.  Send  letters  of  application, 
vitae,  and  at  least  three  letters  of  recom- 
meniiation  to  Thomas  H.  Heuterman, 
Chair,  Department  of  Communications, 
Washington  State  University,  Pullman, 
WA  99164-2520.  Application  review 
begins  December 20, 1985.  WASHING¬ 
TON  STATE  UNIVERSITY  IS  AN  EQUAL 
OPPORTUNITY/AFFIRMATIVE  ACTION 
EMPLOYER. 


HELP  WANTED 


ACADEMIC 


JOURNALISM:  Assistant  Professor  Fall 
1986.  PhD  preferred;  professional  and/ 
or  teaching  experience  required;  12- 
hour  load;  work  with  freshman  compost- 
ion  and  journalism  program.  Send  vita  to 
Dr.  William  Young,  Lynchburg  College, 
Lynchburg  VA  24501.  Equal  Opportun¬ 
ity/Affrimative  Action  Employer. 


JOURNALISM  AND  MASS  COM¬ 
MUNICATION.  Faculty  position  to  teach 
television  news  writing,  photojournal¬ 
ism.  upper  division  special  topics,  and 
basic  courses  such  as  reporting  and 
newswriting.  Rank  and  salary  com¬ 
mensurate  with  qualifications  and  ex¬ 
perience.  Department  chairman 
appointment  possible.  Applicants  must 
be  able  to  excel  in  undergraduate 
teaching  and  to  contribute  to  both  jour¬ 
nalism  and  Mass  Communication  majors 
iif  a  private  liberal  arts  college  of  2900 
students.  Ph.D:  (or  ABD)  in  journalism 
or  mass  communication  required;  pro¬ 
fessional  experience  in  media  preferred. 
Send  letter  of  application,  vita,  samples 
of  published  or  broadcast  work,  three 
letters  of  recommendation  to:  Dr.  G.L. 
Francis.  Dean  of  Academic  Affairs,  Box 
2168,  Elon  College,  NC  27244.  Ap¬ 
plication  deadline:  November  30, 
1985. 


EDITOR  &  PUBLISHER 
CLASSIFIEDS 

As  effective  in  the  newspa¬ 
per  community  as  your 
newspaper’s  classifieds 
are  in  your  community. 


PUBLIC  RELATIONS  TENURE  TRACK 
TEACH  BOTH  GRADUATES  AND  UNDERGRADU¬ 
ATES 

College  of  St.  Thomas 
St.  Paul,  Minnesota 

THE  COLLEGE  OF  ST.  THOMAS  is  looking  for  an  energetic  and 
qualified  individual  to  be  a  key  part  of  a  vital  public  relations  track. 
The  ideal  candidate  will  have  a  Ph.D.  or  ABD.  Several  years  of 
actual  public  relations  and  college  teaching  experience  is  a  must. 
Academic  or  practical  work  in  advertising  would  be  a  definite  plus  for 
this  tenure-track  position. 

This  person  will  teach  such  courses  as  public  relations  writing, 
advanced  pubiic  reiations  and  would  have  an  opportunity  to  teach  a 
graduate  level  course  in  our  unique  Master's  Program  in  Business 
Communications.  St.  Thomas  has  an  active  PRSSA  Chapter  and 
the  successful  candidate  will  work  with  this  group  of  young  people. 
St.  Thomas  is  a  century-old  liberal  arts  college  with  a  well- 
established  Department  of  Journalism  and  Mass  Communication. 
St.  Thomas  is  private,  Catholic,  coeducational.  We  seek  candidates 
who  possess  a  clear  identification  with  our  goals  and  objectives. 
St.  Thomas  is  iocated  in  St.  Paul  in  the  heart  of  the  Twin  Cities.  As  a 
public  reiations  and  advertising  market,  the  Twin  Cities  rank  in  the 
top  10  in  the  nation.  The  quality  of  life  in  the  area  is  undisputed. 
Salary  competitive.  Send  resume,  clips  and  salary  history  to:  Rev. 
James  W.  Whalen,  Chair  of  Journalism  and  Mass  Communication, 
College  of  St.  Thomas,  St.  Paul,  MN  55105.  Application  deadline  is 
January  10, 1986.  Opening  is  for  fall  semester,  1986. 


HELP  WANTED 


ACADEMIC 


NEWS  EDITORIAL/PHOTOGRAPHY 
The  University  of  Wisconsin-River  Falls 
Department  of  Journalism  seeks  an  in¬ 
structor/assistant  professor  for  a  prob¬ 
ationary  (tenure-track)  appointment 
teaching  courses  in  print  journalism  and 
photography.  Earned  doctorate  prefer¬ 
red,  although  persons  with  an  M.A.  and 
extensive  experience  will  be  considered. 
Professional  experience  in  reporting/ 
editing  and/or  photography  required. 
Also  ability  to  teach  in  one  or  more  of  the 
following  areas:  public  relations,  adver¬ 
tising,  history  of  mass  communications 
or  mass  communications  theory.  Salary 
dependent  on  education  and  experi¬ 
ence.  Competitive.  Application  deadline 
is  January  15,  1986,-07  until  position  is 
filled.  Send  letter  of  application,  vita 
and  at  least  three  letters  of  recom¬ 
mendation  to:  Michael  Norman,  Chair¬ 
man,  Department  of  Journalism,  UW- 
River  Falls,  River  Falls,  Wisconsin 
54022.  The  news  editorial  sequence  is 
accredited  by  the  ACEJMC.  UW-River 
Falls  is  an  equal  opportunity  employer 
and  actively  seeks  applications  from  all 
qualified  persons  regardless  of  race,  col¬ 
or,  creed,  sex,  age,  or  national  origin. 


THE 

INDUSTRY’S 

MEETING 

PLACE 

When  you  need  to 
reach  newspaper 
people,  you  c^n  meet 
all  the  people  you 
want  to  meet — Buy¬ 
ers,  sellers,  employ¬ 
ers,  job-seekers,  and 
more,  in  the  pages  of 

E&P  Classified 
Advertising 
11  W.  19th  St. 
New  York,  NY 
10011. 

For  inforroation 
call 

(212)  675-4380. 
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HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADMINISTRATIVE 


Northwestern  New  Mexico  7-day  Daily 
seeking  Business  Manager  with  news¬ 
paper  knowledge,  especially  in  finances. 
Good  pay  and  benefits.  Contact  Eliot 
O’Brien.,  PO  Box  450,  Farmington  NM 
87499. 


SHOPPER  OR  COMMUNITY 
NEWSPAPER  PUBLISHER. 

A  fast  growing  chain  is  searching  for  an 
experienced,  dynamic  sales  motivated 
manager.  Successful  candidate  will 
have  proven  record  in  management  for  5 
to  ten  years.  Must  be  able  to  budget, 
train,  communicate  and  have  a  solid 
background  in  shopper  area,  as  well  as, 
handle  established  accounts  and  de¬ 
velop  new  ones.  Send  resume  and  salary 
histories  in  confidence  to  Box  9322, 
Editor  &  Publisher. 


WE  ARE  SEEKING  an  experienced  man¬ 
ager  for  a  corporate  position  managing 
an  expanding  weekly  group  in  the  San 
Francisco  Bay  area.  Tf  you  have  had 
general  management  responsibilities 
with  stand-alone  and  group  weeklies 
with  strong  marketing  success,  plus 
editorial,  circulation  and  production 
knowledge,  please  send  your  resume  to; 
Gail  Cutler,  Personnel  Director,  Lescher 
Communications,  Inc,,  2640  Shade- 
lands  Dr.,  Walnut  Creek,  CA  94598. 


PUBLISHER/GENERAL  MANAGER 
Looking  for  Publisher  of  small  paper.  Ex¬ 
perience  required.  Salary,  plus  bonus, 
plus  benefits.  Room  for  expansion  for 
successful  candidate.  Send  replies  to 
Box  9350,  Editor  &  Publisher. 


GENERAL  MANAGER 
Career  opportunity  for  an  experienced 
media  sales  manager  with  a  30,000  cir¬ 
culation  weekly  shopping  guide  in  mid- 
Michigan.  Part  of  a  ten-pumication  com¬ 
pany  of  newspapers  and  shoppers.  Suc¬ 
cessful  candidate  should  possess  strong 
interpersonal  skills,  be  amressive,  crea¬ 
tive  and  a  motivated  leader.  Salary  plus 
benefits  and  incentive  compensation 
packages.  Send  resume  and  salary  his¬ 
tory  to  CMN,  Inc.,  Personnel  Depart¬ 
ment,  PO  Box  447,  Mt.  Pleasant,  Ml 
48858. 


WELL  KNOWN  MEDIA  BROKERAGE 
FIRM  planning  expansion  seeks  associ¬ 
ate  with  background  in  newspaper  or 
magazine  publishing.  Reply  with  qual¬ 
ifications  to  Box  9341,  Editor  &  Pub¬ 
lisher. 


ITS  A  CLASSIFIED  SECRET! 

We'll  never  reveal  the  identity  of  an  E&P  box  holder. 
However,  if  you  don't  want  your  reply  to  go  to  certain 
newspapers  (or  companies),  seal  your  reply  in  an  en¬ 
velope  addresseo  to  the  box  holder.  Attach  a  note  listing 
newspapers,  groups  or  companies  you  don't  want  the 
reply  to  reach;  put  the  reply  and  note  in  an  envelope 
addressed  to  E&P  Classifieds.  If  the  Box  Number  you're 
answering  is  on  your  list,  we'll  discard  your  reply. _ 


Attention  Advertisers: 

Please  note  these  remfnders  when  sending  classi¬ 
fied  ad  copy: 

•  Please  specify  an  exact  classification  within  a  sec¬ 
tion  of  ads:  for  instance,  help  wanted-sales;  equip¬ 
ment  &  supplies-phototypesetting.  Help  us  put  your 
ad  where  it  will  do  you  the  most  good. 

•  Be  sure  to  indicate  how  many  times  you  wish  the  ad 
to  appear,  and  whether  an  E&P  box  number  is  re¬ 
quired. 

•  Orders  for  classified  display  advertising  should 
include  the  number  of  columns  and  inches  you  wish 
the  ad  to  be,  as  well  as  how  many  weeks  the  ad 
should  run.  See  our  1 985  rate  chart  on  page  for  rates 
and  deadline. 

Remember  —  in  all  correspondence  regarding 
your  ad,  please  include  a  copy  of  the  invoice. 

Thank  you  for  helping  us  serve  you  better! 


E&P  Classified  Department 


DIRECTOR  OF 
PROGRAMMING  SERVICES 


We  are  a  recomized  leader  and  major 
supplier  of  software  for  the  publishing 
industry.  On-going  expansion  has  cre¬ 
ated  the  need  for  a  director  of  program¬ 
ming  services  in  our  Los  Angeles.  CA 
office. 

We're  seeking  a  seasoned  professional 
with  newspaper  experience  in  business 
and  production  systems.  Must  have 
three  to  five  years  experience  managing 
large  R&O  projects.  Candidate  must 
have  proven  track  record  with  a  large 
metropolitan  daily.  IBM,  COBOL  experi¬ 
ence  is  also  necessity. 

In  return  for  your  top  notch-skills,  we're 
offering  a  competitive  salalry,  company 
paid  benefits,  and  a  stimulating  environ¬ 
ment.  Please  send  your  resume  with  sal¬ 
ary  requirements  in  confidence  to;  Box 
9268,  Editor  &  Publisher.  Equal  Oppor¬ 
tunity  Employer. 


General  Manager  of  14,000, 6-day  daily 
in  Auburn  California.  Imm^iate  open¬ 
ing.  Must  have  previous  management  ex¬ 
perience.  Successful  candidate  will  be 
highly  self-motivated  with  strong  lead¬ 
ership  qualities.  Hands-on  experience  in 
more  than  one  newspaper  deparment  is  a 
plus.  Send  resume,  references  and  sal¬ 
ary  history  in  confidence  to:  General 
Manager,  Brehm  Communications,  Inc., 
PO  Box  28869,  San  Diego  CA  92128. 


CONTROLLER 

Combine  a  challenging  Job  with  fine  liva¬ 
bility  on  Mass,  coast.  Dynamic  deman¬ 
ding  newspaper  group  (9  weeklies.  2 
monthlies),  with  144M  circulation  seeks 
controller  to  match.  Will  be  key  company 
officer,  member  of  executive  committee, 
supervise  staff  of  8.  Manage  in-house 
computer  system  and  supervise  A/R,  A/ 
P,  finances,  statements,  personnel.  In 
depth  experience  and  credentials  re¬ 
quired  for  this  $40K  plus  profit  sharing 
position.  Send  resume  to  W.  Wasser- 
man.  North  Shore  Weeklies,  PO  Box 
192,  Ipswich,  MA  01938. 


EIP 

CUSSIFIED  ADS 
PHONE  (212)  6754380 


FliEWSPAPER' 

MANAGEMENT 

OPENINGS 

GENERAL 

MANAGEMENT 

GenMgr,LargeWkly,Zone9  to  $60,000 
RegVicePresCorpLvlZone2to^.000 
GenMgrLrgWkfyZone1to$60,000 
Publ.lOK  bly  Zone2  to  $50,000 
GenMgrShopMrGrpZone5to$50,000 
GenMgr,  tskbly  Zone  2  to  $40,000 

PRODUCTION 

ProdDir, Metro  Zone  5  to$70,000 
ProdMgr.lOOKDIy  Zone9  to  $60,000 
ProdMgmtWklyGrpZone2to$55,000 
ProdMgr,75KDIy,Zone9  to$50,000 
ProdMgr.WklyGrp.Zone  2  to^S.OOO 
ProdMgmt,SubGrp,Zone  9  to$40,000 
Prodk^r,LargeWkly,Zone6  to$37,000 
ProdMgr,30R0ly,  Zones  tol^S.OOO 
SystMgr,30KDIy,  Zone2  to$35,000 
A8StProdk^r80kDlyZone2to$^,000 
ProdMgmtTrneeMtroZone5to$30.000 
AsstPressFrmnMetroZone  5to$45,000 
PressMgrMetro  Zone8to$40,000 
PressrmK^r50KDIyZone9to$42,000 
AsstPres8f^n75K0lyZone9io$36.000 
PressFrmnShoj»erZone5to$30,000 
LeadFrmn,40KDIyZone6to$26,000 
ComprmFrmn75KblyZone2t^5.000 

ADVERTISING 

AdDir,100KDIyZone3to$75,000 
AdDir,75K  2:one9to$60,000 
AdDir,45K  ZoneS  to$50,000 
AdMgr,Shopper,Zone9to$45,000 
AdDir75K0lyZone5to$45,000 
AdDir50KOIyZone4to$45.000 
AdDir80KDIyZone6to$40.000 
AdDir, Wkly,Zone2  to$40,000 
AdDirShopj>erZone2to$40,000 
AdDir20KDIyZone6to$35.000 
AdSlsDirWkryZone1to$35.000 
AdDir20KDIyZone2to$35.000 
RAM,100KDryZone3to$45.000 
ChnStrMgrMetroZone3to$40,000 
AsstRAM100KDIyZone2to$40.000 
RAM,40KDIyZone5to$30,000 
RAM,40KDIyZone3to$30.000 
RAM,30KDIyZone2to$28,000 
RtlSlsMgr80KDIyZone6to$24.000 
CAM,80KDIyZone6to$36,000 
CAM,60KDIyZone2to$35,000 
AsstCAM75KblyZone1to$30.000 
ClassSlsMgrWklyZone2to$2S.000 

CIRCULATION 


NATIONWIOE 

NEWSPAPER 

RECRUmNO 

We  hove  been  recruitlr^  in  the 
Graphic  Arts  industry  for  nearly  ten 
years.  Our  specialization  is  Search 
and  Placement  of  Administrative, 
Production,  Advertising  and  Edito¬ 
rial  Personnel.  In  this  decade  of 
service  we  have  developed 
strong  relationships  and  quality 
contacts  throughout  the  industry. 
Contact  us  in  confidence  for  irv 
formation  on  current  applicants  or 
opportunities. 

JACK  S.  DARGINSKY 


From  Coast  to  Coast 
FEE  PAID 


EXECUTIVES  U  S 


;  RJRMEiaY  EXECUTtVES  WEST 


>0  East  CamelPack  Road  •  Suite  180K 
)enix.  Arizona  85018  602/952-1204 


CircMgrt  00KOIyZone2To$65,000 
CircMgrMetro2one5to$55,000 
CircDir80KDIyZone2to$50,000 
CircMgrShopperZone9to$40,000 
CircMgr75KDIyZone2to$37,000 
CircDir30KDIyZone3to$35,000 
CircMgr20KDryZone2to$30,000 
CircDirl  0KOIyZone2to$30,000 
CircOirWklyZone3to$30,000 
CircMgr20KDIyZone6to$25,000 
CircMgrShopperZone9to$22,000 
HmOewMarMetroZonet  to$45,000 
RegZoneMgrMtroZonet  to$45,000 
ZoneMgrMtroZone3to$45,000 
ZoneMgrMtroZone5to$40,000 
ZoneMgrMtroZone2to$31 ,000 
CircSupr75KDIyZone4to$25,000 
CircSlsMqrMtroZone5to$35,000 
CircT  rngMqrMetroZone2to$35,000 
CircPromMrgrMtroZone2to$25,000 

All  positons  fee  paid 
Send  resume  in  confidefK»  or  call 
Patrick  J  Quinn,  Jr. 

GORDON  WAHLS 
COMPANY 


Executive  Search  Committee 
PO  Box  905,610  East  Baltimore  Pike 
Media,  Pennsylvania  19063 
(215)  565-0800 
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HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISINQ 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


ADVERTISING  SALES  MANAGER 
Immediate  opening  for  proven  newspap¬ 
er  salesperson  who  wants  to  move  into 
management  in  competitive  Zone  2 
area.  Plenty  of  room  for  advancement  in 
company  which  also  publishes  dailies, 
weeklies  and  TMC  publications.  Appli¬ 
cants  must  have  a  strong  sensitivity  to 
customer  needs,  a  positive  attitude  and 
the  ability  to  lead  by  example.  Excellent 
salary  plus  commission  and  bonus. 
Equal  opportunity  employer.  Box  9300, 
Editor  &  Publisher. 


ADVERTISING  POSITION 
Leading  Catholic  publisher  is  looking  for 
an  experienced  advertising  salesman  to 
handle  those  responsibilities  for  all  pub¬ 
lications.  Some  supervisory  experience 
required.  Position  reports  directly  to 
Director,  Religious  Periodicals.  Com¬ 
pany  offers  an  excellent  incentive  prog¬ 
ram  and  benefit  package. 

Send  resume  and  salary  requirements 
to: 

Director  of  Personnel 
Our  Sunday  Visitor,  Inc. 

200  Noll  Plaza 
Huntington,  IN  46750 
AN  EQUAL  OPTORTUNITY  EMPLOYER 


SHOPPER  CAREERS 
President,  Eastern  US,  lOOK 

General  Manager,  Zone  2,  85K 

General  Manager,  Zone  6,  80K 

Director  of  Sales,  Zones  4-9,  60K 

Sales  Managers,  Zones  2-9,  40K 

Sales  Reps,  Zones  1-9,  Open 

Production  Positions,  Zones  1-9,  Open 


Please  call  (818)  881-0271  or  send  re¬ 
sume  to: 

MULTI-MEDIA  ENTERPRISES 
5699  Kanan  Road 
Agoura  Hills,  CA  91301 


SALES  SUPERVISOR 
Supervisor  needed  to  oversee  daily  sales 
activi^,  account  servicing  and  sales 
planning  efforts  of  a  rapidly  expanding 
newspaper.  Complete  knowledge  of 
newspaper  advertising  procedures  and 
production  is  essential,  as  well  as  the 
ability  to  establish  and  maintain  a  work¬ 
ing  relationship  with  other  department 
functions  affecting  advertising.  Degree 
or  coll^  level  course  work  in  business, 
marketing,  sales  or  advertising,  public 
relations,  or  related  field.  Minimum  of  5 
years  sales  experience  in  newspaper 
advertising  or  related  field.  Experience 
with  copy  or  layout  or  creative  advertis¬ 
ing  desired.  Excellent  salary  and  com¬ 
pany  benefits.  Please  send  resume  with 
salary  history  to:  The  Columbus  Dis¬ 
patch,  Department  of  Employee  &  Labor 
Relations,  34  S.  Third  St.,  Columbus, 
OH  43216.  Equal  Opportunity  Em¬ 
ployer. 


ADVERTISING  MANAGERS 
Our  fast-growing  newspaper  group  lo¬ 
cated  in  a  highly  competitive  New  Eng¬ 
land  market,  is  searching  for  two  experi¬ 
enced,  dynamic  advertising  managers 
for  our  daily  and  weekly  sales  staff. 
Successful  candidates  will  have  proven 
records  in  sales  and  three  to  five  years 
sales  management  experience.  We  are 
looking  for  creative,  high  energy  achiev¬ 
ers  with  strong  motivational  skills  to  work 
with  our  Advertising  Director  in  manag¬ 
ing  and  teaching  our  a^ressive  sales 
staff.  These  are  key  positions  with  excel¬ 
lent  growth  potential. 

Send  resumes  and  salary  histories  in 
confidence  to  Box  9129,  Editor  &  Pub¬ 
lisher. 
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RETAIL  AD  MANAGER 
Zone  3.  30,000  AM  daily  and  Sunday 
seeks  creative  self-starter  to  supervise 
staff  of  6.  Sales  and  management  ex¬ 
perience  required.  Send  resume,  salaiy 
history  and  references  to  Box  928 1 ,  Edi¬ 
tor  &  Publisher. 


ADVERTISING  MANAGER 
The  New  Castle  News  a  22,000  6-day 
PM  daily  will  be  hiring  a  professional 
manager  to  provide  dynamic  and  innova¬ 
tive  leadership  in  a  mature  sales  market. 
You  will  be  expected  to  increase  sales  by 
promoting  and  marketing  the  product, 
train  and  motivate  qualified  people,  and 
develop  an  effective  sales  incentive 
plan.  Experience  in  management,  adver¬ 
tising  sales,  computer  literacy,  and  a 
creative  approach  to  life  are  essential. 
We  offer  a  good  salary,  complete  benefit 
package,  a  good  community,  and  the 
opportunity  to  grow  with  an  organization 
that  cares.  Please  send  detail^  resume, 
references  and  compensation  require¬ 
ments  to  Personnel  Manager,  New  Cas- 
.  tie  News,  PO  Box  60,  New  Castle,  PA 
16103. 


AD  DIRECTOR-six  day  PM  daily  located 
in  the  beautiful  Shenandoah  Valley, 
seeks  an  aggressive,  promotion  orient^ 
person  to  motivate  and  lead  an  excellent 
ad  staff.  Send  resume  to  Harlen  Phillips, 
General  Manager,  The  News  Virginian, 
PO  Box  1027,  Waynesboro  VA  22980. 


ADVERTISING  DIRECTOR 
Medium  sized  daily  is  seeking  an  indi¬ 
vidual  who  has  a  proven  track  record,  is 
highly  motivated  and  posses  a  highly 
positive  mental  attitude.  Career  growth 
IS  unlimited  to  the  right  individual,  who 
is  willing  to  put  forth  the  effort.  We  are 
located  in  one  of  the  most  beautiful  rural 
communities  in  the  Northeast  with  ex¬ 
cellent  schools,  industry,  and  commun¬ 
ity  minded  people.  If  you  are  out-of- 
doors  minded  we  have  excellent  hunting, 
fishing,  skiing  and  other  outdoor  activi¬ 
ties.  Send  resume  and  salaiy  require¬ 
ments  to:  Box  9317,  Editor  &  Publisher. 


ADVERTISING  MANAGER 
Aggressive  communications  company 
requires  a  strong  advertising  profession¬ 
al.  We  are  a  twice-weekly  newspaper  in 
Zone  2.  Our  market  is  a  highly  competi¬ 
tive  one.  A  high  energy  person  with 
strong  motivational  ability,  promotional 
creativity,  budgeting  experience  and 
training  skills  to  assist  in  our  continued 
growth.  Excellent  salary,  incentive  prog¬ 
ram  and  fringe  benefit  package.  All  re¬ 
sponses  held  confidential.  Send  letter 
with  resume  including  compensation 
history  to:  Box  9323,  Editor  &  Publisher. 


ADVERTISING  SALES  MANAGER 
Candidates  should  have  extensive  adver¬ 
tising  background  to  assume  control  of 
retail  staff  for  northern  Calif.,  direct 
mail,  weekly  publication.  Should  be  able 
to  communicate  well  with  management 
and  staff.  Creative  effective  sales  pre¬ 
sentations.  Send  resume  to: 

Gail  Cutler 
Personnel  Director 
Lesher  Communications 
PO  Box  5088 
Walnut  Creek,  CA  94596 


ADVERTISING  SALES  MANAGER  A 
100,000  daily/140,000  Sunday  is 
seeking  an  experienced  salesperson  to 
plan,  manage  and  actively  participate  in 
the  maximizing  of  sales  in  city  and  sub¬ 
urban  retail  territories.  Excellent  oppor- 
tuni^  for  a  creative,  high  energy  achiev¬ 
er  with  strong  motivational  skills  to  move 
into  management.  Salary  plus  commis¬ 
sion  and  bonus.  Exceptional  benefit 
package.  Send  resume  to  Advertising 
Director,  Lancaster  Newspapers,  Box 
1328,  Lancaster,  PA  17603. 


CLASSIFIED  MANAGER  sought  for  lead¬ 
ing  California  weekly  chain.  Need  an  ex¬ 
perienced  classified  salesperson  to  train 
and  motivate  a  staff  of  12.  Send  resume 
and  salary  history  to  Box  9311,  Editor  & 
Publisher. 


CLASSIFIED  PHONE  SALES  MANAGER 
Join  one  of  New  Jersey's  most  prestigous 
weekly  newspaper  groups-Somerset 
Press  Newspapers.  We  need  a  person 
with  a  strong  phone  sales  background  to 
motivate,  teach  and  lead  our  expanding 
staff.  Send  resume  with  salary  reouire- 
ments  to:  Lee  Wilson,  Personnel  Mana¬ 
ger,  Somerset  Press  Newspapers,  PO 
Box  699,  Somerville,  NJ  08876  or  call 
Lee  at  (201)  722-3000.  EOE. 


CLASSIFIED  ADVERTISING  MANAGER 
Small  daily  in  Zone  4  seeks  an  aggres¬ 
sive,  experienced  CAM  to  build  linage  in 
a  very  competitive  market.  Send  resume 
and  salary  history  to  Box  9348,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 
for  the  York  Daily  Record.  The  Record  is 
a  growing,  39,000  circulation  paid 
morning  newspaper  in  York,  Pa.  York  is 
part  of  a  top  50  ADI  and  as  an  MSA  ranks 
106  with  a  population  of  390,000.  Our 
front  end  system  is  an  ATEX  7000  and 
you  will  start  out  with  a  staff  of  nine. 
Classified  share  of  field  with  our  daily 
competition  has  been  toping  50%  (in¬ 
column  and  display)  and  we  want  to  do 
even  better.  This  is  an  opportunity  for 
you  to  build  on  our  success,  which  has 
come  about  in  the  past  two  years.  If  you 
have  experience  and  thepbility  to  build  a 
more  enective,  aggressive  organization, 
I  want  to  hear  from  you.  Please  send  your 
resume  and  salary  r^uirements  to  Gary 
D.  Graff,  Advertising  and  Marketing 
Director,  Daily  Record,  1750  Industrial 
Highway,  York,  PA  17402. 


EXPERIENCED  CLASSIFIED  MANAGER 
Midwest  newspaper  is  seeking  an  experi¬ 
enced  professional  with  proven  manage¬ 
rial  experience,  a  strong  record  of 
achievement  to  lead,  motivate,  and  train 
a  veteran  classified  sales  staff,  as  well  as 
plan  special  promotions,  aid  in  budget¬ 
ing  and  aggressively  pursue  new  busi¬ 
ness.  Salary  commensurate  with  experi¬ 
ence  plus  excellent  company  benefits. 
Send  resume,  salary  history/ 
requirements  and  references  to  Box 
9349,  Editor  &  Publisher.  An  Equal 
Opportunity  Employer. 


ADVERTISING  DISPLAY  SALES.  The 
Beverly  Hills  Courier  (213)  278-1322. 


ADVERTISING  MANAGERS.. .tired  of 
the  day-to-day  hassle  getting  a  new^p- 
er  out  in  a  stymied  atmosphere?  Then 
investigate  Ohio,  Indiana,  Illinois  terri¬ 
tory  feature  sales  position.  Established 
territoiy  with  small  company  (first  in  its 
field)  in  business  over  40  years.  Draw 
commission  in  20's  for  full-time  self- 
motivated  person  willing  to  travel  initiat¬ 
ing  new  accounts  and  maintaining 
established  accounts.  Enjoy  a  growing, 
unique  company,  truly  best  in  field. 
Please  send  resume  in  confidence  to  Box 
9346,  Editor  &  Publisher. 


BUSINESS/ADVERTISING  MANAGER 
for  upstate  New  York  weekly  paper  with 
50,000  mailed  subscriptions  to  super¬ 
vise  advertising,  circulation  and  busi¬ 
ness  office.  Knowledge  of  newspaper 
production  needed  with  emphasis  on 
typesetting  and  printing  contracts. 
Strong  financial  planning  background 
necessary.  Reply  to  Courier-Journal, 
114  South  Union  St.,  Rochester,  NY 
14607.  Attn:  D.W.  Hickey. 


FUN  RUN  RETAIL  SALES  MANAGER 
Aggressive,  experienced  manager 
needed  to  train,  motivate  and  administer 
10  person  sales  staff.  Very  competitive 
market,  TMC  knowledge  a  plus,  knight- 
Ridder  130m.  Send  resume  to  Jim  Row- 
ley,  Retail  Ad  Manager,  Press-Telegram, 
604  Pine,  Long  Beach  CA  90844. 


GROWING  ROSLYN  L.l.  WEEKLY  needs 
two  aggressive  retail  space  reps.  Heavy 
outside  cold  call  selling.  $300  per  week 
+  25#.  Resume:  Observer,  Box  268, 
Greenvale,  NY  11548. 


MAJOR  ACCOUNTANTS  SALESMAN 
Kansas  City  area  free  newspaper  group  is 
creating  this  new  position.  Duties  will 
include  selling  ma|or  accounts,  super¬ 
vising  promotions,  and  assisting  sales 
staff  of  eight  with  problem  accounts. 
Three  years  advertising  sales  experience 
and  a  proven  track  record  with  majors 
required.  Salary  plus  commission.  Send 
cover  letter  and  resume  with  salary  his¬ 
tory  to  Box  9305,  Editor  &  Publisher. 


OUTSIDE  SALES  MANAGER 
The  Fresno  Bee,  a  medium  sized  metro¬ 
politan  daily  newspaper,  has  a  challeng¬ 
ing  ma.'iagement  position  available  in 
the  classified  advertising  department. 
The  successful  candidate  will  have  pre- 
viousclassified  advertising  management 
experience.  Responsibilities  include 
managing  seven  outside  sales  repre¬ 
sentatives.  Sales  training  experience  is 
desirable.  A  salary  in  the  low  $40's  in¬ 
cluding  bonus  plus  a  generous  fringe  be¬ 
nefit  package  IS  offered.  Send  your  re¬ 
sume  to:  Stephanie  Guevara,  The  Fresno 
Bee,  1626  E  Street,  Fresno,  CA  93786. 
An  Equal  Opportunity  Employer. 


SHAW  NEWSPAPERS  is  in  need  of  sharp 
aggressive  salespeople  to  sell  advertis¬ 
ing  in  our  daily,  weekly  and  shopper  mar¬ 
kets.  Zone  5.  Sales  experience  and/or 
education  necessaiy.  Immediate  open¬ 
ings.  Apply  Box  9292,  Editor  &  Pub¬ 
lisher. 


THE 

INDUSTRY’S 

MEETING 

PLACE 

E&P  CLASSIFIEDS 
(212)  675-4380 


TELEPHONE  AD  SALES  for  national 
hobby  newspaper.  Interest  in  learning 
direct  mail  advertising  and  later  in 
traveling  some.  Chance  to  advance.  Ex¬ 
cellent  benefits.  Beautiful  Northwest 
community.  Send  qualifications,  cur¬ 
rent  salary  to  Personnel  Director,  Box 
10,  Albany,  OR  97321.  Equal  Oppor¬ 
tunity  Employer  M/F. 


CIRCULATION 


CIRCULATION  MANAGER 
Twice-weekly  newspaper  with  101,000 
circulation  needs  good  manager  to  con¬ 
tinue  and  improve  and  effect  policies. 
We  are  seeking  a  highly  motivated  pro¬ 
fessional  with  ability  to  help  develop 
long-term  strategy  and  handle  effective¬ 
ly  day-to-day  operations.  TMC  and 
marketing  background  helpful.  We  are 
part  of  an  aggressive  communication 
company  that?  on  the  move.  This  is  an 
excellent  career  opportunity  with  good 
growth  potential.  Please  send  letter  with 
resume,  including  compensation  his¬ 
tory,  to  Frank  C.  Scavuzzo,  Publisher, 
Ocean  County  Reporter,  PO  Box  908, 
Tons  River,  NJ  08754. 
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HEU*  WANTED 
CIRCULATION 


HELP  WANTED 
EDITORIAL 


CIRCULATION  MANAGER 
Medium  sized  Zone  2  metro  in  competi¬ 
tive  market  is  seeking  a  hands-on  cir¬ 
culation  Manager  for  number  2  postion, 
with  overall  responsibility  for  honte  de¬ 
livery.  Qualified  applicants  must  have 
excellent  written  and  oral  communica¬ 
tion  skills,  be  goal  oriented,  with  the 
ability  to  motivate  and  develop  an  inex¬ 
perienced  staff.  Should  be  well  versed  in 
ABC  audit  practices,  budgeting  and  cir¬ 
culation  computer  systems,  with  ability 
and  desire  to  move  up  fast.  Excellent 
salary  and  benefits  package.  Send  re¬ 
sume  and  salary  history  to  Box  9320, 
Editor  &  Publisher. 


CIRCULATION  SALES  MANAGER  for 
30,000  Zone  5  daily.  Must  be  self¬ 
starter  with  strong  sales  background. 
Salary  plus  commission.  Send  complete 
resume,  salary  histoiy/repuirements  and 
references  to  Box  9315,  Editor  &  Pub¬ 
lisher. 


SALES  MANAGER 

Challenging  spot  on  NJ  daily.  Very  com¬ 
petitive  market,  knowledge  of  little  mer¬ 
chant  system  a  must.  Coruidential  hand¬ 
ling  of  your  reply.  Our  promotion  people 
know  of  this  ad.  Box  9276,  Editor  & 
Publisher. 


SINGLE  COPY  MANAGER 
Zone  6  all  day  metro  has  opening  for 
manager  to  manage  an  operation  of  50 
plus  employees.  You  should  have  a 
proven  track  record  in  single  copy  man¬ 
agement,  marketing  and  people  skills. 
Fully  computerized  department.  Send 
resume  outlining  experience,  education 
and  salary  requirements  to  Box  9306, 
Editor  &  Publisher. 


EDITORIAL 


AGGRESSIVE,  HARD-CHARGING  CITY 
EDITOR  slot  for  the  Visalia  Times-Delta  a 
six  day  21,000  AM  Gannett  Newspaper. 
Layout  and  desk  experience  a  must. 
Send  resume  to  Bob  Conley,  Managing 
Editor,  PO  Box  31,  Visalia,  CA  93279. 


ASSISTANT  CITY  EDITOR-We’re  seek- 
iifg  an  aggressive  editor  with  some  su  per- 
visory  experience  to  direct  reporters  on 
daily  coverage  and  long  range  assign¬ 
ments.  We're  a  60,000  AM  in  highly 
competitive  Zone  2  market.  Salary  range 
mid  $20's.  Send  letter  and  resume  to 
Box  9318,  Editor  &  Publisher. 


AN  AWARD  WINNING  progressive. 
Black  weekly  newspaper  m  St.  Louis, 
Missouri  needs  a  reporter  with  copy  edit¬ 
ing  skills,  to  add  to  its  fast  growing  staff. 
Candidates  for  the  position  should  po^ 
sess  good  news  judgment  and  a  mini¬ 
mum  of  one  year  reporting  experience  on 
a  small  daily  or  a  large  weekly  newspap¬ 
er.  Send  resume  and  writing  sample  to; 
Publisher,  St.  Louis  American,  4144 
Linden,  St.  Louis,  MO  63108. 


BUSINESS  EDITOR  growing  60,000  in 
Zone  2  needs  an  experienced  editor  to 
direct  hard  working  staff  covering  region 
brimming  with  Fortune  500  companies. 
The  ideal  candidate  would  be  the  busi¬ 
ness  editor  of  a  smaller  paper  who  has 
produced  sections  and  p^  one  stories 
that  make  business  news  relevant  to  all 
readers.  Superior  people  and  production 
skills  essential.  We'll  pay  top  dollar  to 
the  right  person.  Send  letter,  resume 
and  cups  to  Box  9319,  Editor  &  Pub¬ 
lisher. 


BUSINESS  REPORTER 
PITTSBURGH  BUREAU 

Daily  and  weekly  national  business 
newspaper  covering  international  indus¬ 
tries  seeks  reporter.  Must  have  beat  ex¬ 
perience  on  a  daily  for  minimum  of  one 
year,  preferably  two;  and  ability  to  report 
in  detail  and  with  accuracy  for  New  York- 
based  publications.  Business  news  ex¬ 
perience  a  plus.  Job  is  Ideal  for  reporter 
on  a  small  daily  looking  to  specialize. 
Must  be  able  to  cover  markets,  corporate 
and  technical  news,  and  budget  time  for 
daily  Noon  deadline  and  weekly  dead¬ 
line. 


COPY  EDITOR 
BUSINESS  WRITER 
San  Juan,  Puerto  Rico.  The  Caribbean's 
largest  English  language  circulation 
business  newspaper  seete  a  Copy  Editor 
with  2  years  experience  to  produce  su¬ 
perior  work  on  deadline.  Edit  tight  and 
creatively  with  special  emphasis  on  good 
leads  and  strong,  accurate  headlines. 
Send  resume  and  samples  along  with 
your  description  of  a  good  copy  editor. 
Spanish  not  necessary  but  would  be  a 
plus. 

BUSINESS  WRITER,  2  years  experi¬ 
ence.  Good  business  appearance  and  in- 
teview  skills  coupled  with  ability  to  work 
under  deadline  pressure.  Send  copies  of 
articles  with  resume  and  letter  describ¬ 
ing  a  good  business  reporter.  This  repor¬ 
ter  has  to  read  Spanish  and  speak  it 
fluently. 

Present  staff  12  full-time  reporters  and 
B  correspondents.  Weekly  42,000  cir¬ 
culation  tabloid.  Fully  computerized 
Editorial  Department.  Inicude  salary  re¬ 
quirement  tO: 

Editor-in-Chief 
CARIBBEAN  BUSINESS 
1700  Fernandez  Juncos  Avenue 
San  Juan,  Puerto  Rico  00909 


AUTOMOTIVE-BUSINESS  REPORTER 
Zone  3  daily,  home  of  Nissan's  first  US 
automotive  plant  and  near  GM's  Saturn 
location  is  looking  for  an  experienced 
automotive  writer  who  can  handle  other 
business  news,  too.  Send  resume,  clips 
and  salary  requirements  to  Pete  Ben¬ 
nett,  Publisher,  The  Daily  News  Journal, 
PO  Box  68,  Murfreesboro,  TN  37130. 


Fine  benefits  with  this  division  of  For¬ 
tune  500.  Send  resume  and  letter  stat¬ 
ing  salary  required  to: 

G.  BROWN 

AMM/Fairchild  Publications 
7  East  12th  St. 

New  York,  New  York  10003 
(No  phone  calls  accepted) 


equal  opportunity  employer  m/f 


CAPITAL  BUREAU  CHIEF 
Knight-Ridder  paper  (115,000  daily) 
seeks  aggressive  reporter  to  run  two- 
person  state  capital  bureau.  Emphasis  is 
on  enterprise.  We  want  someone  who 
can  write  deftly  about  what  is  gping  on 
behind  the  scenes  in  state  politics  and 
who  can  dig  out  tough  stories  from  state 
agencies.  Four  years  experience  prefer- 
r^.  Resume  and  clips  to:  David  Green, 
City  Editor,  Herald-Leader,  Main  &  Mid¬ 
land,  Lexington,  KY  40507. 


COPY  EDITOR 

The  Daily  Record  seeks  copy  editors  who 
can  challenge  and  improve  copy,  write 
strong  and  engaging  headlines  and 
thrive  on  responsibility  in  a  demanding 
competitive  market.  Excellent  salary, 
fringes  and  opportunities  and  an  ex¬ 
panding  and  evolving  regional  newspap¬ 
er.  Letter,  resume,  samples  to  James 
Flachsenhaar,  Managing  Editor,  Daily 
Record,  55  Park  PI.,  Morristown,  NJ 


07960. 

EDITOR  &  PUBLISHER  for  October  12,  1985 


HELP  WANTED 


EDITORIAL 


COPY  EDITORS  -  Strorw  32,000  morn¬ 
ing  daily  on  Florida  Gulf Coast  is  looking 
for  experienced  and  serious  copy  editors 
and  layout  people.  Salary  commensurate 
with  experience.  Good  benefits  plus  pro¬ 
fit  sharing.  Send  resume  and  three  page 
samples  to  Jay  Pitts,  Managing  Editor, 
Daily  News,  PO  ^  2949,  Fort  Walton 
Beach,  FL  32549. 


STATEHOUSE  REPORTER 
The  Lincoln,  Neb.,  Journal,  46,000  PM 
and  81,000  Sunday,  is  looking  for  a  top¬ 
flight  reporter  to  cover  state  government, 
the  Legislature  and  politics.  Lincoln,  the 
state  capital  and  a  university  city,  is 
known  for  its  high  quality  of  life.  At  least 
5  years  experience  and  previous  govern¬ 
ment  reporting  is  required.  Send  re¬ 
sume,  writing  samples  and  salary  his¬ 
tory-requirements  to:  Gaty  Seacrest, 
Lincoln  Journal,  PO  Box  81689,  Lin¬ 
coln,  NE  68501. 


E&P  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS! 

CITY  EDITOR 

Growing  17,000  PM  daily  seeks  experi¬ 
enced  ^itor  to  supervise  reporters,  edit 
copy  and  layout  pages.  Send  resume, 
samples  to  Dan  Fitts,  Haverhill  Gazette, 
447  W.  Lowell  Ave.,  Haverhill,  MA 
01830. 


EDITOR-  We  need  a  skilled  seasoned  pro 
to  direct  our  magazine  and  newspaper. 
The  publications  are  visually  strong  and 
place  great  stress  on  good  writing.  We 
want  a  top  notch  editor  with  experierKe 
required.  Candidate  must  have  strong 
editing,  headline  writing,  layout  and 
organizational  skills.  Salary  open.  Send 
resume,  references  and  work  samples  to 
US  Bass,  PO  Box  969,  Mesa,  AZ  85201 . 


EDITORIAL  PAGE  EDITOR  retiring  in  a 
yearfrom  125,0<X)-circulation  Southern 
California  coastal  afternoon  daily,  which 
is  Pulitzer  prize  winner.  We  ne^  edito¬ 
rial  writer/op  ed  page  editor  with  abiliW 
to  succeed  him  and  lead  dedicated  staff 
of  six.  Send  letter  and  resume  to  Box 
9302,  Editor  &  Publisher. 


EDITORIAL  WRITER  for  Zone  7  metro¬ 
politan  daily  with  state  wide  circulation. 
We  are  looking  for  a  precise,  clear- 
thinking  writer  who  can  handle  a  con¬ 
servative  position  with  grace,  style  and 
compassion  and  a  moderate  position 
without  being  wishy-washy.  Applicants 
should  be  eager  to  plunge  into  state  and 
local  issues  and  to  comment  enter¬ 
tainingly  on  non-governmental  as  well  as 
governmental  matters.  Send  resume  to 
Box  9308,  Editor  &  Publisher. 


EDITORIAL  ASSISTANT  to  do  general 
assignment  reporting  and  learn  layout 
for  award  winning  weekly  newspaper  in 
Sandhills  area  of  North  Carolina.  Jour¬ 
nalism  degree  or  newspaper  experience 
a  plus.  Room  for  advancement,  good 
training  call  Warren  Johnston  at  (919) 
875-2121  or  send  resume  and  cover  let¬ 
ter  to  the  News-Journal,  PO  Box  550, 
Raeford,  NC  28376. 


EDITORIAL  CARTOONIST  WANTED 
Medium  size  daily  in  Zone  3.  Six  car¬ 
toons  per  week  plus  occasional  editorial 
illustrationsand  page  design.  Send  sam¬ 
ples  and  resume  to  Box  9344,  Editor  & 
Publisher. 


ENJOY  THESOUTH'S  warm  winters.  Re¬ 
porter  with  post  college  experience 
sought  for  bureau  job  on  award  winning 
13,0000  plus-daily  near  New  Orleans. 
Write  Managing  Editor,  Daily  Star,  PO 
Box  1149,  Hammond,  LA  70404,  or  call 
(504)  345-2333. 


HELP  WANTED 


EDITORIAL 


GENERAL  ASSIGNMENT 
SPORTS  REPORTER 
Entry  level  position  at  quality  weekly  in 
cosmopolitan  seaside  Long  Island  resort 
community.  Send  resume  to  Hampton 
Chronicle-News,  PO  Box  1071,  Westh- 
ampton  Beach,  New  York  11978  and 
call  (516)288-1100. 


GOVERNMENT  JOBS  $16,040  - 
$59,230/year.  Now  Hiring.  Call  (805) 
687-6000  Ext.  R-4261  for  current 
federal  list. 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM”  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


IMMEDIATE  OPPORTUNITIES 
FOR  THE  BEST 

JOURNALISTIC  PROFESSIONALS 
We  are  in  immediate  need  of  aggressive 
journalistic  professionals.  For  thousands 
of  journalistic  professionals,  1985  will 
be  the  best  year  ever  for  the  industry, 
because  this  year  is  the  year  for  the  j<k> 
market  where  the  markets  are  wide  open 
from  coast  to  coast  from  every  aspect  of 
the  industry. 

Most  important  to  you  is  to  find  the  best 
job  in  the  market  and  win  it  hands  down! 
...here  at  Media  Talent  Network  Man¬ 
agement  Consultants,  we  stand  pre¬ 
pared  and  ready  to  do  what  it  takes  to  win 
that  job  for  you.  We  have  an  excellent 
reputation  and  are  a  national  marketing 
consulting  firm  in  the  industry  catering 
to  the  broadcast,  literary,  and  entertain¬ 
ment  professionals  from  coast  to  coast. 
For  career  marketing  informaion  on 
available  journalistic  careers  write  or  call 
Media  Talent  Network  Management 
Consultants,  2400  Merchant  Dr.,  NW, 
Suite  200,  Knoxville,  TN  37912,  (615) 
522-7900.  All  inquiries  held  in  strictest 
confidence. 


MANAGING  EDITOR  sought  for  growing 
group  of  data  communications  in  com¬ 
puter  newsletters.  Must  have  extensive 
reporting  backg^nd  in  subject  area.  If 
Interested  in  joining  a  groiMh  oriented 
entrepreneurial  company  with  a  reputa¬ 
tion  for  editorial  excellence,  send  re¬ 
sume  and  salary  history  to:  Executive 
Editor,  Phillips  Publishing  Inc.,  7811 
Montrose  Rd.,  Potomac,  MD  20854. 
NEWS  EDITOR— Somewhere  there's  a 
skilled,  experienced  expert  in  newspaper 
editing  and  layout  who  is  ready  to  move 
to  a  key  position  on  an .  ^gressive,  grow¬ 
ing  daily  in  ideal  California  community. 
$350  to  $450  wk.;  health,  pension,  pro¬ 
fit  sharing.  Send  resume,  references: 
H.C.  Mc(^,  Editor,  Union  Democrat, 
Sonora  CA  95370. 


COPY  EDITOR  wanted  by  major  Michi¬ 
gan  daily.  At  least  two  years  experience. 
Layout  skills  desired.  Please  send  re¬ 
sume  and  layout  samples  to  Box  9321, 
Editor  &  Publisher. 


COPY  EDITOR 

34,000  AM  has  opening  for  copy  editor 
with  enthusiasm,  creativity,  and  a  flair 
for  design.  Will  receive  ample  opportun¬ 
ity  to  edit  and  design  news,  feature  and 
sports  pages.  Send  resume  and  work 
samples  to  Anne  Green,  News  Editor, 
Messenger-Inquirer,  PO  Box  1480, 
Ownesboro,  KY  42302.  Telephone 
(502)  926-0123,  ext  297. 


MAGAZINE  WRITER 
The  Pittsburgh  Press  is  looking  for  a 
strong  writer-reporter  for  its  growing 
Sunday  Magazine.  Applicants  should 
understand  the  difference  between 
magazine  writing  and  feature  writing, 
have  a  long  and  continuing  list  of  story 
Ideas,  a  flair  for  the  untraditional  and  a 
strong  reporting  background.  Send  re¬ 
sumes  and  clips  to:  Pittsburgh  Press 
Sunday  Magazine,  Pittsburgh,  PA 
15230. 
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EDITORIAL 


No.  2  isn't  standby  equipment  in  our 
newsroom.  You'll  have  charge  of  story 
assignments,  lav  out  pages,  do  occasion¬ 
al  reporting.  13-person  newsroom, 
12,(^,  6-day  p.m.  paper  in  historic 
Hannibal,  MO.  ^nd  letter  (with  salary 
histoiY)  and  resume  to  Managing  Editor, 
Courier-Post,  Box  A,  Hannibal  Mo 
63401. 


New  Jersey  daily  in  competitive  market 
seeksapplicants  for  editing  position.  Ap¬ 
plicants  should  be  able  to  apply  all  the 
rules  of  grammar,  spot  the  meaning  of 
stories  and  have  the  ability  to  layout 
attractive  news  pages.  Send  cover  letter, 
resume  and  salary  requirements  to  Box 
9340,  Editor  &  Publisher. 


NEWS/FEATURE  REPORTER  for  Roslyn 
L.l.  weekly.  Knowledge  layout.  Writing 
samples:  Box  268,  Greenvale,  NY 
11^. 


NEWS  EDITOR  for  aggressive  six-day, 
9,0(X}-circulation  daily  in  pleasant  Mis¬ 
sissippi  Delta  communiW.  Send  resume 
to;  John  Emmerich,  The  Greenwood 
Commonwealth,  PO  Box  8050,  Green¬ 
wood,  MS  38930. 


NEWS  EDITOR 

For  quality-conscious  daily  in  beautiful 
Northwest.  Experienced  leader  with 
good  supervising  and  editing  skills 
sought  for  excellent  15-person  staff. 
Direct  coverage  and  day-to-day  opera¬ 
tion.  Letter,  resume,  clips  of  writing  and 
editing,  references  to  Managing  Editor, 
Tony  Wishik,  The  Daily  News,  PO  Box 
1330,  Port  Angeles,  WA  98362.  No 
calls,  please. 

OUR  NEWSPAPER  CORPORATION  is 
seeking  qualified  news  reporters  in  all 
facets  of  nevrs  gathering  expertise.  Jobs 
range  from  management  to  straight  re¬ 
porting.  Apply  to  Jim  Merritt,  PO  Box  99, 
Sulphur,  LA  70663  or  call  (318)  527- 
7075. 


POLITICAL  CARTOONIST  wanted  for 
California  daily.  Must  have  real  artistic 
ability  and  original  wit.  Moderate  inde¬ 
pendent  views  would  fit  out  editorial 
page.  Send  letters  and  cartoons  to  Box 
9303,  Editor  &  Publisher. 


REPORTER  with  at  least  two  years'  ex¬ 
perience  for  regional  daily  bureau.  Good 
pay,  benefits.  Live  in  sunny  ^uthwest 
Florida  near  beaches.  Send  resume, 
clips  to  George  Cecil,  Naples  DaHy 
News,  PO  Box  7009,  Naples  FL  33940. 


REPORTER:  Minimum  two  years  experi¬ 
ence  for  general  assignment  work.  On 
43,000  circulation  daily.  Send  resume, 
clips  and  references  to;  George  Lawr¬ 
ence,  City  Editor,  The  Gastonia  (^Z2et- 
te,  PO  Box  1538,  Gastonia  NC  28053. 


SPORTS  EDITOR 

Opportunity  for  sports  editor  who  will 
settle  for  nothing  less  than  excellence. 
We  have  a  very  good  section  now,  we 
want  better.  Full  co'or,  good  space, 
blend  of  local/national  coverage  and 
staffing.  AM  of  85,000.  Applicants 
should  have  several  years  of  manage¬ 
ment/sports  editor  background  at  smal¬ 
ler  paper  or  assistant  at  larger.  Layout 
skills,  leadership,  imagination,  and 
knowledge  of  color  use  necessary.  Send 
resume,  tearsheets  and  references  to 
Chuck  Roames,  Assistant  M.E.,  The 
Bakersfield  Californian,  PO  Box  440, 
Bakersfield,  CA  93302.  No  calls  please. 
EOE. 


SPORTS  WRITER  WANTED 
For  Zone  3,  PM  daily,  27,000  circula¬ 
tion.  Entry  level  or  about  1  year  experi¬ 
ence  or  paper  specializing  in  heavy  local 
coverage.  Contact  Dan  Richards,  Sports 
Editor,  Hickory  Daily  Record,  NC.  ^11 
about  9am  weekdays  at  (704)  322- 
4510,  office,  or  (704)  256-7796, 
home. 
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MANAGING  EDITOR  for  semi-weekly. 
Must  be  willing  and  able  to  supervise 
reporters,  do  some  reporting.  Darkroom 
experience  a  plus.  Resume,  clips  to 
Mark  McMahon,  Humboldt  Sun,  PO  Box 
912,  Winnemucca,  NV  89445. 

THE  MIAMI  NEWS  is  looking  for  excel¬ 
lent  reporters  with  proven  experience  on 
cityside.  Excellent  pay  and  fringes.  Send 
resume,  references  and  clips  to;  Sue 
Reisinger,  Managing  Editor,  Miami 
News,  ro  Box  615,  Miami  FL  33152. 


WANTED;  Take-charge  copy  editor  with 
at  least  two  years  ei^rience  for  lifestlye 
section  of  77,00(J  circulation  daily. 
Well-organized,  creative  layouts  of  sec¬ 
tion  fronts  included  in  job  description. 
Send  resume  and  samples  of  layouts  or 
editing  to:  Lifestyle  Editor,  Savannah 
News/rress,  PO  Box  1088,  Savannah 
GA  31402. 


WRITER/ANALYST 

Premire  service  monitoring  terrorism 
and  political-stability  risks  for  US  com¬ 
panies  abroad  seeks  veteran  journalist 
anxious  for  new  challenge.  Excellent 
writing  skills  essential.  Overseas  experi¬ 
ence  preferred.  Miami  location.  Excel¬ 
lent  salary/benefits.  Send  resume  and 
two  writing  samples  to;  PO  Box  41- 
4177,  Miami  Beach  FL  33141. 

NATIONAL  ENTERTAINMENT  RE¬ 
LATED  trade  magazine  looking  for  strin¬ 
gers  in  major  metropolitain  areas.  15 
cents  a  word,  submit  resume  and  writing 
samples  to  Stringer,  Miramar  Pub¬ 
lishing,  2048  Cotner,  Los  Angeles  CA 

PROFESSIONAL  WRITER-Sea  Captain- 
Unpublished  author  needs  established 
agent  with  contacts  in  publishing  and 
film.  Box  9299,  Editor  &  Publisher. 


HELP  WANTED 


MAILROOM 


The  Daily  Press,  Inc.  has  an  opening  for 
an  experienced  mailroom  inserting  man¬ 
ager  who  will  assist  in  the  co-ordination 
and  operation  of  our  satellite  inserting 
operation.  Individual  should  have  a  good 
work  history  in  a  production  oriented  op¬ 
eration.  A  mechanical  knowledge  of 
mailroom  equipment  especially  Harris 
inserting  equipment  is  desirable.  Oral 
and  written  communication  skills  a 
must. 

Good  starting  salary  and  benefits-send 
resume  and  salary  requirements  to  Mail- 
room  Superintendent,  Daily  Press,  Inc. 
PO  Box  746,  Newport  News,  VA  23607. 


PHOTOJOURNAUSM 


WE  HAVE  NEW  offset  press,  scanner. 
Fully  equipped  lab(E6,  (;41,  b&w).  Four 
photographers.  Firm  committment  to 
quality  color  and  b&w  newspaper  photo¬ 
graphy  and  reproduction.  We  need  photo 
editor  to  lead,  teach  and  manage.  We  are 
not  in  Florida  or  California  but  do  have 
plenty  of  sunshine.  Send  resume  to  Box 
9278,  Editor  &  Publisher. 


PHOTOGRAPHER 


DIRECTOR  OF  PHOTOGRAPHY  for  sub¬ 
urban  newspaper  group  including  three 
seven-day  morning  papers.  Must  have 
strong  management  skills,  strong  in  col¬ 
or,  layout  and  design,  and  photo  illustra¬ 
tion.  Join  a  highly  motivated  staff  now 
producing  best  work  in  the  state.  Re¬ 
sumes  to:  The  Mesa  Tribune,  PO  Box 
1547,  Mesa,  Arizona  85202,  Attn;  Max 
Jennings. 


HELP  WANTED 


PRESSROOM 


GROWING  ZONE  8  morning,  evening 
and  Sunday  operation  needs  nightside 
press  foreman.  Must  have  metro  offset 
experience,  strong  leadership  and  man¬ 
agement  abilities  needed.  Good  working 
conditions  and  benefits  package  in  a 
beautiful  Sunbelt  city.  Salary  high 
$20's.  EOE.  Send  resume  to  Box  9256, 
Editor  &  Publisher. 


PRODUCTION 


A  fast  growing  New  England  suburban 
newspaper  needs  an  assistant  produc¬ 
tion  manager  with  excellent  growth  po¬ 
tential.  Disposition  requires  a  person 
with  strong  leadership  abilities.  Must 
have  a  solid  Offset  Metro  Press  back¬ 
ground.  Must  be  a  good  manager  in 
preventive  maintenance  and  have  a  com¬ 
mitment  to  quality.  Excellent  salary,  ex¬ 
cellent  benefits,  stable  and  secure  fu¬ 
ture.  Send  resumes  to  Box  9339,  Editor 
&  Publisher.  Equal  Opportunity  Em¬ 
ployer. 


COMPOSING  ROOM  MANAGER  - 
10,000  Monday-Friday  PM  and  Sunday 
AM  is  seeking  an  aggressive  individual  to 
direct  our  composing  room  staff  of  7. 
Managerial  ability,  creativity  and  know¬ 
ledge  of  front-end  computer  systems  and 
equipment  required.  Located  in  the 
state  capital  of  Nevada,  30  miles  south 
of  Reno,  adjacent  to  Lake  Tahoe.  Send 
resume  and  salary  history  to  A.  Meinert. 
Nevada  Appeal,  200  Bath  St.,  Carson 

City,  NV  89701. _ 

COMPOSING  ROOM  MANAGER 
Wanted  for  suburban  Philadelphia  week¬ 
ly  publications  group.  Must  have  sound 
management  skills,  excellent  organiza¬ 
tional  abilities  and  some  knowledge  of 
front  end  systems.  Starting  salary  at, 
$30,000  plus  incentive.  Send  complete 
resume  to;  Michael  J.  Murry,  F  jblisher, 
ACME  Newspapers,  Inc.,  311  East  Lan¬ 
caster  Ave.,  Ardmore  PA  19003. 


LARGE  WEEKLY  SHOPPER  with  com¬ 
mercial  sheet-fed  operation  has  immedi- 
<Ke  openings  for  typesetter  and  layout 
Mrson.  Also  AB  Dick  press  operator  with 
T-51  color  head  experience.  Also  a  press 
operator  for  a  Goss  Community  8  unit 
with  SC  folders.  Send  resume  to  SF 
Shopping  News  Inc.,  PO  Box  1184, 
Sioux  Falls,  SD  57101.  ATT;  K.A.  Les- 
nar.  President. 


PRODUCTION  MANAGER  to  supervise 
composing  room  offset  camera  plate¬ 
making,  pressroom  and  commercial 
printing  for  13,000  circulation  daily 
newspaper  in  Mississippi.  $20,000 
base  salaiy  plus  commission  on  com¬ 
mercial  printing  and  web  offset  work  for 
several  weeklies.  Send  resumeand  refer¬ 
ences  to  Box  9297,  Editor  &  Publisher. 


PRESSROOM  MANAGER 
We  are  seeking  a  pressroom  manager  for 
our  multiple  press  daily  newspapers  op¬ 
eration  in  Southern  CA.  Candidates  must 
have  experience  in  pressroom  manage¬ 
ment  and  a  solid  technical  background 
in  operation  of  double  width  presses. 
Will  be  responsible  for  all  pressroom  and 
plate  making  functions  and  will  report  to 
the  production  director.  Great  opportun¬ 
ity  with  a  progressive  organization  for  the 
right  individual.  Tremendous  potential 
for  advancement.  Salary  to  $45,000. 
Send  reply  in  confidence  to  Box  9260, 
Editor  &  Publisher. 

PRODUCTION  MANAGER  for  growing 
twice  weekly  newspaper  with  active  com¬ 
mercial  web  printing.  Need  a  well  orga¬ 
nized,  take  charge  person  who  under¬ 
stands  web  press,  composing,  darkroom 
operations  and  employee  and  customer 
relations.  Good  salary  and  benefits  pack¬ 
age.  Beautiful  community  to  work  and 
live  it.  Send  resume  to  Bill  Lynch,  Asst. 
Publisher.  Sonoma  Index-Tribune,  Box 
C,  Sonoma,  CA  95476. 

for  October  12,  1985 


Chief 

Photographer 

WEST  GERMANY 

REUTERS,  the  world’s  leading  news  and  information 
organization,  is  seeking  an  experienced  professional  to 
become  its  Chief  Photographer  in  West  Germany.  The 
individual  we  select  will  be  based  in  Bonn,  and  will  head  a 
team  of  enthusiastic  photographers  located  throughout 
West  Germany. 

To  qualify,  you  must  have  a  good  working  knowledge  of  the 
international  wire  service  pictures  business,  and  broad  ex¬ 
pertise  in  shooting,  processing  and  printing  both  black  and 
white  and  color  Tilm,  as  well  as  editing,  captioning  and 
transmitting  pictures.  In  addition,  you  should  have  excellent 
or^izational  and  leadership  abilities,  a  reading  knowledge 
of  English  and  German,  and  a  good  understanding  of  the 
German  political,  sport  and  social  scene. 

If  you  qualify,  you  will  be  offered  an  excellent  salary  com¬ 
mensurate  with  experience.  For  consideration,  please  for¬ 
ward  your  resume  or  letter  outlining  your  credentials,  along 
with  salary  history,  in  complete  confidence  to; 

Staff  Department 

Reuters  Limited 

1700  Broadway 
New  York,  NY  10019 
U.S.A. 

An  Equal  Opportunity  Employer  M/F 


EDITOR  &  PUBLISHER 


HELP  WANTED 


PRODUCTION 


PRODUCTION  MANAGER 
Northern  Calif.,  direct  mail,  weekly  pub¬ 
lication  seeking  a  skilled  professional 
with  knowledge  of  composing,  camera, 
press  and  mail  room  operations.  Must  be 
able  to  .work  with  Compugraphic  800 
and  Advantage  terminal.  Strong  people 
skills  a  must.  Send  resume  tO: 

Gail  Cutler 
Personiiel  Director 
PO  Box  5088 
Walnut  Creek.  CA  94596 


PRESSROOM  SUPERINTENDENT 
Pressroom  Superintendent;  Quality  con¬ 
scious  offset  60,000  daily  newspaper  in 
West  Texas  needs  leader  in  pressroom 
and  camera/plate  departments.  New 
Goss  Headliner  7-unit  double  width 
press  used  for  AM  and  PM  editions  plus 
commercial  printing.  Must  be  strong  on 
people,  training,  and  maintenance  stan¬ 
dards.  Excellent  benefits.  Salary  negoti¬ 
able.  Send  resume  or  call  Steve  Lanham, 
Reporter-News,  PO  Box  30,  Abilene,  TX 
79604.  (915)  673-4271,  Ext.  310. 


PUBLIC  RELATIONS 


ACCOUNT  EXECUTIVE 
Experienced  account  executive  wanted 
for  Dallas  office  for  one  of  the  nation's 
largest  high-tech  public  relations  agen¬ 
cies.  If  you  can  write  about  electronics 
and  computers  for  technical  and  non¬ 
technical  audiences,  we'd  like  to  talk  to 
you.  Agency  or  trade  press  experience 
helpful.  Send  resume,  writing  samples 
(returnable)  and  salary  history  to:  Molly 
Garnett,  Simon/McGarry  Public  Rela¬ 
tions,  14755  Preston  Rd.,  Suite  820, 
Dallas,  TX  75240. 


PUBLIC  RELATIONS  DIRECTOR 
The  international  Arabian  Horse  Asso¬ 
ciation  has  immediate  need  for  public 
relations  director.  Qualified  applicants 
must  have  strong  knowledge  of  horse  in¬ 
dustry,  experience  in  public  relations, 
excellent  verbal  and  written  communica¬ 
tion  skills  and  strong  organizational 
skills.  Send  resumes  and  salary  require¬ 
ments  to;  Dee  Farrell,  PO  Box  33696, 
Denver,  CO  80233. 


POSITIONS 


ADUINISTRATNE 

Many  for  price  of  one!  Hire  former  weekly ' 
owner/publisher  adept  at  ad  sales,  lay¬ 
out,  editing,  writing,  photography.  Good 
manager,  self-starter.  Now  operating 
photo/ad  agency,  but  miss  excitement. 
Zones  3,  4,  5,  6.  Paul  (318)335-3738 
days  or  335-3496  nights. 


Need  a  GENERAL  MANAGER  that  is  a 
real  trouble  shooter,  who  can  reorganize 
your  business  and  make  it  function  at  top 
efficiency?  22  years  experience- 
newspaper-Shopper-Commercial  Print¬ 
ing  production.  (217)  235-7108  days 
(217)  235-4757  evenings,  ask  for  Jim. 

43-year  old  newspaper  executive,  with 
24  years  experience  in  management  and 
advertising,  desires  opportunity  in  Sun- 
Belt  or  West  Coast  location. 

Currently  owns  and  publishes  successful 
product  in  Rocky  Mtn.  area.  Not  looking 
for  JUST  a  job! 

Extensive  experience  includes  large  and 
small  properties.  Reply  to  Box  9324, 
Editor  &  Publisher. 


POSITIONS  WANTED 


ADVERTISING 


AD  DIRECTOR 

Ad  Director  with  a  growing  20,000  daily 
with  11  years  of  experience  (10  with 
same  group)  is  immediately  available. 
College  graduate  with  expwience  and  a 
proven  track  record  in  retail,  classified, 
preprint,  commercial,  TMC  sales  as  well 
as  newspaper  promotion,  departmental 
budgeting  and  staff  management. 

He  OKires  an  ad  director's  position  with 
a  small  to  meduim  paper  or  a  managerial 
position  at  a  metro. 

Please  contact  GOOD  NEWS  if  you  are 
interested.  THERE  WILL  BE  NO  FEE. 
This  candidate's  previous  employer 
thinks  enough  of  him  to  pay  for  this  out¬ 
placement. 

GOOD  NEWS 
(319)  359-4877 

A  unique  search  firm  serving  the  news¬ 
paper  and  communication  industry 
1327  Crow  Creek  Road 
Bettendorf,  Iowa  52722 


CIRCULATION 


CIRCUATION  DIRECTOR 
Young  marketing  oriented  circulation  ex¬ 
ecutive  seeks  circulation  director  posi¬ 
tion  with  mid  size  progressive  daily. 
Strong  background  in  all  areas  of  circula¬ 
tion  management  wth  emphasis  on  ABC 
audit  procedures,  sales  marketing,  inter¬ 
personal  skills,  computerized  circula¬ 
tion  department,  and  district  manager 
training. 

I  desire  to  join  a  top  notch  company  that 
expects  only  the  best  from  its  circulaion 
director.  My  professional  career  consists 


Need  a  Circulation  Director  who  can 
make  the  numbers  happen  in  your  mar¬ 
ket?  15  years  experience  on  50K-650K 
newspapers.  Solid  career  record  of  suc¬ 
cesses  in  a  progression  of  difficult  chal¬ 
lenges.  Background  includes  single 
copy,  home  delivery,  NIE,  training,  sales 
promotion  and  department  manage¬ 
ment.  Strong  on  budgets,  computers, 
audits  and  postal.  Superior  verbal  and 
written  skills.  A  family  man  looking  for 
nice  place  to  raise  same  and  good  place 
to  work  hard.  Box  9296,  Editor  &  Pub¬ 
lisher. 


Strong  middle  manager,  seasoned-all 
phases  circulation,  seeking  challenging 
position.  Box  9191,  Editor  &  Publisher. 


DATA  PROCESSING 


EXPERIENCED  Sll  System.  Engineer 
desires  system  management  position. 
Excellent  references.  Box  9284,  Editor 
&  Publisher. 


ARTS/ENTERTAINMENT  WRITER  with 
10  years'  experience  in  features,  profiles 
and  reviewing,  seeks  position  on  estab¬ 
lished  weekly.  Zone  1,  2,  3  or  9.  Box 
9290,  Editor  &  Publisher. 


EDITOR,  experienced,  versatile;  prefer 
copy  desk  of  small  metro  that  values 
accuracy  and  clarity.  Box  9304,  Editor  & 
Publisher. 


EXCHANGE  COPY  EDITOR 
South  African  copy  editor,  working  for 
black  daily  newspaper  in  Johannesburg 
(Circulation  120,000  -140,000)  seeks 
to  exchange  position  with  copy  editor/ 
reporter  in  Iowa  City,  Iowa  for  three 
months. 

Contact  Ms  Maureen  DIamini,  1116 
Oakcrest,Apt.  6,  Iowa  City,  Iowa  52240. 
Phone;  (319)  351-4657  H,  10pm  - 
7am.  (319)353-6017  B,  llam-lOpm. 


POSITIONS  WANTED 


EDITOR  on  fori^/national  desk  at  one 
of  Time  ma^zines  top  10  US  papers 
wants  better  job  at  newspaper  or  maga¬ 
zine.  Superb  writing,  editing,  layout, 
managerial  skills.  Box  9328,  Editor  & 
Publisher. 


HIGH-RANKING  EDITOR  of  one  of  the 
nation's  best  consumer  magazines  seek¬ 
ing  job  of  editor-jn<hief  of  solid  con¬ 
sumer  or  trade  magazine  or  head  of  ma¬ 
jor  newspaper's  magazine.  Experience 
includes  business  and  lifestyle  cover¬ 
age,  staff  supervision,  mananment  of 
major  projects.  Box  9283,  Editor  &  Pub¬ 
lisher. 


JOURNALIST  experienced  in  producing 
an  interesting,  well-designed  commun¬ 
ity  newspaper  with  the  sort  of  distinctive 
personality  which  will  attract  readers 
and  advertisers  is  seeking  the  editorship 
of  a  weekly  newspaixr  in  New  York,  New 
Jersey  or  Connecticut.  Write  or  call; 
Michael  Foltz,  652  West  163  St.,37, 
New  York  NY  10032;  (212)928-1640. 


J-PROF,  copy  editor  on  200M  daily, 
seeks  12-15  month  sabbatical  chal¬ 
lenge  beginning  June,  1986.  Back¬ 
ground  in  graphics,  writing  coach  work, 
research.  Looking  for  creative  short-term 
research  project,  or  growth  opportunity. 
Deadline  December  15.  Box  9345,  Edi¬ 
tor  &  publisher. 


MANAGING  EDITOR— highly  skilled, 
heavily  experienced,  consistent  top 
award  winner,  circulation  builder.  Shirt¬ 
sleeve  editor,  know  all  phases  newsroom 
management,  mature,  intelligent.  Seek 
small  to  medium  daily  or  large  multi¬ 
weekly  setup.  (603)  898-5175  after  12 
noon  EST,  or  Box  9200,  Editor  &  Pub¬ 
lisher. 


NEWS/CITY  EDITOR 
Ethics  and  local  news  are  keywords  to 
this  workhorse  with  four  years  reporting, 
one  year  leadership  work.  Prefer  small- 
medium  paper.  Zone  9,8, 7, 5.  Limitless 
ideas,  exemplary  skills,  awards,  proven 
team  motivator,  know  libel  law,  dedi¬ 
cated  journalist.  Call  (612)  331-7167 
message. 


RESTAURANT  AND  TRAVEL  WRITER 
Currently  writing  features  for  major  West 
Coast  paper.  M\A.  Linguistics-polyglot 
staff  or  editorial.  Will  travel  or  relocate. 
Light  entertaining  style.  Box  9347,  Edi¬ 
tor  &  Publisher. 


SPORTS  COPY  CHIEF  at  major,  quality 
metro  seeks  sports  editor  job.  Two-time 
APSE  Best  SiKtion  winner  while  sports 
editor  at  40,000  AM.  Box  9232,  Editor 
&  Publisher. 


POSITIONS  WANTED 


Soho  new^per  pro  want  to  write.  12 
years  major  newspaper  experience. 
Giants  beat,  Yale  football,  motorsports 
editor,  columns,  features,  layout,  edit- 
irig  and  heads.  Moving.  Seeking  Califor¬ 
nia  job.  Bill  Moore,  34  River  Colony, 
Guilford  CT  (203)453-9365. 


SEASONED  EDITOR  with  newsletter, 
magazine  and  newspaper  experience 
available.  Highly  developed  skills  across 
the  editorial  spectrum.  Supervised  both 
staff  and  freelance  correspondents. 
Accustomed  to  working  in  competitive 
environment.  Write  or  call;  Bill  Mullins, 
24(X)  Westheimer  (317E),  Houston,  TX 
77098,  (713)  961-5660  or  (713)  528- 
0125. 


SPORTS  EDITOR/COLUMNIST 
Assistant  sports  editor,  36,  with  30,000 
daily  wants  new  challenge.  Top  writer, 
idea  man.  Community  minded.  Box 
9310,  Editor  &  Publish^. 


SKILLFUL,  EXPERIENCED  WRITER, 
thorough,  reliable  reporter,  diligent  re¬ 
searcher,  self-starter,  seeks  newspaper 
post.  Apt  15D,  900  West  End  Ave,  NYC 
10025. 


WANT  FLA  or  Sunbelt.  Weekly/daily  Ed/ 
Rep  lOyears.  3  years  ME  newsmag.  PO 
Box  1628,  Annapolis,  MD  (301)  267- 
6597. 


FREELANCE 


LOS  ANGELES/SAN  DIEGO-based  wri¬ 
ter-photographer.  20  years  experience. 
Will  travel  No  assignment  too  big.  Fea¬ 
ture,  news,  articles,  books,  etc.  Tandy 
1(X)0/DWP-510  with  Wordstar  and  Dis- 
playwrite.  George  Eldridge,  (714)  458- 
8661. 


MISL,  AHL,  CBA  -  Baltimore-based 
stringer  gives  your  road  copy  more  than 
the  score.  Beat  experience  backed  up  by 
solid  clips.  TRS-80  Model  ICX)  equip¬ 
ped.  Pete  Kerzel,  (301)  744-5303. 


PRODUCTION 


PRODUCTION  or  OPERATIONS  MANA¬ 
GER-  over  12  years  of  broad  based  pro¬ 
duction  and  operations  experience.  Well 
developed  people  and  management 
skills.  Ability  to  plan,  organize  and  direct 
the  functions  of  a  complex  organization. 
Contact  DeWayne  Gray,  20460  E.  Cos¬ 
tilla  Ave.,  Aurora,  CO  80016.  (303) 
699-8137. 


PRODUCTION  MANAGER  wants  to  relo¬ 
cate  in  areas  7,  4,  6,  or  8.  22  years  in 
production  with  mid-size  daily  newspap¬ 
er.  Box  9316,  Editor  &  Publisher. 


'***»»„  / 
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SHOP  TALK  AT  THIRTY- 


Happy  Birthday  to  Agence  France-Press 


Agence  France-Presse  (AFP),  one 
of  the  four  largest  international  news 
services,  with  AP,  Reuters  and  UPI, 
celebrates  at  the  end  of  this  month  in 
Paris  the  1 50th  anniversary  of  its 
foundation  as  Agence  Havas. 

It  was  in  1835  that  a  young  French¬ 
man  gifted  for  languages,  Charles- 
Louis  Havas,  had  the  idea  of  expand¬ 
ing  what  was  then  an  office  for  trans¬ 
lating  dispatches  from  foreign  news¬ 
papers  by  collecting  reports  by  its 
own  correspondents  from  the  Euro¬ 
pean  capitals  and  financial  centers. 

In  the  early  days  pigeons  were  the 
fastest  means  of  communication  for 
the  fledgling  news  services,  but  they 
soon  got  a  tremendous  boost  from  the 
progress  of  the  telegraph. 


Today  AFP  employs 
more  than  200  staffers 
and  more  than  1,000 
local  employees. 


In  the  last  decade  of  the  19th  cen¬ 
tury  the  existing  news  agencies  made 
a  series  of  i^wer-sharing  agreements, 
just  as  their  governments  would  do. 
The  monopoly  of  the  AP  on  the  new 
continent  was  accepted  by  its  part¬ 
ners;  Reuters  got  the  British  Empire 
plus  China,  Japan  and  the  Dutch  pos¬ 
sessions  world-wide;  Havas,  natural¬ 
ly,  got  France  and  its  colonies  as  well 
as  Spain  and  Portugal  and  all  their 
possessions;  Central  Europe  and 
Russia  were  given  to  the  (jerman 
Wolff;  all  the  rest,  which  was  not 
much  in  those  days,  was  left  open  to 
competition. 

But  in  the  early  20th  century  these 
“imperial  treaties”  had  to  be  relaxed 
and  eventually,  in  1931,  the  AP  de¬ 
nounced  all  previous  restrictions  and 
the  competition  became  universal. 

World  War  II  and  the  German 
occupation  of  France  brought  an  end 
to  Agence  Havas  which  became  AFP 
in  1^.  Following  the  liberation  and 
the  wave  of  nationalization  that  en¬ 
sued,  the  news  service  was  simply 
taken  over  by  the  French  Govern¬ 
ment. 

But  in  late  1956  the  French  Parlia¬ 
ment  passed  a  law  denationalizing 


(This  historical  profile  was  provided  to 
E&P  by  Agence  France-Pi^  in  con¬ 
junction  with  its  15(Mh  birthday.) 


AFP.  It  became  an  independent  com¬ 
pany  run  by  a  board  of  publishers  of 
French  newspapers,  who  were 
elected  by  their  professional  organ¬ 
izations. 

Today  AFP  employs  more  than  2(X) 
staffers  and  more  than  1  ,(XX)  local  em¬ 
ployees.  Its  budget  tot^s  about  $90 
million  and  it  has  subscribers  in  160 
countries  where  it  distributes  news 
services  in  English,  French,  Spanish, 
German,  Arabic  or  Portuguese. 

At  the  beginning  of  this  year  AFP 
launched  an  international  newspic- 
ture  service,  a  fleld  in  which  AP  and 
UPI  had  long  shared  a  virtual 
monopoly.  Major  U.S.  newspapers 
and  magazines  had  already  made  sub¬ 
stantial  use  of  the  AFP  photo  service. 

The  English  language  wire  of  AFP 
is  distributed  in  the  United  States  by 
the  Los  Angeles  Times-Washington 
Post  News  Service. 

The  recent  creation  of  the  photo 
service  has  considerably  increased 
the  importance  of  the  already  large 
Washington  bureau.  It  has  Income 
the  photo  center  for  North  and  South 
America  and  the  communication  hub 
of  AFP  for  the  western  hemisphere. 

For  the  first  time,  AFP  took  part  in 
this  year’s  annual  Technical  Confer¬ 
ence  and  Exhibition  of  ANPA,  where 
it  dispalyed  an  advanced  type  of  elec¬ 
tronic  darkroom  called  “Pixar,” 
which  will  be  available  on  the  Amer¬ 
ican  market  next  January. 


Its  budget  totals  about 
$90  million  and  It  has 
subscribers  In  160 
countries  where  It 
distributes  news  services 
In  English,  French, 
Spanish,  German,  Arabic 
or  Portuguese. 


At  the  end  of  September  the  board 
of  directors  of  AFP  re-elected  Henri 
Pigeat,  45,  as  its  chairman  and  chief 
executive  officer  for  a  three-year 
term. 

Pigeat  has  been  the  principal  force 
behind  the  150th  anniversary  celebra¬ 
tions,  which  include,  at  the  Palais  de 
Chaillot  and  the  Centre  Pompidou  in 
Paris,  an  exhibition  of  AFP’s  past  and 
present,  an  editorial  seminar  on 
“which  news  for  which  newspaper?” 


and  a  technical  symposium  on  “high 
technology  for  the  news  media.” 

More  than  150  foreign  news  media 
executives  have  been  invited  by  AFP 
to  participate  alongside  their  French 
counterparts. 

“We  want  to  show  that  although  we 
are  150  years  old  we  are  still  at  the 
vanguard  of  technical  innovation  to 
provide  the  news  services  of  tomor¬ 
row,”  Pigeat  said,  in  announcing  the 
forthcoming  celebrations . 


At  the  beginning  of  this 
year  AFP  launched  an 
international  rwwspicture 
service,  a  field  In  which 
AP  and  UPI  had  long 
shared  a  virtual 
monopoly. 


AFP’s  multinational  staff  in  the  Un¬ 
ited  States  now  amounts  to  42  journal¬ 
ists  and  photographers,  nine  techni¬ 
cians  and  10  other  support  personnel. 

The  U.S.  operation  is  headed  by 
Claude  Moisy,  a  veteran  foreign  cor¬ 
respondent  with  15  years  experience 
on  the  American  news  scene.  His  dep¬ 
uty,  Gilbert  Grellet,  is  also  the  chief 
editor. 

The  photo  division  is  headed  by 
Lou  Garcia,  the  communications  de¬ 
partment  by  John  Minting,  and  sales 
and  promotion  by  Tony  Hileman. 

The  French  news  agency  has  re¬ 
cently  been  hiring  an  increasing  num¬ 
ber  of  managerial  personnel  with  wide 
experience  in  the  operation  of  Amer¬ 
ican  wire  services. 


KEEP  YOURSELF  UP-T04>ATE 
WITHWHATISQOINQONIN 
AUSTRALIA  BY  SUBSCRIBING  TO 


ADI  ERTISING  MBS 


(publishad  every  second  Friday),  the  oldest  established 
and  liveliest  newspaper  covering  the  advertising  and 
communications  industry  in  the  very  active  and  growing 
Australian  market. 


ADVERTISING  NEWS 

Yoffa  Building,  432  Elisabeth  Street 

Surry  Hills  N.S.W.  2010,  Australia 

Send  a  copy  of  eoch  issue  for  one  year  (26  iuues)— 
Annual  Subsaiption  to  U.Sjk.  for  $A  88.00.  Payment 
must  be  mode  by  bank  draft  in  Australian  currency. 
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Superior  quality...high  resolution...speed...and  Best  of  all,  Pressfax  can  grow  with  your  changing 

reliability.  These  are  the  proven  benefits  of  the  new  requirements.  >t>ur  investment  is  always  working  for 
Pressfax  flat-bed  laser  facsimile  system  from  Hell  you... year  after  year.  To  find  out  more,  contact  your 

Graphic  Systems.  Hell  branch  office. 


Pressfax  gives  you  the  capability  to  directly  and  rapidly 
transmit  complete  text  and  image  pages  for  newspapers, 
magazines,  and  catalogs  to  any  remote  site  for  printing. 
With  this  advanced,  easy-to-operate  system  working  for 
you,  you’re  assured  of  high-resolution  black  and  white 
and  four-color  reproductions  of  transmitted  images.  In 
fact,  Pressfax  is  the  only  system  capable  of  scanning  up 
to  175-line,  high-quality  color  separations,  and  recording 
exact  facsimiles  in  accurate  register  at  a  remote  location. 


New  York  (516)  4660710 
Atlanta  (404)  696-8100 
Chicago  (312)  5950560 

Hell  Graphic  Systems,  Inc. 
300  Rabro  Drive  East 
Hauppauge,  NY  11788 
(516)  582-6520 


Dallas  (214)  241-9421 
Los  Angeles  (213)  603-8703 
Toronto  (416)  673-1997 


Excellence  at  the 
speed  of  light 


HELL 

Graphic  Systems 


WHEN  FLIGHT  710  WENT 
DCfWN,  rr  TOOK  A  WHOLE 
COMPANY  WITH  IT 


On  October  11, 1983  Air  Illinois 
Flight  710  went  down,  killing  all  pas¬ 
sengers  and  crew 
On  May  16i  1 984  Air  Illinois  went 
under,  filing  for  bankruptcy 
What  happened  in  between  is 
now  a  matter  of  public  record  It's 
also  a  prime  example  of  how  one 
concerned,  responsible  reporter 
can  make  a  difference. 

Through  the  Freedom  of  Infor¬ 
mation  Act,  James  Derk  of  the 
Evansville  Press  obtained  the 
cockpit  recording  and  reported 
that,  within  minutes  after  takeoff 
Flight  710  was  without  electric 
power.  And,  even  though  the  plane 
was  literally  flying  in  the  dark,  the 
crew  elected  to  continue  on  to  their 
destination.  A  destination  they 
never  reached 
But  the  story  didn’t  end  there. 
Derk  also  reported  that,  following 
the  crash,  the  FAA  grounded  all  of 
the  airline’s  large  passenger  jets 
because  of  "unacceptable”  mainte¬ 
nance  practices. 

In  the  final  analysis,  it  may  have 
been  pilot  error  that  caused  Flight 
710  to  go  down. 

But  it  was  a  combination  of  things 
that  caused  the  company  to  go 
under.  And  James  Derk’s  attention 
to  detail  which  placed  it  in  the 
public  eye. 

Concern  The  Spirit  That  Moves  Us 

SCRIPPSHOVVARD 
E!i  NEWSPAPERS 


